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Plant Operators Prefer 
STRONG-SCOTT Equipment 


because of their 


SOUND FEATURES 


STRONG-SCOTT 
Triple Action Dry Feed Mixer 


The perfect mixer for feeds or mashes. It will out- 
mix any other type and will deliver the mix without 
variation, speedily and with less h.p. Operators every- 
where swear by this unit. It will pay you to gct full in- 
formation before you install any mixer. Write for it. 


STRONG-SCOTT 
Unit Molasses Feed Mixer 


This unit is'a money-maker for any feed plant. 
It produces a smooth, uniform product (free from 
molasses balls) that commands high prices. 


It is roller bearing equipped and has an all 
steel frame structure for greater stability and life. 
The new lowered price makes it an economical 
piece of equipment for you. Why not have us send 
you complete details? 


STRONG-SCOTT 
Pneumatic Attrition Mill 


After grinding the feed, this mill cools it and de- 
livers it to the sack in perfect condition. 


It eliminates a fire hazard that might exist in or- 
dinary installations by an accumulation of feed as no 
feed is left in the grinding chamber after this mill has 
been stopped. Better send for complete details NOW. 


Everything Jor Every Mill, Elevator 


FRED H. CHASE, REPRESENTATIVE 


OSHKOSH, WIS. 
Box 126 Telephone 698 


and Feed Plant 
he Strong- -Scott Mfg Co. 


Branch Office: Great Falls, Mont. ott Mig Minn. 
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HEADQUARTERS | 


FOR 
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* 
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RIBOFLAVIN 85% MERCK 


(NOT U.S. P.) 
Composition: 
Riboflavin . 85% 
Fe (as Sulfate) 1.5% 
Ca (as Sulfate) 1.5% 
Starch added 5% 


Speed the Victory’ 
with War Bonds 


NO. 54—RIBOFLAVIN MIXTURE 
MERCK 


One ounce contains one 
gram Riboflavin. Balance 
is starch and small 
amounts of Calcium Sul- 
fate and Iron Sulfate. 


OTHER MERCK PRODUCTS 
FOR THE FEED INDUSTRY: 


POTASSIUM IODIDE 
MERCK 


POTASSIUM IODIDE 
MIXTURE MERCK 


NIACIN MERCK 


CHOLINE CHLORIDE 
MERCK 


MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. J. 
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: on new Merck products represent a substantial saving in cost to you. 
They are suitable in every respect for feed or feed-ingredient application. 
Because of the availability of these products, we have discontinued the manu- 
facture of our No. 50—Vitamin Mixture—R. 
Use No. 54—Riboflavin Mixture just as you have been using our No. 50— 
Vitamin Mixture—R, since, as you will note, one ounce of either product supplies 


one gram of riboflavin. 


New York, N.Y; Philadelphia, Pas St.Louis,Mo: Elkton,Va. Chicago, Ill; Los Angeles, Calif. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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SIDNEY 


Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 


labor-saving features. 


4 
These famous machines are made in four 
types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs : 
é The Sidney Gearless Mixer (illustrated) is pop- 
| exactly — and get full advantage of Sidney’s ~ | ular for its simplicity — only two bearings to 
practical design and construction. lubricate — and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
Specifications and complete description are other Sidney Vertical Mixers. 
yours for the asking. Write today. 


THE SIDNEY GRAIN MACHINERY CO. 


QUALITY MACHINERY SINCE 1859 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
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FIT AND READY FOR ACTION 


Out of the sky come the paratroopers—hardened through months of rigorous training 
—each man fit and ready for action. 


To keep these men and millions of other fighting men in our armed forces “‘in the pink" 
of condition, thousands of tons of wholesome, nutritious food are needed each day. 


You as feed manufacturers and we as suppliers must help in this gigantic undertaking. 
We must see that today’s feeds do an outstanding job in producing more milk, more 
meat, more eggs—more ‘Food for Freedom.” 


For many years Atkins & Durbrow have supplied feed manufacturers with quality vita- 
min products— so essential in making feeds fully productive. Today we are anxious to 
serve your needs also. 


In representing such well-known, reputable firms as those listed below we are prepared 
to assure you unquestioned quality in your vitamin products. 


Our service representatives operate from ten centrally located cities. We maintain 
warehouse stocks in eleven cities. See the Atkins & Durbrow service representative the 
next time he calls. He has a story that will interest you. 


ATKINS « DURBROW, wc. 


165 JOHN STREET, NEW YORK 7, N. Y. 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


California Packing Corp. E. R. Squibb & Sons 

‘ BIOTOL Fred T. Bridges Associates Pabst Brewing Co. rag 
FORTIFIED SARDINE OILS =CO-QUINA SHELL BREWERS DRIED YEAST tobitzed in molosses 
SPECIAL: 400 D, 1000 A units Calcium Carbonate for poultry VITAMIN A& D FEEDING 
EXTRA: 400 D, 2000 A units 400 Vitamin D ond1000 Vitamin A units 
SUPER: 400 D, 3000 A units The Barrett Division Vio Bin Corporation D-SEC 

Avellable Allied Chemical & Dye Corp. WHEAT GERM OIL Sey 
NIACIN A cold processed extracted DICOCE 

800/2000 and 800/4000 oils (Nicotinic Acid) oil rich in Vitamin E An aid in the prevention of coccidiosis 
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IS THERE 

A NEW “BABY” 
IN YOUR 
COMPANY? 


Have you a new product? Is it 
in powdered, granular, pebble, 
crystal or lump form? Does it 
require protection against mois- 
ture loss or absorption . . . loss of 
aroma or absorption of odors... 
dirt, siftmg or contamination? 
If you have a product like this, 
the Bemis Waterproof Bag is 
probably the ideal container. For 
years Bemis Waterproof Bags 
have provided manufacturers of 
many diversified products with 
these cost-saving advantages: 


e Bemis Waterproof Bags cost 
less than other containers that 
give the same protection. 


e Filled or empty, they save val- 


uable storage space. 


e The light weight of Bemis 
Waterproof Bags means econ- 
omies in shipping costs. 

Investigate the possibilities of 
Bemis Waterproof Bags as con- 
tainers for your company’s new 
“baby.” Mail coupon below for 
interesting booklet, “A Guide 
to More Efficient Shipping.” 


If you desire, one of our representatives will call to discuss 
your packaging problems. Naturally, there is no obligation. 


Get the Benefits of 
Scientific Bag Selection 


Bemis Shipping Research Labo- 
ratory will determine the proper 
bag type for you — make tests 
to insure that materials specified 
will stand up under the packing, 
shipping and handling condi- 
tions your product will en- 
counter—and maintain a con- 
stant check on these materials 
to make sure these rigid speci- 
fications are met. 


BEMIS BRO. BAG CO., 

615 South Fourth St., St. Louis 2, Mo.; 
5122 Second Ave., Brooklyn 32, N. Y. 
Please send your s 
Efficient Shipping” and details about use of Bemis 
Waterproof Bags for. 


WATERPROOF DEPARTMENT 


BEMIS BRO. BAG CO. 


St. Louis Brooklyn 


ial booklet, ‘‘A Guide to More 


(PRODUCT) 
Name 
Company 
Street. 
City State 
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Wherever feeders or farmers see this sign, And for the dealer who displays the sign, 
they know they will get quality because feeds there’s always pleasure and profit in a busi- 


made The HUBBARD SUNSHINE Way 
make a profit for the man who feeds them. 


ness built on such a foundation. 


EASTERN BRANCH 


ubbar 


Milling Co. 


MANKATO, MINN. 


410 ELEVENTH STREET, AMBRIDGE, PA» 
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In any stock. In any corner of the ware- wu” 
house or store. In truck or freight car 1 Bro*" 
...the bag that bears a Savage Tag e 
makes friends with its handlers. Itisso .: 


easy to identify, even beyond reading 
distance. Co: 
Bright colors and simple related de- 
signs for each type of feed give Savage 
Tags amazing effectiveness. They area 
et 
big help in selling, handling, storing care 


and delivering. * 
Proof of this is in the fact that over # old 
200 important feed manufacturers 
the United States use Savage Tags for =)" 
their complete lines. 
These manufacturers find that Sav- ono” 
age Tags save time; cut down mistakes; a 
and help them acquire a definite hold Eo 
on dealers who like their convenience yon 
and surety. nes 
Any manufacturer, large or small, , row 
can profit from Savage Tags for For- : ony 
mula Feeds. ome 
See for yourself how your complete * 
line of feeds can be identified witheye- ps 
catching color and related design; at 
the same time, holding to your trade’ ue 
mark or individual style. It's simple °' 
and effective. Send for your free “Batch ge 
of Samples,” today! ise 


9 - + + + + Phone Cleveland 0913 + - - + + HOMER J. SAVAGE, President | 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat ®nan 
Wheat Middlings 
Rye Middlings 
Malt Sprouts 
Linseed Meat 
Soybean Meal 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Greig & Co., Inc., 
Estherville, Iowa 


For FEED MILLS 
and ELEVATORS 


Consult 
money. 


IBBERSON and 
Find out what IBBERSON 


Save 


can do fer you before building or 
remodeling. Consultation without 


obligation. 


book. 


Write for our FREE 


TBBERSON COMPANY 


and Coanthactors 


‘Hi-duty 


Low Expense 
Superbuilt 
System 


Simplest 
Operation 


New mixing safety 


New—advanced design—masterbuilt. A “Ver- 
tical-Motor” outfit offering matchless operative 
speed, economy—and perfect mixing. For ex- 
treme mixing capacity accurately performed at 
low expense a ‘Hi-duty will serve with en- 
during satisfaction. 


Ask for Catalog B-165 


S. HOWES CO., INC., Silver Creek, N. Y. 


Quality Counts 


WE don't expect a 

premium for our services. 
Just enough to cover the 
cost of the fine material 
we buy, plus the cost of 
the Fruen method of mill- 
ing. 
That Fruen method is the 
finest we could develop. 
We use only the best 
available grains. You'll 
see the difference in 
quality. 


FRUEN MILLING COMPANY 
Minneapolis 5, Minn. 


Millers 


PRODUCE FOOD 


Tower Brand 
Rolled Oats 


Whole and Steel 
Cut Oat Groats 


Ground Oat 
Groats 
Falcon Brand 
Crimped Oats 
Dairy Brand 


Coarse Ground 
Oats 


Standard 
Pulverized Oats 


Superior Medium 
Ground Oats 


Steam Rolled 
Barley 


Pulverized Barley 


to the Feed Trade 
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THERE IS AN ARCADY FEE 
FOR EVERY FARM NEED 


You can supply every need of every feed user with a 
specially prepared, high quality Arcady Feed. Get 
the lion’s share of the feed dollars in your locality! 
Let this complete, result-getting Arcady Line open 
the way to new customers, repeat business, and 
greater profits for you. 


Packed in Dress Cloth Bags 


Yessireee! Arcady Feeds are packed in colorful, fast selling 
Dress Cloth Bags that build good will, greater sales volume, 
and help you make more money. There’s no limit to the 
supply of Dress Cloth Bags except for Uncle Sam’s war needs. 

There are dozens of other profit-building benefits in store 
for you as an Arcady Dealer. Find out about them! Drop us 
a line today. 


"pt Feed for Every Farm Need” 


@ DP | 
| Food > 
\ 
223 W. Jackson Blvd. Chicago.,6. Ill. 
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protein shortage 


URING the global war, soy- 
S bean oil meal has come into 

its own as an ingredient in 
poultry feeds and has performed 
both a nutritional and a patriotic 
service. 

Before the advent of World War 
II, soybean oil meal was considered 
a good protein ingredient in poultry 
feeds but was not being used to its 
greatest possible extent. Extensive 
quantities of animal protein prod- 
ucts, such as dried milk, fish meal, 
meat scraps, and liver meal, were 
available and soybean oil meal 
was used to supply the remaining 
necessary protein after liberal 
amounts of animal protein products 
had been incorporated in poultry 
feed formulas. 

Today the picture has been re- 
versed and soybean oil meal is 
recognized as a primary source of 
high quality protein. The poultry 
industry has been called upon to 
supply tremendous quantities of 
poultry meat and countless dozens 
of eggs to feed the fighting men of 
our own forces and our allies, as 
well as our civilian population. The 
poultry industry has done such an 
outstanding job of production that 
it has not been necessary to ration 
poultry or eggs. Production goals 
set up for poultry and eggs have 
been met and exceeded, which 
would not have been possible with- 
out ample supplies of high quality 
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by J. E. HUNTER 


Soybean Research Council 


protein in the form of soybean oil 
meal. 

Poultry of all kinds, for high pro- 
duction efficiency, have high re- 
quirements for proteins, minerals, 
and vitamins. Poultry can be kept 
alive by indifferent feeding, but if 
they are to produce economically 
and make a profit for their owners 
they must be supplied with all the 
nutrients that they require in ade- 
quate amounts. The jungle fowl 
lived on the food she obtained by 
foraging and laid only a few eggs 
per year. Her descendants, how- 
ever, have been bred to lay large 
numbers of eggs and to produce 
throughout the year. But for the 
present day hen to produce to her 
genetic capacity, she must be sup- 
plied with adequate nutrition. Soy- 
bean oil meal has helped to supply 
her with this nutrition. 

During the war, because of short- 
ages of animal proteins, soybean 
oil meal has been widely and, in 
most instances, intelligently used in 
compounding feeds for poultry. This 
has been possible because of the 
great wealth of good scientific in- 
formation that has been available 
for its use, accumulated by public 
research agencies, both state and 
federal, and by private laboratories. 
During this period in which soy- 


Use Soybean 


in poultry feeds 


bean oil meal has been used so 
widely as an ingredient in poultry 
feeds, results have been excellent. 
Hatchability of eggs and egg pro- 
duction has been as good as ever 
before. Growth and livability, also, 
have been exceptionally good. This 
fine performance during wartime is 
o testimonial to the good work of 
nutritional scientists that has paved 
the way to adequate diets for poul- 
try even in the face of scarcity of 
many commonly used ingredients. 

Soybean oil meal has been high- 
ly praised by many as a source of 
protein of excellent quality for 
chickens, turkeys, ducks and other 
poultry. This praise has been well 
founded but some people in their 
praise of soybean oil meal have 
been so enthusiastic about its vir- 
tues that they have forgotten its 
shortcomings. 

Not so many years ago difficulties 
were encountered when attempts 
were made to replace animal pro- 
tein concentrates with soybean oil 
meal pound per pound or on an 
equivalent protein basis. Some in- 
vestigators neglected to replace the 
vitamins and minerals lost when 
animal proteins were omitted. Soy- 
bean oil meal is an excellent pro- 
tein source but not a rich source of 
minerals and vitamins and, when 
used effectively, must be used along 
with other sources of minerals and 

(Continued on page 106) 
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FACTORY BUILDING 
ior 
L. BURMEISTER Co, 


GLOPGE SCHLEV A SONS ~PERCE FEM CY. 


This is the NEW HOME of 


Our Service 
includes 


Fire and Dust-proof Eleva- 
tors ... Removable Elevator 
Casings ... Elevator Heads 
and Boots . . . Elevator Leg- 
ging ... Buckets... Cyclone 
Dust Collectors . . . Flexible 
Carloading . . . Spark Choke 
Damper . . . Screening Ma- 
chines ... Malt Cleaners... 
Reels ... Bins... Tanks... 
Hoppers .. . Conveyors and 
Fittings . . . Complete Elevat- 
ing, Conveying Systems... 
General Sheet-Metal Work 
. . » Designing and Building 
Special Machinery. 


L. BURMEISTER CO. 


And a new address, too. We invite you 
—customers, prospective customers, and 
all others to visit our quarters at 4535 
West Mitchell Street, Milwaukee. We 
want you to see how much better set up 
we are to produce the equipment and 
services that for many years have been 
accepted “standards” for quality and 
performance throughout the grain proc- 


essing industry. We'd like to hear 
from you! 


BURMEISTER CO. 


4535 W. Mitchell St. 
MILWAUKEE 14, WIS. 
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HERE are five entrances to 
the De Witt Mill & Feed 
store, De Witt, Iowa, and J. 
H. Huff, owner, says that these 
numerous entrances help him to 
take care of his trade with a mini- 
mum of delay during rush hours. 
One of the entrances to this feed 
establishment is at the front which 
leads directly into the feed display 
room. Three entrances are located 


along a rather broad alley on the | 


east side of the mill while the fifth 
entrance is at the rear. 

The grinding and mixing depart- 
ments are at the rear of the build- 
ing, but fast selling merchandise is 
placed near the other entrances 
along the alley and in front, so that 
there is a minimum of hauling of 
stock. 

“Because of the present labor 
shortage I am here alone most of 
the time,”’ said Mr. Huff. ‘This sort 


of a setup enables me to operate f 


my feed business with a minimum 
of effort. Most of the farmers help 
considerably with the loading and 
unloading and in that way I can 
take care of my trade without any 
long delay. The customers like this 
fast service and this handy loading 
arrangement helps me to cut my 
overhead costs considerably.” 

Mr. Huff, who says that he started 
with very small capital about 11 
years ago, is a bear for work. His 
feed business has prospered every 
year and in 1944 registered a 
$20,000 increase over 1943. Volume 
has held up very well through the 
early part of 1945. 

This feed dealer has five regis- 
tered formulas of his own. His mill 
does grinding and all kinds of cus- 
tom mixing (if ingredients are avail- 
able). 

Mr. Huff offers no delivery service 
during wartime on anything less 
than a ton of feed. If farmers buy 
a ton or more, he hires a local 
trucker to deliver it to the customer 
and pays for this service out of his 
own pocket. He claims that this 
arrangement is less costly than for 
him to maintain his own delivery 
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Give Entrances 


enable huff to give better 


service to 


FIVE entrances to the De Witt 
Mill & Feed store are a big 
advantage in speeding up 
service according to J 
Huff, owner, shown above, who 
is operating the plant single- 
handed during wartime. 


service. Furthermore, since he has 
no help very few farmers expect 
kim to deliver feeds in wartime. 

De Witt is in the center of a very 
fine hog and corn country. There 
are five paved roads leading into 
the town, and this, of course, is an 
aid in getting the farm trade in all 
kinds of weather. Mr. Huff says that 
farmers have to come to town regu- 
larly for food and other supplies 
and they do not mind calling for 
their own feed. 

“I try to give them quick service 
and sell them the best feed I can 
obtain,” he explained, “and my 
customers appreciate this kind of 
a deal.” : 

Mr. Huff is the sort of dealer who 
watches his overhead very closely. 
He says that because he started 
with small capital he got into the 
habit of making every dollar go a 
long way. This tendency has helped 
him throughout the years in not 


feed customers 


allowing any useless overhead to 
creep in. The result has been a 
satisfactory rate of profit. 

Running a feed business single- 
handed is no easy task but, never- 
theless, he does quite a large 
annual volume. He manages to do 
this by proper planning and ar- 
rangement of stock and the over- 
head savings thereby amount to a 
great deal year after year. By 
means of such operation Mr. Huff 
has been able to put his business 
on a very sound and prosperous 
footing. 

As far as helping the farmer with 
his feeding problems is concerned, 
Mr. Huff is very willing to do this 
when the farmer asks for such help. 
However, he makes no practice of 
trying to force such feeding advice 
upon the customer. 

“It just doesn’t fit into my plan of 
operation,” he states. “I give the 
farmer the benefit of knowing his 
business pretty well, and he does 
the same to me. But if he asks help 
on a certain problem, I am glad to 
contribute any knowledge I have 
on the subject. In that way we 


(Continued on page 87) 
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PROVING GROUND 
for TOMORROW... 


The product improvements feed 
mixers will enjoy tomorrow .. . 
depend on the research made 
TODAY! 


The Calcium Carbonate Com- 
pany recognizes this important 
fact and has taken steps to assure 
feedmen the advantages of the 
best in scientific developments. 


The picture to the right shows 
one view of the large research 
department maintained by Cal- 
cium Carbonate for the better- 
ment of its present products and 
the creation of new ones. Manned 
by an experienced technical staff, 
it is our live, working pledge to 
the feed industry for better prod- 
ucts to do a better job. 

The sound, scientific basis of 
Calcium Carbonate products 
merits your confidence and con- 
sideration. Following is a list of 
the high quality feed products 
now bearing the seal of Calcium 
Carbonate Company: 


lodized Calcium 
(Any desired level) 


Manganesed Calcium 
(Any desired level) 


Electro (Free-Flowing) Calcium 
Pellet Machine Calcium - 
Regular Calcium 

Shellmaker Calcium Grit 
Arrow Head Insoluble Flint Grit 


COMPANY 


43 EAST OHIO ST., CHICAGO, ILL. 


BOX 409, CARTHAGE, MISSOURI 
BRANDEIS BLDG., OMAHA, NEBRASKA 
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THINKING ABOUT For 20 years, The Feed Bag has consistently urged 
PUBLIC RELATIONS the feed industry to give serious attention to the job 

of public relations. We have not advocated a cost- 
ly, expertly managed, promotional program but we believe that speakers sup- 
plied by the industry should always be just as available to meetings of farm- 


ers and feeders as are representatives of the agricultural colleges and experi- 
ment stations. 


The American Feed Manufacturers association could easily and inexpen- 
sively maintain such a speakers bureau — using the talent of its members, but 
it has never seen fit to do so. Farm groups have consequently been forced to 
go to the colleges or to individual firms in order to build programs for their 


meetings. The result has not always been favorable to the feed manufacturing 
industry. 


The situation in their respect has, however, improved considerably during 
the past few years — largely through the efforts of the nutrition committee of 
the American Feed Manufacturers association, the Feed Industry council and 
the state and sectional organizations of the feed industry. 


The Illinois association, for example, is conducting a “field day by mail” to 
improve relations between its members and the University of Illinois. It has 
also sponsored several excellent public relations broadcasts direct to feeders. 


The Central association has always maintained friendly relations with the 
University, AAA and the extension service in Wisconsin. It also reaches 
direct to the farmers through annual awards for achievement in 4-H club 
projects. 


Indiana and Iowa feed men now work more cooperatively with their 
college specialists than ever before and the new Midwest Feed Manufacturers 
association is undertaking an extensive project among the colleges of the 
South Central states. 


These are steps in the right direction but for best results their continued 
progress should be directed by the Feed Industry council.and the American 
Feed Manufacturers association. This organization is now moving into larger 
quarters and expanding its staff. 


We hope its enlarged public relations activities will be directed to the 
feeder and dealer as well as to the colleges and government agencies and 
that some attention will also be given to correlating the similar efforts of all 
the organizations serving the feed industry. 
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Rich in VITAMIN 


STANDARD BRANDS INCORPORATED 
SPECIAL PRODUCTS DEPARTMENT 5 

For Four- Footed 
YORK 22,N.Y. 
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Announce Proposed Price 
Ceilings for 1946 Rye 


Proposed ceiling prices for the 1946 crop 
of rye —one of the few major grain crops 
that has remained exempt from price con- 
trol — were announced July 25 by the of- 
fice of price administration. 

The announcement was made to meet 
the requirements of the emergency price 
control act of 1942, as amended, directing 
OPA to notify growers of the ceiling prices 
to be set on major crops at least 15 days 
in advance of the normal planting sea- 
son. 

The notification requirement was not put 
into effect until July 1, 1944. In order 
to comply with its terms, it would have 
been necessary to publish notice of pro- 
posed ceiling prices for rye of the 1945 
crop not later than August 1, 1944. The 
four intervening weeks did not give suffi- 
cient time to collect and analyze data 
necessary for publishing such a notice, 
OPA said. Accordingly it was not possible 
to establish ceiling prices for the 1945 
crop. 

Two areas will be set up for pricing 
rye when today’s ceilings are established. 
Area A will have a price structure based 
on “freight-off” specific terminal base point 
prices and Area B will have flat base 
prices for each county not included in Area 
A, for each point within the county. 

The base price per bushel, bulk, for car- 
load quantities of No. 2 rye on track at 
any interior rail point in Area A will be 
that terminal base price listed for the 
seven basic terminal base points provid- 
ed which, less transportation charges at 
the lowest published domestic carload rail 
transportation rate from that interior rail 
point to that terminal base point, will re- 
sult in the highest price at the interior 
rail point. 

Growers’ ceiling prices for sound No. 2 
tye delivered from the farm to country 
shippers located at interior rail points in 
both Areas A and B will be three cents 
per bushel below the base prices at the 
interior rail points. 

The proposed base prices per bushel, 
bulk, for carload quantities of No. 2 rye, 
on track at the following terminal base 
points in Area A are: 


Minneapolis, Minn................ $1.37 
1.37 
1.42 
Milwaukee, Wis................... 1.42 
Kansas City, Mo.................. 1.354% 
Sioux City, lowa.................. 1.35% 


Area A includes the following states and 
parts of states: 

North and South Dakota: 

Montana — Counties of Hill, Blaine, Phil- 
lips, Valley, Garfield, McCone, Prairie, 
Daniels, Sheridan, Roosevelt, Richland, 
Dawson, Wibaux, Fallon, Carter, Powder 
River, Rosebud, Custer and Treasure only; 
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NEW MARGINS ON PAGE 22 


Because of recent changes in some 
OPA regulations, The Feed Bag staff 
has prepared a revised schedule 
showing maximum legal price mar- 
gins for most feed ingredients and 
mixed feeds, which will be found 
on page 22. Feed ingredients are 
listed alphabetically in the chart 
followed by the regulation number 
and maximum margin for jobber, 
wholesaler, and retailer. Additional 
copies of this chart may be obtained 
from The Feed Bag, 741 N. Milwau- 
kee street, Milwaukee 2, Wis. 


Nebraska — All counties except Cass, 
Otoe, Gage, Johnson, Nemaha, Pawnee 
and Richardson; 

Minnesota — All counties except Lake of 
the Woods, Beltrami, Clearwater, Hub- 
bard, Cass, Crow Wing, Xoochiching, 
Itasca, Aitkin, St. Louis, Lake, Cook, Carl- 
ton and Pine; 

Wisconsin— Counties of St. Croix, 
Pierce, Dunn, Chippewa, Clarke, Eau 
Claire, Pepin, Buffalo, Trempealeau, Jack- 
son, La Crosse, Monroe, Vernon, Craw- 
ford, Richland, Wood, Juneau, Sauk, 
Adams, Portage, Waushara, Marquette, 
Green Lake and Columbia, only; 

Iowa— Counties of Lyon, Sioux, Plym- 
outh and Woodbury, only. 

Colorado — Counties of Logan, Sedg- 
wick, Phillips and Yuma, only. 

All other counties not included in Area 
A are in Area B with proposed flat in- 
terior rail point base prices for each coun- 
ty. 
Proposed base prices listed in the ad- 
ministrative notice are for rye 14 per 
cent or less in moisture content and grad- 
ing No. 2 in accordance with official grain 
standards of the United States. The base 
prices will be adjusted for grades other 
than No. 2, and for moisture content in 
excess of 14 per cent, according to the 
following premium and discount tables: 


Premiums, 
Grade per bushel 
Discounts, 
Grade per bushel 
Sample grade (other than 
cent 


Discounts for moisture applicable to all 
grades of rye: Base prices will be de- 
creased by one cent per bushel for each 
one-half per cent, or fraction thereof, of 


moisture content over 14 per cent. 

All discounts provided are cumulative. 
For example, rye 15 per cent in moisture 
content, grading No. 4 garlicky, will be 
subject to a discount of at least 2 cents 
per bushel for grading No. 4, plus a fur- 
ther discount of at least 3 cents for grad- 
ing “garlicky,” plus a further discount of 
at least one cent for containing 1 per cent 
moisture in excess of 14 per cent. 


Suspend Germination 
Labeling to Oct. 15 


Requirements of the federal seed act ap- 
plicable to labeling new-crop Kentucky 
bluegrass seed for germination have been 
suspended from Aug. 23 to Oct. 15, 1945, 
the United States department of agricul- 
ture announced July 25. This action was 
taken to facilitate movement of 1945 seed 
in areas where it is needed for fall seed- 
ing to supplement below normal carry- 
over stocks. 

Fall seeding of bluegrass, advocated 
by agronomists, generally is done in 
August, September, and October. The 


germination test requires 28 days. The 


suspension applies only to labeling for 
germination on shipments of. new-crop 
Kentucky bluegrass seed. Carry-over seed 
is required to be labeled to show per- 
centage of germination. 

New-crop bluegrass seed must be lab- 
eled to show all other information re- 
quired by the federal seed act when 
shipped in interstate commerce. Persons 
who ship new-crop bluegrass seed in in- 
terstate commerce are urged to label the 
seed to show the percentage of germination 
and the date of test whenever it is possi- 
ble, and to furnish the buyer with the 
germination as soon as possible after the 
date of shipment, even during the period 
of exemption. Shipments made after Oct. 
15 are required to be labeled to show the 
percentage of germination. 


Announce State Wheat, 
Rye Goals for 1946 


State wheat goals totaling 68,875,000 
acres and state rye goals totaling 2,572,000 
acres for harvest in 1946, have been an- 
nounced by Secretary.of Agriculture Clin- 
ton P. Anderson. 

The sum of the wheat goals recom- 
mended by state goals committees com- 
pares with indicated plantings of 68,808,000 
acres for harvest this year and is within 
the national goal of 67,000,000 to 70,- 
000,000 acres recommended to the states 
on June 29 by the war food administra- 
tion. This goal would continue the high 
wartime production of wheat. 

The sum of the state recommended rye 
goals for 1946 compares with indicated 
plantings of 2,096,000 acres for harvest 
this year and with the 1946 goal of 2,800,- 
000 acres recommended by WFA on June 
29. 

The secretary expressed satisfaction 
with the decisions reached by the states 
on the first farm production goals set for 
1946. The combined state goals now be- 


(Continued on page 91) 


Wer Orders to the Feed Trade 


OPA Price Margins 


(Compiled by The Feed Bag as of August 15, 1945) 
MIXED FEEDS RESOLD BY DEALERS 
(Does not include your own manufactured 
feeds which are governed by historic 


margin.) 


MAXIMUM OPA PRICE MARGINS 


Wholesale Margin is $2.59 in all cases 


Type of Feed 100 Lbs. 
Baby Chick Feed (Grain). . 
Hen 
Growing Scratch .......... 
Chick ............ 
Intermediate Grain ....... 
Developing Grains ........ 
Baby Chick Grains........ 
60-40 Grain Feed......... 
Horse and mule feeds..... 
All dairy and cattle feeds 

except calf feeds....... 
Chick Growing Mash 

after 10 weeks.......... 
All-Mash chick Mash 

after 10 weeks.......... 
Developing mash ......... 
Growing mash ........... 
Egg production mash...... 
mith 
Breeder mash ............ 


Fattening mash ........... 
Pig and hog feed.......... 
Pig and hog meal......... 
Pig concentrate ........... 
Hog supplement .......... 
Hog concentrate .......... 
Chick growing mash....... 
Broiler mash ............. 
Chick starter mash........ 
All mash chick starter..... 
Baby chick mash.......... 
Developing-coccidiosis 
All mash chick mash...... 
Battery broiler mash....... 
Laxative mash (specialty). . 
Flushing mash (specialty). . 
Flush tonic mash.......... 
Coccidiosis specialty mash. . 
Hen supplement .......... 
Chick supplement ........ 
Poultry concentrate ....... 
Mash balancer ........... 
Mash supplement ......... 
Self-feeding concentrate ... 
Grain balancer ........... 
Egg supplement .......... 
Coif baiemcer ............ 
Pigeon squab feed........ 
Flying feed for pigeons.... 
Mineral mixed feeds....... 
Pheasant feeds ........... 
Wild turkey feeds......... 
Grouse feeds ............. 
Mink feeds ..... 
Feeds for other fur-bearing 
animals except for rabbits 


Retail Margin 
$5.50 


5.50 
5.50 
9.50 
5.90 
5.50 
5.50 
5.50 
5.50 


5.90 


7.00 


Product Regulation Jobber Wholesaler Retailer 
All Alfalfa Meals .75 carloads $250 $700 
Supp. 6 pool cars 
Barley FPR 2 bu. 4c bu. bulk 4.00 perton or 
Supp. 3. merchandiser to retailers 9¥2c bu. sacked 
Yecbu. broker 2¥2cbu bulk or bulk 
1%c bu. to trucker- 
commission merchants 
merchant 
Brewers’ Grains .75 carloads 2.50 550 
and Malt Sprouts MPR 526 1.00 pool cars 
Beet Pulp FPR carloads 2.50 
Supp. 41.00 pool cars 
Blood Meal RMPR 74 No Margin 3.00 7.00 
Calcium Carbonate GMPR Highest Price Charged in March, 1942 
Charcoal MPR 479 Same Dollars and Cents Margin as in Mar., 1942 
Corn Gluten Meal FPR 3 a 
and Feed Supp. 8 No Margin 250 5.50 
Corn FPR 2 1Ysacbu.mer- 4cbu. bulk 4.UU per ton or 
Supp. 4 chandiser to retailers llc bu. sacked 
Yee bu. broker 2¥2c bu. bulk or bulk 
lc bu. com- to trucker- 
; mission man merchants 
Cottonseed Meal FPR 3 .75 carloads 2.50 meal,cake 5.50 meal, cake — 
Supp. 1 1.00 pool cars and pellets and pellets 
2.00 hulls and 4.00 hulls or 
hull bran hull bran 
Fish Meal RPS 73 Ceiling on processor—wholesalers use same 


markup as of January, 1942—retailers $7.00 per ton markup. 


Granite Grit No Ceiling 
Corn feed meal, 
hominy feed, corn MPR 305 90 2.50 4.00 
bran, corn germ cake and meal 
Flour MPR 296 Same as Net cost Netcost multiplied 
Processor multiplied by: 23%—sales 
price by 1.10 under $250,000 
15%—otherwise 
Linseed Meal FPR 3 .75 carloads 2.50 5.50 
Supp. 5 1.00 pool cars 
Milk Products—Dried RMPR 289 No Margin Yc lb. Dried Products-100 


.and Condensed Milk, 
Buttermilk, Whey 


to 500 lbs. Yzc lb. 
99 lbs. orless—“clb. 
Condensed-2 to 10 
bbls.-Y2c lb. Less 
than 2 bbls.—%c 


Molasses GMPR Highest Price Charged in March, 1942 
Meat Scraps RMPR 74 No Margin 3.00 7.00 
Oats FPR 2 lc bu. mer- 3c bu. bulk 4.00 per ton or 
Supp. 2 chandiser to retailers 6¥2c bu. sacked 
Yecbu. broker 2c bu. bulk or bulk 
lc bu. com- to trucker- 
mission man merchants 
Oyster Shell MPR 486 No Margin 2.50 4.00 
Peanut Meal, Etc. FPR 3 .75 carloads 2.50 meal,cake 5.50 meal, cake 
Supp. 7 1.00 pool carsand pellets, 2.00 and pellets, 4.00 


hulls and bran hulls and bran 


Processed Grain—includes 
grain which is processed by 
crushing, cracking, chopping, 
rolling, grinding, flaking, pul- 
verizing, cutting, crimping or 
pearling FPR 2 

Supp. 5 


Processor’s price figured by adding to ceiling 
price of whole grain, $2.50 per ton for coarse 
grinding plus differential over that based on 
same differential charged in January, 1943, but 
such differential must be reported to district 
OPA office. To this can be added specified mer- 
chandising charges. For resale by other than 
processors following markups apply: 
75 2.50 


4.00 l.c.l. 
Rye Middlings No Ceiling a 
Salt GMPR Highest Price Charged in March, 1942 
Screenings MPR 417. _—.50 ground 2.50 3.00 
1.00 unground 
Soybean Meal FPR 3.75 carloads 2.50 550 
Supp. 3 1.00 pool cars 
Tankage RMPR 74 No Margin 3.00 7.00 
Wheat Mill Feeds RMPR173  .50 carloads 2.50 400 
1.00 pool cars 
Wheat RMPR 487. l¥ecbu.mer- 4¥2c bu. bulk 4.00 per ton 
chandisers to retailers or 12c bu. 
Yecbu. broker 3c bu. bulk sacked or 
l¥ecbu.com- to trucker- bulk 
mission man merchants 
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build bodies 


7. TURKEYMEN are counting the days before 


holiday marketing. They know that healthy, 
well-developed birds in minimum feeding time are 


the basis of real turkey profits. 


Your turkey mashes, because of this need for fast de- 


velopment, call for a reliable source of vitamin D to 


help promote quick, healthy skeletal and body growth. 


One dependable source of vitamin D is D-SEC*, vita- 


min D in powder form—a product of E. R. Squibb & 
Sons. Tests show that D-SEC is not only as efficient as 
fish liver oils for chickens, but in the case of growing 


turkeys, it has been found even more effective. 


D-SEC is offered in a potency of 900,000 A.O.A.C. 
chick units per pound. Because it’s in powder form 
it’s easy to mix—disperses evenly. D-SEC is small in 
bulk—costs less to ship—requires less storage space— 


and is always available. 


For further information and prices, write Department 
F3-8, E.R. Squibb & Sons, Veterinary and Animal 


Feeding Products Division, 745 Fifth Avenue, New 
York 22, New York. | 


*Trademark registered. 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: 

Boston Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE: 
FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 
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SQUIBB — a Name you CaN trust 
° 23 


“OUR FEEDS ARE PROPERLY 
MINERALIZED, CONTAINING 
SUFFICIENT AMOUNTS OF ALL 


You CAN GUARANTEE YOUR FEEDS 


AGAINST MINERAL DEFICIENCY WHEN THEY INCLUDE 


SEA BOARD MINERALS! 


When you include SEA Boarp MIN- 
ERALS as directed, you may rest as- 
sured that your feeds contain every 
one of the minerals that modern 
science has proven necessary for 
maintenance of vigorous, healthy, 
productive animal life, and in pro- 
portions which long experience has 
shown best suited for the purpose. 


Follow the example of hundreds 
of other feed mixers and insure 
your feeds against mineral de- 
ficiency with SEA Board MINERALS. 
The cost is very low. 


A telephone call, telegram or letter 
will bring one of our representa- 
tives, who will be pleased to show 
you how to scientifically incor- 
porate SEA Board MINERALS. 


— Brown Buildin 
& Chestnut 
hiladelphia 6, Pa. 
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by Congressman LAWRENCE H. SMITH 


Lake Geneva, Wis., 
August 9, 1945. 
BEAUTIFUL WISCONSIN 


This is being written from one of the most beautiful spots in the United States 
and within the heart of my congressional district. Here it is cool and quite in con- 
trast to the heat and turmoil in busy Washington. Absence from the nation's capital 
does not mean a loss of contact, for all avenues of information are readily available 
and for the next two months I shall attempt to report the top news from here. 


FLASH -- RUSSIA ENTERS WAR . 


This is the news we have been waiting for. Stalin's promise to enter the war 
against Japan is now fulfilled. At Teheran he pledged his nation to go to war in the 
Pacific just as soon as victory over Germany was achieved. When that victory came 
there was disappointment in Washington. Uncle Joe seemed to be reluctant to enter that 
war; at least he was taking his good natured time about it. But he is now in and that 
should bring final defeat of Japan within a few months. The Jap homeland is open to in- 
cessant attack from the sea and air and Japan does not appear to have a defense against 
either. Meager reports are now reaching us that Russia is attacking the Japanese Man- 
churian armies with some success. It will have to be a quick war in that sector as winter 
will soon be closing in there. No doubt we are witnessing the final phases of the war 
precipitated by our successful atomic bombing of Japan. The sudden declaration of war 
by Russia was not expected in Washington as top officials admit they did not know of 
its possibility so quickly. 


POTSDAM CONFERENCE -- MR. TRUMAN 


We are told that Stalin's decision to enter the war so soon after this conference 
was a personal triumph for the President. If so, it is a real achievement. For a long 
time official Washington has doubted the wisdom of the chief executive attending per- 
sonal conferences and acting as his own state department. It is really a job for our 
diplomats. The nation awaits the President's radio address tonight when he is scheduled 
to tell the people what happened at Potsdam. At this time we know too little about it. 
It is to be hoped that the President will take the people into his confidence and tell 
the whole story -=- good and bad. We know that our representatives swapped some horses 
and we want to know what they are. So far Mr. Truman has been doing a fine job and I 
believe that in this emergency he has most of the American people behind him. 


OVER THE LAST HURDLE -- CHARTER ADOPTED 


The Senate polished aff the Charter debate in jig time. With but two dissenting 
votes against it, this formal act of our approval launches the United States on a policy ' 
heretofore unknown in our history. We are now pledged to the world that we intend to 
do all we can to prevent future war. This may be only an idle gesture or a fond dream, 
but at least we are on record for world cooperation and we intend to do our part. We 
Should remember, however, that this must be a joint venture by all the United Nations, 
not only one or two of them. History will record the verdict. 


HOW LARGE AN ARMY AND NAVY? 
Our military leaders are ona "hot seat". They are having a hard time trying to 


“ (Continued on page 93) 
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Meetings 


ANCELLING its convention 

to release needed transpor- 

tation and hotel facilities for 
use of the armed forces, the Cen- 
tral Retail Feed association will 
hold a series of district meetings 
and war problem conferences 
throughout Wisconsin during the 
month of September. 

The first meeting will be held at 
the Hotel Eau Claire, Eau Claire, 
Wis., on Monday afternoon and 
evening, Sept. 17. 

Additional meetings have been 
scheduled as follows: Wednesday, 
Sept. 19 at the Wausau hotel, Wau- 
sau; Friday, Sept. 21 at the Hotel 
Northland, Green Bay; Tuesday, 
Sept. 25 at Liggett’s Royal Palm re- 
sort on Brown's Lake near Burling- 
ton; and Thursday, Sept. 27 at the 
Loraine hotel, Madison. 

Registration for dealers attend- 
ing the meetings will begin at 
12:00 o’clock noon and the after- 


for central feed 
to be held next month 


noon session will open promptly at 
2:00 pm. There will be a dinner 
meeting in the evening with one 
speaker and entertainment begin- 
ning at 6:30 p.m. 

As far as possible, under war- 
time conditions the Central Retail 
Feed association is planning these 
district meetings as brief conven- 
tions which its members may at- 
tend without violating ODT regula- 
tions. 

According to Fred Pittelkow of 
the H. P. Schmidt Milling Co., Osh- 
kosh, Wis., president of the associ- 
ation, speakers of the highest cali- 
ber are being invited to address the 
meetings and a complete program 
will be submitted to the members 
by bulletin. 


Jllineis Geed Men On Air 


Officers and directors of the Illinois Feed 
association participated in a half hour dis- 
cussion of the feed situation July 19 on the 
dinnerbell program broadcast over radio 
station WLS, Chicago. The program was 
conducted by Arthur C. Page, associate 
editor of Prairie Farmer, who interviewed 
the feed men regarding the conditions in 
various parts of Illinois. Association offi- 
cials pointed out the reasons for the tight 
feed situation and recommended various 
conservation measures which farmers could 
practice to stretch limited feed supplies. 

Participants in the program are shown 


e226 


above. Reading from left to right, they 
are: Mr. Page; Russell O'Niell, Phillip H. 
Postel & Co., Mascoutah; Joseph B. Apple, 
J. V. Apple Feed store, East Alton; Victor 
C. Dewein, Dewein Milling Co., Forsyth; A. 
G. Zimmerman, Fasco Mill Products Co., 
Mendota; John J. White, Schultz, Baujan & 
Co., Beardstown; James Moore, Dixie Mills, 
Mt. Vernon; Roland Nelson, Nelson Farm 
Supply & Hatchery, Lemont; J. J. Lanter, 
Illinois Farm Supply Co., Chicago; Mal- 
colm Canterbury, Sweet & Canterbury, 
Springfield; and Lloyd Larson, Lloyd 
Larson Advertising, Chicago. 


The meetings were authorized by 
the directors of the association at 
Milwaukee on Monday, July 30. At 
this time the directors also voted to 
hold their annual business meeting 
of the association at the Schroeder 
hotel in Milwaukee on Monday, 


Nov. 5. 


Attendance at the business meet- 
ing will be limited to not more than 
50 delegates, six of whom will be 
elected at each of the district meet- 
ings. 

The directors paid considerable 
attention to the problem faced by 
the membership in attempting to 
comply with OPA’s MPR 585 and to 
the shortages of protein concen- 
trates, corn and manpower. All of 
these subjects will be discussed at — 
the district meetings. A resolution 
asking the Secretary of the United 
States department of agriculture, 
CCC, WFA and AAA to provide 
lower cost wheat as a substitute 
for corn was adopted as follows: 

“Whereas reluctance of farmers to sell, 
and transportation bottlenecks have al- 
most dried up the movement of corn to 
terminal markets and the poor outlook 
for the present crop does not indicate 
that relief will come during the current 
feeding season; 

“And whereas our members, all of 
whom are feed manufacturers, and other 
feed manufacturers in all sections of the 
country, do not have and are unable to 
get sufficient corn to meet the feeding 
needs of their farmer customers; 

“And whereas open-market or “free” 
wheat (not controlled by CCC) must con- 
sequently be substituted for corn at an 
increased price of approximately $15 per 
ton which boosts the price of mixed feed 
from $6 to $8 per ton; 

“And whereas such an increase in the 
price of mixed feed will increase farm 
costs to the point of curtailing food pro- 
duction; 

“Therefore, be it resolved that the 
board. of directors of the Central Retail 
Feed association, meeting at Milwaukee 
on July 30, 1945, urgently request im- 
mediate action by the Secretary of Agri- 


culture, CCC, WFA and AAA to provide 


lower cost wheat for the manufacture of 
poultry and livestock feeds.” “ 
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QUTH DAKOTA 


QUICK DELIVERIES 


Dealers are assured quick store-door liveries right to your store door! 
‘delivery of Occident feeds—both If you wish to pick up a load of 
commercial mixtures and ingredients Occident Feed while in any of our 
—because of strategically located warehouse towns, just let us know, 
warehouses. We make prompt de- and your order will be waiting! . 


FREE! Helpful selling literature, store display material, promotion 
@ aids—on Occident Feeds. Ask your Occident salesman. — 


F OCCIDENT FLOUR A 
Minneapolis 1, Min 
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THEY DID NOT HAVE TO\\ | 
BE REBUILT FOR WAR 


Seldom are materials subjected to the punishment and severe tests 

that they receive in war. For that reason, many items that had . 4 
been satisfactory for every day civilian purposes had to be entirely 

redesigned and strengthened to withstand the tortures of war. 


But it was not necessary for Chase bags to undergo any such 
rebuilding. Chase bags have always been made with an extra 
margin of strength for your protection. And this strength was 
found sufficient to meet the rigors and tremendous strain of war- 
time usages. Chase bags already-had the unusual stamina required. 


That is your assurance of dependability in all the long line of 
Chase products from any of Chase’s strategically located plants. 
Manufacturing bags for 98 years has taught Chase how to give 
you that last full measure of satisfaction in quality, workmanship 

- and dependability. 


_COAST-TO-COAST BAG SERVICE 


AS E B AG Co. BOISE BUFFALO KANSAS CITY OKLAHOMA CITY 


DALLAS ST. LOUIS MINNEAPOLIS PORTLAND, ORE. 


GOSHEN, IND. REIDSVILLE, N.C. 
GENERAL SALES OFFICES, PHILADELPHIA HARLINGEN, TEXAS 
WEST JACKSON ICAGO NEW ORLEANS CHAGRIN FALLS, 0. 
DETROIT MILWAUKEE QRLANDO, FLA. HUTCHINSON, KAN. 
MEMPHIS PITTSBURGH SALT LAKE CITY WINTER HAVEN, FLA. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries, may obtain complete details 
by writing to The Feed Bag, 741 N. Milwaukee St., Milwaukee 2, Wis. 


Title of Experiment: Development of | 
Thiamine Deficiency in the Cat on a Diet 
of Raw Fish. 

Authors: D. C. Smith and L. M. Proutt, 
University of Maryland, Baltimore, Md. 
Digest: Fifteen cats fed an exclusive diet 
of raw carp or raw herring developed 
within 25 to 40 days the characteristic 
signs of thiamine deficiency namely, 
muscular weakness, ataxia of the hind 
legs, circus movements, head ventro- 
flexion, loss of fighting reactions and con- 
vulsions. Unless given an injection of 
thiamine, such animals invariably died 
within two to three days after developing 
locomotor difficulties. Two cats were un- 
usually resistant and remained alive 66 


and 77 days respectively on raw carp. 
* * * 


Title of Experiment: The Influence of Fish 
Meal and Fish Oil on the Flavor of Pork. 
Authors: C. M. Vestal, C. L. Shrewsbury, 
Ruth Jordan and Opal Milligan, Indiana 
Agricultural Experiment Station, Lafay- 
ette, Ind. 
Digest: Palatability committees made 
flavor tests on fresh and cured pork from 
hogs fed different amounts of menhaden’ 
fish meal and menhaden fish oil. Hog 
rations containing 2.5 per cent and 10 
per cent of fish meal produced pork with- 
out a fishy flavor. However, 10 per cent 
of fish meal plus 0.5 per cent or 1.5 per 
cent of fish oil in the ration resulted in 
fishy flavored pork. The fishy flavor was 
more pronounced in the fresh roasts and 
cured bacon than in the fresh chops. 
Fishy flavor was also more pronounced 
in the fat than in the lean of the meat. 

* * 
Title of Experiment: Food Utilization and 
Appetite in Riboflavin Deficiency. 
Authors: G. J. Mannering and C. A. 
Elvehjem, University of Wisconsin, Madi- 
son. 
Digest: Groups of young albino rats re- 
ceiving riboflavin-low diets were given 
graded sub-optimal amounts of riboflavin 
for a period of seven weeks. Growth and 
food consumption records were kept dur- 
ing this time. A calculation of the grams 
gained per calorie of food consumed 
showed that as the administration of 
riboflavin was increased, the efficiency 
of the utilization of food for growth was 
greatly improved. To demonstrate the 
effect of riboflavin on the efficiency of 
food utilization for maintenance a method 
of paired-weighing was employed where- 
by a rat receiving a complete diet was 
Testricted in its food intake so that its 
weight remained equal to that of a rat 
fed free-choice a diet deficient in ribo- 
flavin. Throughout the experimental 
Period of 17 weeks, the rat fed a vitamin- 
deficient diet ingested an average of 1.5 
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times more food than the partially starved 
control. Moderate exhaustion was ob- 
served in riboflavin deficiency but is not 
considered responsible for the death of 
the deficient rat since a relatively high 
level of food consumption was main- 


‘tained throughout the entire period of 


vitamin deficiency. The food intake often 
increased during the last few days pre- 
ceding death. 


* * * 


Title of Experiment: Further Investigations 
on the Alleged Toxicity of Cod Liver Oil 
for Pigs. 

Authors: N. J. Scorgie and W. C. Miller, 
Royal Veterinary College. 

Digest: The feeding of four samples of 
cod liver oil, one sample of dogfish liver 
oil and one of sperm oil to pigs, between 
the ages of 20 and 142 days, in amounts 
up to four ounces per head per day, 
failed to produce the toxic liver dystrophy 
described by continental workers. No 
evidence was obtained that pigs are sus- 
ceptible to the degenerative changes in 
skeletal muscles resulting from the de- 
struction of vitamin E in the diet by cod 
liver oil, as has been reported for 
herbivorous animals. Post mortem ex- 
amination of the pigs fed with the oils 
confirmed the clinical observations. His- 
tological examination of section made 
from the liver, heart muscle, diaphragm 
and skeletal muscle reavealed no abnor- 
malities. The feeding of four ounces of 
cod liver oil per head per day caused a 
marked growth retardation in three out 
of four pigs between the ages of 54 and 
80 days. Growth retardation in these pigs 
may have been due to the mechanical 
laxative effect of an excessive intake of 
cod liver oil, rather than to a specific 
growth-retarding factor present in the oil. 
The experiments confirmed the view that 
genuine cod liver oil, or marine oils such 
as dogfish liver or sperm, are not primary 
etiological factors in causing of liver 
dystrophy even when administered to 


pigs in excessive amounts. 
* * * 


Title of Experiment: Methionine Deficiency 
of Alaska Field Peas for Chick Growth. 
Authors: C. F. Petersen, C. E. Lampman, 
D. W. Bolin and O. E. Stamberg, Idaho 
Agricultural Experiment Station, Moscow, 
Idaho. 

Digest: A group of 248 chicks were fed 
synthetic diets containing 6, 12 and 18 
per cent protein with peas as the only 
source of supplementary protein. Chicks 
were reared on a normal starter ration 
the first week, selected on the basis of 
uniform weight and then fed the test diets 
for 14 days. Chicks on the 12 per cent 
pea basal diet made an average gain 
of six grams .in contrast to gains of 74, 


71 and 69 grams on this diet supple- 
mented with .025, 0.50 and 0.75 per cent 
dl-methionine. The 0.25 per cent level of 


methionine produced gains as good as: 


the higher levels. On the basal diet the 
chicks averaged 0.4 grams gain per gram 
of protein consumed as compared to 2.6 
on the 12 per cent and 2.1 on the 18 per 
cent diets supplemented with methionine. 
The addition of 0.25 per cent and 0.50 per 
cent of dl-methionine to the 12 and 18 
per cent basal diets, respectively, pro- 
duced gains comparable to that obtained 
from the 12 to 18 per cent protein control 
rations. The addition of 0.4 per cent of 
l-cystine failed to increase the rate of 
gain over the basal diet. 


PENB to Support New 
Research Project 


Upon the recommendation of Dr. George 
F. Stewart, chairman of the technical ad- 
visory committee, the directors of the Poul- 
try & Egg National board at their semi- 
annual conference at the Palmer House, 
Chicago, voted to support a new three- 
year research project on egg vitamin sta- 
bility at the University of Wisconsin and 
to continue support of two other programs 
at other universities. 

Dr. Stewart reported that work at the 
University of California, where the Na- 
tional board is sponsoring research into 
the nutritive value of poultry meat under 
the direction of Dr. Agnes Fay Morgan, has 
uncovered important data on the vitamin 
content of poultry meat. 

A study, financed in part by the board, 
at Iowa State college has revealed in- 
formation on the unique place of egg pro- 
tein in the restoration to health of persons 
suffering from starvation or malnutrition, 
Dr. Stewart said. Egg protein has achieved 
rapid and remarkable recoveries in cases 
of this kind. It was pointed out that eggs 
were superior to other sources of protein 
for this purpose. 


® FRED WOLF, Neosho, Mo., president of 
the Wolf Milling Co., Ellinwood, Kan., has 
purchased the property and business of 
the Neosho Milling Co. 

@ JOHN SNITTJER, Wellsburg, Iowa, will 
build a grain elevator on the site of the 
Frerichs & Snittjer elevator which burned 
Apr. 30, 1944. 

H. E. COSBY DIES 
Prof. H. E. Cosby, 58, head of the poul- 

try department at Oregon State college 
for the past eight years, died July 14, 
from: a succession of heart attacks fol- 
lowing a stroke last April. A graduate 
of Purdue university, Prof. Cosby came 
to Oregon college in 1920 as an exten- 
sion poultryman. At the time of his 
death, a radio broadcast was being pre- 
pared in honor of his 25th year at the 
college. He was an honorary director 
of the Pacific Poultry Producers associ- 
ation, a member of the protein commit- 
tee of the Oregon Feed & Seed Dealers 
association, and a representative of the 
Oregon association on the Pacific Slope 
Feed council. 
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OY M. DURR, of the Schaffner Poultry 
Farm & Hatchery, Atlanta, Ga., was 
named president of the International Baby 
Chick association, succeeding Charles H. 
Price, Jr., Telford, Pa., at the annual meet- 
ing of the association's board of directors 
last month in Chicago. Nathan C. Thomp- 
son, Poehlmann’s Hatchery, Petaluma, 
Calif., was chosen as first vice president; 
L. L. Baumgartner, Litchfield Hatchery, 
Litchfield, Minn., second vice president; D. 
D. Slade, Kentucky Hatchery, Lexington, 
Ky., was re-elected treasurer, and Don M. 


Roy 


named president 
of ibca group 


Turnbull, Kansas City, Mo., was renamed 
executive secretary. 

The newly appointed executive commit- 
tee is comprised of Durr, Thompson, Baum- 
gartner, Price and E. E. Boyd, Stafford 
Hatchery, Stafford, Kans., who succeeds 
the retiring member of the committee, J. 
Turner Mills, Millway Hatchery, McNabb, 
Ill. 


BEN FREE, Pres. 


ANNOUNCING 


the organization 
of 


Badger By-Products Co., Inc. 


Dealers in and Processors of 
Packers and Renderers 
By-Products 


Big Chief Meat Scraps 


MEAT SCRAP 


- 


131 South 7th Street 
BRoadway 2162 
Milwaukee 3, Wis. 


JOE FREE, Vice-Pres. 
NORBERT ZAZEM, Sec’y 


The finance committee is composed of 
Hugh Gordan, Gordan Hatchery, Marion, 
Iowa; Boyd, and Dent Z. Holcomb, Old 
Trusty Hatchery, Grand Island, Nebr, 
who is succeeding Charles Gregersen, St, 
Paul Hatchery, St. Paul, Minn. 

A special resolution was passed by the 


directors commending Mr. Gregersen's 
long years of service to the association, 
Mr. Gregersen has served continuously on 
the finance committee since 1939. He was 
president in 1938, having held his first 
post on the executive committee in 1937. 

Plans were approved at the meeting for 
a permanent research foundation for car- 
rying on the work of scientific investiga. 
tion for hatchery operation. 

A committee was set up by the board 
to consider and make available to mem- 
bers as soon cs possible a plan of group 
life insurance applying to both hatchery 
members and their employes. The board 
also accepted a recommendation by the 
breeding committee to revise the inter- 
national guide to flock selection. 

Mr. Durr, incoming president and chair- 
man of the membership committee, an- 
nounced that the membership for the fifth 
consecutive year has broken all past 
records. Actual membership as of July 
16 totaled 4,586 hatcheries and associ- 
ates, of which 1,145 have already paid 
dues for the 1945-46 membership year be- 
ginning Aug. 1. 

Among the resolutions passed at the 
meeting was one calling upon the men- 
bers to “Make every effort to employ to 
the greatest extent returning war veter- 
ans and to impart to returning veterans de- 
siring to enter the poultry business accu- 
rate information as to the advantages and 
disadvantages and to refer them to state 
colleges preparing informative literature.” 

The chick all-transit insurance’ plan was 
continued by the directors for another year 
at revised rates, upon recommendation of 
the transportation committee. 

The incoming president was voted the 
power to appoint a fair trade practice com- 
mittee to handle fair trade work in the in- 
dustry in an advisory capacity, with the 
Kansas City office handling clerical work. 

The recommendation by the executive 
committee that the association retain its 
membership in the revived National Poul- 
try Producers federation was passed by the 
board. Association dues for hatcheries 
were voted to remain unchanged for the 
new year, but dues for associates will be 
increased to $15 a year, with new asso- 
ciate members required to pay an addi- 
tional $10 initiation fee. 

@ SOUTHERN STATES CO-OPERATIVE, 
Nashville, Tenn., plans to construct a fer- 
tilizer plant in Nashville, Tenn. 
@ STOLLER FEED MILL, Algoma, Wis., has 
installed a Big Chief corn cutter. 
KASCO MILLS PICNIC 

Kasco Mills, Inc., Toledo, Ohio, held its 
annual picnic in honor of the “Old Guard” 
this year at Diamond-T-Ranch, near Clay- 

ton, Mich., July 14. A large rodeo show 
was presented by some 40 cowboys and 
cowgirls despite a heavy downpour. 
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And without yitamin oll 


Weeks Old Chicks On 
Vitamin D Test 


Three- 


Sole Distributors 
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NEW ENGLAND BY-PRODUCTS CORP. 


177 Milk St., Boston 9, Mass. 


Vitamin research is basic 
in Gorton’s work with both 
vitamin oils and food. 

Standards for testing the 
potency of feeding oils are 
established by impartial 
authorities. Fully staffed 
chemical and _ biological 
laboratories carry out these 
requirements at Gorton 
Pew’s Gloucester plant. 

In addition Gorton pro- 
vides more than the mini- 
mum at every step. One in- 
stance is the extra Gorton 
check-testing which is care- 
fully controlled by perma- 
nently recorded serial 
numbers. 

Gorton “QUALITY CON- 
TROL” starts with the fish 
and carries through every 
stage to your drum of oil 
and its guaranteed potency. 
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SALT 


out of Every 


Farmers will Learn 


why SALT Cuts 


Feeding Costs for Hogs! 


HIRTY six different farm magazines, reach- 

ing nine out of every ten farmers in your 
territory, will carry this advertisement in August 
and September on the importance of feeding salt 
Free Choice to hogs. 


There is good reason why salt is a factor in low 
feeding costs for hogs. 


In its natural state the hog was largely a carnivor- 
ous animal and got the salt it needed in the meat 
it ate. Today, however, hogs are fed more vege- 
table proteins. These feeds lack sufficient salt for 
the proper digestion and assimilation of the pro- 
tein that makes for fast, healthy, thrifty growth. 
Hogs need extra salt. 


By supplying the chloride for the hydrochloric 
acid, without which proteins are not fully digest- 
ed but wasted, salt aids materially in the proper 
utilization of protein, growth is hastened, and 
feeding costs go down. 


The sodium in salt is also a factor in bile which 


aids in the digestion of fat. There is hardly a. 


single vital process that is not in some way de- 
pendent upon salt. Salt is the most essential of 
all minerals, 


These explanations of the basic need for salt, 
appearing regularly in farm papers throughout 
the year, can open up for you the entire subject 
of more efficient feeding. They help you to sell 
more salt, But they also help you to sell more 
whole feeds, concentrates, protein supplements, 
and minerals to your own advantage and your 
customers profit in terms of more economical 
livestock production, 
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NYTHING a feed man can 
Al do to help his customers 
profit from the feed they buy 
is a sure way to increase its sale, 
according to Alonzo N. Wise, and 
he refers to the fact that his feed 
store at Springfield, Mo., specializes 
in passing out practical informa- 
tion on the feeding and manage- 
ment of livestock and poultry. 
This special service is in charge 
of Miss Edith Markley, the store 
manager, whose five years with 
John’s Feed‘ & Seed Co. of Carth- 
age, Mo., added to 10 years with 
Purina Mills as feed demonstrator 
and representative, have fitted her 
for the job. She knows livestock. 
She knows feed. She understands 
animal nutrition and is interested 
in passing her knowledge along to 
her customers. What's more the 
Wise Feed & Seed store’s sales 
sheets show that her services pay. 
How did Mr. Wise come to start 
an information center in his store? 
Because he was once a farmer him- 
self. Sickly chicks, runty hogs, pot- 
bellied calves and other ailments 
were plagues then just as they are 
now. “I was always glad to get 
helpful advice on any feeding prob- 
lems,” says Mr. Wise. ‘So I figured 
my customers would appreciate 
this service too.” 
His customers do. A few min- 
‘utes spent in his store, listening to 
the questions they ask, convinces 
you of that. “Is it time to change 
to broiler feed? What shall I do 
for calf scours? Why do my hens 
eat feathers? Why aren't my hogs 
fattening as they should?’ These 
and a score of other questions 
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service for farmers boosts 
business for alonzo wise 


shoot across Miss Markley’s desk 
and you can tell that these ques- 
tioners have asked before and been 
well answered. They. follow her 
recommendations with confidence 
because they know her advice is 
usually correct. If she doesn't know 
the answer she says so. 

“That's the reason I carry only 
one line of feeds,” explains Mr. 
Wise. “So that we can know all 
about the line and tell the cus- 
tomers the truth. A customer mis- 
led is a customer lost. But a cus- 
tomer helped is more than a cus- 
tomer retained because he is bound 
to tell someone else, which often 
results in new customers. Much of 
our trade comes just that way.” 

But Mr. Wise builds up his trade 
in another way too. He still retains 
partnership in a local hatchery 
which he founded 20 years ago. 
The other partner is his son-in-law, 
R. M. Calbert. This hatchery, oper- 
ating under the name of the Ed- 
wards Hatchery, puts out about 
2,000,000 chicks and 250,000 poults 
per year, all to local purchasers. 
As might be expected, the hatchery 
is quick to recommend the feed 
and information put out by the 
Wise Feed store which is located 
close at hand. “The hatchery is 
probably our largest source of new 
business,” says Mr. Wise. “And it 
helps hold business, too,” he goes 
on to explain, “since it pays a pre- 
mium on hatching eggs produced 
by flocks fed exclusively on our 
brand of feeds.” 

Another tie-in with his feed busi- 
ness that has proved profitable for 
Mr. Wise is his ownership of two 
farms. On one he fattens beef 
stock. On the other he maintains 
a herd of registered whitefaced 
cattle and a flock of 700 purebred, 
blood-tested, laying turkey hens. 
Feed from his own store is fed ex- 
clusively on both farms and Mr. 
Wise is always glad to demonstrate 


HELPING customers make bet- 
ter profits on the feed they 
buy is a sure way to boost feed 
sales according to Alonzo N. 
Wise, above, feed dealer at 
Springfield, Mo. At lower left 
is an exterior view of the Wise 
Feed store. 


the effectiveness of his products. 
He considers his livestock and poul- 
try one of the best advertisements 
he puts out. People believe what 
they see. 

Mr. Wise learned that a long 
time ago. He says that when he 
first began selling feed, over 15 
years ago, custom grinding around 
Springfield wasn’t very popular. 
Farmers wanted to feed what they 
raised, just as they raised it. Which 
wasn't good business for an ener- 
getic feed dealer with supplements 
to sell. “So I got two hogs,” ex- 
plained Mr. Wise, “and kept them 
right out in back of the store. One 
I fed straight corn just as most farm- 
ers did. The other I fed ground 
feed with supplement. Then I'd 
take the customers back and let 
them see for themselves the dif- 
ference in those two hogs!” 

It wasn't long before his Dix- 
ie hammer mill and a 25 hop. 
Fairbanks engine had plenty of 


(Continued on page 82) 
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A *500,000,000.00 
MEAL TICKET 


@ Last year rats ate or contaminated 
enough food to maintain an army of 


a million men for one year. How much 


of the bill did you pay ? 


Bottled Death to Rats and Mice 
No Fuss... No Muss...No Mi» ing 


pay 


USE IT...SELL IT 


Good margin—sells on sight—resells “a “drink more than they eat. The pleasant, 


on use. Here's the deal: 16-0z. bottle NALLERDILLER sweet odor of Killer-Diller liquid attracts 
retails for $1.00; costs you $7.00 a 


ovsunean@ them. They like it. Try Killer-Diller and 


N 
dozen. 1 gallon bottle sells for $8.00; aay Ease be convinced. You'll like its convenience 
costs you $4.00. Packed 1 gallon or 
4 gallons to the crate. 


Rats often shy at traps and baits but they 


= and economy. Sold on a money-back 
guarantee. 
SOME VALUABLE DISTRIBUTOR 


TERRITORY STILL OPEN COM? 


Send in your order today 
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T IS possible for a feed mer- | 


chandiser to gain state-wide 

acclaim by the skillful use of 
just one promotional medium. Joe 
Zaloudek, proprietor of the West 
Side Feed store, Enid, Okla., has 
adequately proved this point and is 
widely known in Oklahoma feed 
circles for his artistic window and 
interior displays. The display 
minded feed man determined in the 
early days of his business, back in 
1921, that he was going to make a 
specialty of one promotion, study 
every phase of it, and use it gen- 
erously. His talents, he decided, 
ran to display and he resolved to 
become the most display-conscious 
merchant in Enid, to constantly 
work with ideas for displays, and 
to check results carefully in order 
to plan effective future displays. 

“Use all of the merchandising 
angles in advancing your busi- 
ness,” says Mr. Zaloudek, “but be- 
come an artist at one. Make it talk 
for you. Make it a constant remin- 
der. Make it a real selling punch!” 

A customer, and who is a better 
authority, once told the genial Okla- 
homan that his window displays 
and the open displays throughout 
his store, seemed to be always out 
there yelling, “How about me? 
Better take me along!” 

Most feed and hatchery owners 
know the value of good display 
windows. Trade publications have 
been preaching the gospel of open 
displays for years but many have 
not acted on the suggestion. The 
conclusion to use more, and better 
displays, has been sticking back in 
the minds of many feed men. The 
resolve is there but it is dormant. 
It is time, with the sharp post- 
war competitive outlook, that the 
plan was converted to action. 

The volume building propensities 
of eye-catching displays is evi- 
denced by the successful trade of 
the West Side Feed store. Six chil- 
dren have been reared by the 
Zaloudeks in an environment of 
plenty from dividends reaped from 
the prosperous feed and farm sup- 
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and interior displays are 
joe zaloudek’s specialty 


ply trade. The youngest of the 
Zaloudek boys directs business 
affairs in the Allis-Chalmers ma- 
chinery and parts department, 
which occupies a 25-foot front ad- 
jacent to the feed store. A complete 
line of parts and supplies for farm 
equipment is carried in this section. 

Zaloudek's displays are colorful, 
they are modern, and good taste is 
in evidence in both window and 
interior displays. A flair for the 
dramatic is noted but if you ask this 
feed merchant which display he 


a BECAUSE of his talent for 

preparing artistic window dis- 
plays, Joe Zaloudek, feed deal- 
er at Enid, Okla., is gaining 
wide acclaim. Photo below 
shows an interesting display 
which occupied Zaloudek's 
windows during fair week. 


thinks has the most punch, he 
answers seriously that just good, 
simple displays stimulate sales 
most effectively. He should know 
because he has taken a flyer with 
about every type of display con- 
ceived. He has conducted various 
surveys among his customers and 
checked with his bookkeeper to ob- 
serve the effects of various displays 
on his sales figures. 

Wasted window display space 
makes Mr. Zaloudek wince. He 
likes to trim windows with a multi- 
tude of small items so that every 
available inch of space is used. He 
has watched window shoppers 
peer intently at each item, no 
matter how small, and he gives 
his vote to mass displays. 

One day, he swears, five farmers, 
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deeply engrossed, studied one of 
his_ well-filled windows together, and 
within half an hour all five had marched 
into the store and purchased articles 
on exhibit. Feeds of all _ kinds 
cluding pet food, chick feeders and poultry 
remedies are samples of some of the 
products that go into the Zaloudek window 
exhibits. 

Perhaps taxing the credulity just a bit 
more is the story Mr. Zaloudek tells con- 
cerning the popularity of his window 
displays during the Garfield county fair 
week. He says that the crowd of farm 
folks gathered around his window was so 
large at times that some of the onlookers 
were actually standing out in the street 
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waiting for a chance to edge up and 
study the displays. Incidentally, Joe has 
plenty of persons to vouch for the truth 
of this story. 

Window displays aren't the whole dis- 
play story at Zaloudek’s. Interior displays 
help stir more than a faint interest in the 


merchandise. Inside displays are designed ~ 


on practically the same lines as the win- 
dows and on every hand customers are 
exposed to merchandise in neat, well- 
placed displays. Part of the attractive in- 
terior of the store is due to two photogenic 
young women employed by the feed con- 
cern who do much to enhance the sur- 
roundings. Quite capable, the girls were 
given a thorough pre-induction course in 


HELP HOG RAISERS CUT DOWN 
LOSSES AND RAISE BIG LITTERS 
BY RECOMMENDING FUL-O-PEP 


MAKING MORE MONEY from hogs often 
depends on cutting down pig losses and 
having heavier pigs at weaning time. Here’s 
where vitamin-rich Ful-O-Pep Pig Starter 
may be a real help to your customers. 


SO RECOMMEND THIS appetizing, growth- 
promoting feed to your customers and 
help them do a better job of raising big, 
husky fall litters. For more information, 
write... 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 


e36e 


selling by the dynamic Mr. Zaloudek and 
have developed into excellent  sales- 
women. Courteous and intelligent clerks 
are an asset to any business but when 
these qualities are combined with a little 
glamorous eye-appeal the results are some- 
times astonishing. Mr. Zaloudek has 14 
employes and everyone has been special- 
ly coached in learning to please the cus- 
tomer as well as the art of selling. 

Loading facilities for feed and other 
supplies are situated in the rear where 
trucks and cars have ample space for 
parking and loading. 

Alert displays and first rate merchandis- 
ing are said to go hand-in-hand but they've 
been “going steady” at Zaloudek’s for a 
long time. 


General Mills Reports 
Gain in Net Earnings 


In its 17th annual report, issued last 

month to the company’s 10,000 stock- 
holders, General Mills, Inc. reported net 
earnings of $6,474,493 for the fiscal year 
ended May 31, 1945, as compared with 
$5,556,912 for the preceding year. This is 
equivalent to $8.07 earnings per share of 
common stock, an increase of $1.38 over 
that of the prior year. Maintaining its 
unbroken record of dividends earned and 
paid without reduction, the company dis- 
bursed $3,767,581 in dividends during the 
year. 
Total sales amounted to $280,000,000. 
Physical volume of flour, ready-to-eat 
breakfast cereals, other package foods, 
and precision fire control instruments for 
the army and navy... all were at higher 
levels than during the previous year. 

Major items of expansion during the 
year were a new soybean processing 
plant at Belmond, Iowa; a manufacturing 
plant for Betty Crocker soups at Oskaloosa, 
Iowa; the leasing of a flour mill at Hop- 
kinsville, Ky.; and the acquisition of a 
12-story office building in downtown 
Minneapolis. 

At the present time, the company has 
approximately 10,000 regular employes. 

Up to now, 2855 of its employes have 
entered military service, 240 have been 
discharged from the service, of whom 138 
are now back in the employ of the com- 
pany. Forty-three have made _ the 
supreme sacrifice. The company has a 
well-rounded program for its employes 
returning from military service. 

In the food field, according to the 
annual report, the company has a number 
of new grocery products ready for com- 
mercial manufacture as soon as conditions 
permit. 

Most radical in their departure from 
present General Mills products, however, 
are the new home appliances — including 
electric irons, pressure cooking utensils, 
and others which will be manufactured 
in the mechanical plant as soon as govern- 
ment war contracts permit. 


@ RAY METZ, Ellsworth, Iowa, will become 
manager of the Farmers Co-op. Co. eleva- 
tor, Sept. 1, succeeding Wayne Doolittle, 
who has been named manager of an 
elevator at Renwick, Iowa. 
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It is fortunate that top dairymen are now 
doing all they can to bring 1945's calf 
crop to successful maturity in 1947 regard- 
less of handicaps. These dairymen know 
that proper care and feeding of the heifer 
calf will be reflected in future cow profits. 


Planning a Post War Dairy Feed Program 


Stability of the dairy feed business rests on the 
fact that dairying itself is not a short term in-and- 
out business. Consequently, forward looking feed 
manufacturers are now discussing post war dairy 
feed programs. Very frequently these discussions 
center around the advisability of making a Vitamin 
Fortified Fitting and Freshening Ration. 


Despite the fact that some farmers follow the 
costly practice of skimping the dry cow’s ration, 
others know from experience that a ration that 
fits the dry cow for freshening pays big dividends. 
These are the dairymen who will come into post 
war production with strong, high producing heifers. 
Such dairymen are guided by the results of ex- 
periment station investigations which emphasize 
the fact that the dry and freshening cow needs a 
large supply of vitamins A and D to help her do 


her three important jobs: 
—replenish her system with nutrients depleted 
by her previous heavy lactation 
—meet the growing demands of the calf she 
is carrying 
—prepare herself for the strain of calf birth 
and heavy milk production. 


Borden’s Bospro is a vitamin A and D Supple- 
ment for mature animals which adds thoseimportant 
nutrients to the fitting ration. Each pound of Bospro 
contains 250,000 units of vitamin A and 70,000 
U.S. P. units of vitamin D. A properly balanced 
mixed dairy ration fortified with Borden’s Bospro 
will help the dry cowto do her three important jobs. 


By making such a ration, the feed manufacturer 
will improve his business and that of his cus- 
tomers. Now is the time to start. 


THE BORDEN COMPANY 


Special Products Division 
350 Madison Avenue New York 17, N. Y. 


Please send me further information 


Name 


Street 


Town 


State 
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This Sound Film has 
a way of upping your 
Larro Feed tonnage— 
and then holding it. 


Charlie Powell sees 
the wisdom of letting 
the Larro Representative 
do a Herd V Check on 
his cows. 


Later, Charlie is hap- 
pily surprised at the 
improved milk show- 
ing, following the Larro 
Dairy Feeding Plan. 


NOTE TO DEALERS: 


Feed dealers in territory not 
covered should write our 
nearest office. 


“CHARLIE POWELL Checks Up” is a real humdinger of 
a sound slide film . .. made by Hollywood methods .. . 
modern and up to the minute. Shows each step from 
“Hello” to “Good-bye” as the Larro feeding specialist 
takes Charlie along the path to better Dairy results. 


WATCH IT INCREASE YOUR LARRO 
FEED TONNAGE 


This picture is simple, logical, convincing. It is filled 
with facts pictured in a manner to build confidence 
in and respect for Larro Dairy Feed . . . the Larro 
Herd “ Check . . . and the Larro Feeding Plan. 


HOW TO PUT THE LARRO FILM 
TO WORK 


Get in touch with your Larro representative. Tell him 
you want to show “Charlie Powell Checks Up” to 
feeders in your store. The sound slide film, projector 
and screen will be provided. 


Pronounced to rhyme with “arrow” 


Farm-tested” 


General Mills 


Larro Feeds 
Dept. 21 
DETROIT (2)—SAN FRANCISCO (6)—CHICAGO (4) 
(Please address your letter to our nearest office) 
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ONSISTENT use of some form 
C of advertising is essential to 
the successful operation of a 
feed store or any type of business. 
There are times, of course, like the 
present when buyers are more plen- 
tiful than supplies. However, there 
are any number of striking exam- 
ples that point out the necessity of 
year in, year out effort. The mem- 
ory of the buyer is short. That is 
why leading manufacturers adver- 
tise continually to keep their prod- 
uct and firm name before the buy- 
ing public. 


COPY A 

- means Greater Dairy Prof 
its at any time, but even more 
so today when butterfat prices 
are good. Jones Best Dairy Ra- 
tion supplies those extra nu- 
trients that your cows need for 
profitable milk production. A few 
bags of Jones Best will show up in 
the milk in short order. 


A hen is a machine too. She 


third in a series of timely 
ad hints for the feed man 


by LLOYD S. LARSON 
Lloyd Larson, Advertising 


The feed dealer or mixer located 
in a town served by a local news- 
paper may run a year ‘round adver- 
tising program very effectively with 
only a moderate outlay of money. 

The local paper is read by the lo- 
cal people who are your customers 
and prospective customers. Your 
ad in that paper every week featur- 
ing your brand of feed and your 
name will eventually create an im- 
pression which will result in a sale 
for your product when they buy. 

An effective advertising cam- 
vaign should be planned with the 


THATS WHAT | LOOMED LIKE 
FOUR MONTHS ACO 


COPY C 


COPY B 
The boss sure got wise to him- 
self when he started feeding Jones 
Best. Made the corn stretch twice 
as far and shortened my eating 
Period by two months. That pays 
extra dividends, 
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needs a balanced mash from which 
she can manufacture lots of eggs 
over longer periods of time. Jones 
Best Laying Mash will prove to be 
the ideal "fuel" for your flock 
this fall. Switch to JONES 
BEST before the birds are ready 
to lay. House them early. Cash 
in on extra egg profits. Come in 
and let's talk it over. 


idea of building for the future. There 
may be times when some special 
types of advertising will show im- 
mediate results, yet the most effec- 
tive program is the result of consist- 
ent use of advertising over a pe- 
riod of time. This kind of advertis- 
ing is accumulative, and definite re- 
turns are realized in greater pro- 
portions the longer it is run. 

Now is an opportune time to get 
under way with an advertising pro- 
gram geared -to fit your needs — 
projected ahead, these two-column 
ads shown below may offer some 
constructive ideas for a starter. Ask 
the help of your local newspaper 
man. Show him these ads and the 
other two series already published 


, in The Feed Bag. If he has no mats 


available write The Feed Bag for in- 
formation on how to obtain a com- 
plete series of illustrations and copy 
ideas for your year ‘round cam- 
paign. 
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Dependable Feeding Results Overcome Competition 


THIS IS No. 7 OF A 
SERIES OF ADS ON 
FAIR-ACRE FEEDS. 


Farmers in your section are 
learning the advantages of high- 
grade feed and better feeding 
methods. They are receptive, 
as never before, to the idea 
of using feeds of dependable 
quality. 

An advertising and publicity 
7 has been started to 

eep the Fair- Acre message 
constantly before feeders in 
your section. Fair-Acre farm 
service furthers this program. 
Dependable feeding results, 


plus convincing advertising, 
plus direct farm service... 
overcome competition. 

Original research keeps Fair- 
Acre feeds a step ahead... 
experimental feedings test im- 
provements under actual feed- 
ing conditions . . . laboratory 
control keeps the dependable 
quality constant. You are well 
on your way to overcoming 
competition when you sell your 
customers dependable quality 
Fair-Acre feeds. 


ROBINSON & COMPANY Wa 


INCORPORATED 


Koa Vo “ta 
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veterinarians and feed 


Must 


in close cooperation 


HE production of food is sec- 
7 only to ammunition in 

cleaning up the Japs, but with 
Germany and liberated countries of 
Europe it is first in developing a 
permanent peace and the saving of 
starving nations. On this premise 
the Western Grain & Feed associa- 
tion has urged the industry to co- 
operate with all groups to accom- 
plish the desired results. There are 
two groups where closer coopera- 
tion and understanding are essen- 
tial —I refer to the feed manufac- 
turer and the veterinary profession. 

Proper nutrition, sanitation and 
healthy animals are essential for 
economical production. It seems to 
me it is the duty and obligation of 
the feed manufacturer to produce a 
nutritional feed for the various 
classes of livestock and poultry. 
The veterinarian’s duty is to diag- 
nose and prescribe for diseases that 
may develop and to keep the herds 
and flocks in healthful condition. 
Sanitation is the duty of all. 

The Western Grain & Feed asso- 
ciation has recognized the need of 
a closer cooperation between these 
groups and has urged the feed 
dealers to have their customers con- 
sult the veterinarian when disease 
appears. We believe such a policy 
is sound for best results if good 
faith is exercised by both groups. 
An over-anxious feed salesman 
should not try to cover up the poor 
quality of feed of faulty nutrition on 
a disease condition in the herd or 
flock, nor should a veterinarian try 
to cover up his own incompetence 
or lack of knowledge or his own 
desire to sell his services or a me- 
dicinal remedy on the feed. 

My faith was shaken in a case 
that came to my attention a short 
time ago. I happen to know all the 
parties involved and have the high- 
est respect for all of them, there- 
fore in this story I am not going 
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by MARK G. THORNBURG 
Western Grain & Feed Association 


to mention names, but I hope that 
from this case a closer and better 
understanding of responsibility may 
come from stating the following fac- 
tual incident. 


A short time ago a feed dealer 


MARK G. THORNBURG 


was called by the veterinarian of 
the community, who advised the 
dealer that he had better have the 
feed he was selling checked and 
examined, and advised him to make 
other arrangements, to get some- 
other brand of feed, as it was caus- 
ing death losses in poultry. He 
even went so far as to intimate the 
feed was poisoning the chickens. 
This dealer happened to be the 
largest supplier of poultry feeds in 
that territory. He had been advised 
by the manufacturer of the feed he 
was handling to have his customers 
call the local veterinarian if any 
disease should develop in the flocks. 
Two other local feed dealers who 
handled another brand of feed were 


diagnosing and prescribing treat- 
ment for their customers; therefore, 
the majority of the birds brought to 
the veterinarian were fed the same 
brand of feed. This being the case 
the veterinarian jumped at the con- 
clusion it was the feed that caused 
the losses. 

He may have been in good faith, 
yet at the same time he was pre- 
scribing a treatment. It developed 
that the doctor and his wife, who 
assisted him, were incompetent 
diagnosticians. It was easier for 
them to conclude the feed was the 
cause for the loss of chickens than 
to determine the facts. 

The results were reported by the 
local dealer to the manufacturer. 
He was very much concerned. He 
knew that the same feed was being 
fed by hundreds of poultry produc- 
ers successfully and without any 
loss. He immediately sent a repre- 
sentative of his, an experienced 
poultryman, a man who is not only 
a nutritionist, but competent in 
diagnosing cases, to make a thor- 
ough investigation. The local feed 
dealer took this representative to 
the various farmers where losses 
had occurred. He posted many 
birds and made careful investiga- 
tion of conditions and found that 
the sickness in a great majority of 
cases was due to upper intestinal 
coccidiosis of different types. The 
disease had developed at a time 
when most of the producers were 
changing from starting mash to 
growing mash, and in all cases 
where the doctor and his wife had 
been consulted they advised the 
change of feed and prescribed a 
coccidiosis medicine, compounded 
by them to use in drinking water. 
The representative of the feed 
manufacturer found that the treat- 
ment prescribed by the veterinarian 
and his wife obtained fair results, 


(Continued on page 89) 


f / 
| 
| 

q 

be &. 

| 

4 

é 

f 


PouLTRY 
: aun 
LIVESTOCK 
FEEDS 


WAYNE’S New Radio Hit 
Chosen by 20,000 Farmers 


WAYNE makes certain of top-notch, “listenable” radio adver- 
tising in behalf of thousands of dealers. Bringing science to 
sales promotion, just as in building feeds with “I.Q.” (Ingre- 
dient Quality), WAYNE conducted 20,000 personal interviews 
with farm folks. Thus was learned the kind of program most 
farmers prefer, as well as the most popular stations and listen- 
ing times in local areas. 

Result: “Let’s Go Visiting!”, a new radio hit, heard over 
leading farm stations twice weekly the year ’round. On each 
broadcast, Med Maxwell, friendly farm visitor-extraordinary, 
talks things over with some interesting farm family or per- 
sonality. It wins a lion’s share of rural radio audiences in 
WAYNE territories, as continuing surveys prove. Adding to 
the appeal are Howard Peterson playing one of radio’s biggest 
pipe organs .. . and timely advice to poultry and livestock 
feeders by the ace announcer, Charlie Lyon. 

“Let’s Go Visiting,” backed by a scientific pattern of farm 
paper ads, is one more reason why you build /asting business 
and good will when you sell WAYNE. Broadcast schedules 
gladly sent on request. 


General Offices: Chicago, III. 
L L i E D M L L 5, nc. Ft. Wayne, Ind. 
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feed program for 


Jowa 


creates good will 


NE of the biggest events in 

the town of Marion, Iowa, this 

spring was a community war 
’ feed program sponsored by the 
Marion Chamber of Commerce. 
Chairman of the event was Irvin L. 
Ford, manager of the Farmers Ele- 
vator Co. The farmers were given 
a free dinner and various speakers 
stressed the importance of raising 
more food this year and utilizing 
feed properly. Businessmen and 
farmers also discussed ways in 
which mutual problems could be 
solved. 

“The event created much good 
will,” commented Mr. Ford. ‘Farm- 
ers and businessmen have been 
working together very well during 
wartime and we are hopeful that 
this cooperation will continue in the 
postwar period. Our town enjoys a 
fine volume of rural trade and we 
are trying to cement this relation- 
ship still more.” 

The Farmers Elevator Co. is an 
all-around feed mill with many 
services and products for its farm 
patrons. The mill has elevator 
facilities and also does grinding 
and mixing. Mr. Ford has been with 
the firm since 1925 and has been 
manager since 1929. 

The feed mill and elevator have 
a mighty fine appearance. The 
buildings are painted a battleship 
grey and the premises are always 
kept neat and attractive. The office 
of the company, plus a small stock- 
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room at the back, is placed near 
the road and facilitates the serving 
of many farmers. Additional stock 
is kept at the main buildings about 
100 feet to the east. 

“We are really a farmers’ head- 
quarters and that is what we try to 
be,” Mr. Ford explained. “Located 
on the edge of the city, we can give 
the farmers a lot of parking space, 
which is important these days. A 
principal highway runs right past 
our mill, and as many as 50 farm 
trucks could pull into our area at 
one time. 

“We find that most of the farmers 
in this area are greatly interested 
in good feeding. In our office, 
farmers are always telling about 
this or that feeding experience. We 
try to encourage such conversa- 
tions, for one farmer can benefit by 
the other’s experience, and so can 
we. Of course,” he added, “we 
often get a chance to put in a good 
word for our own feeds.” 

Mr. Ford stated that while the 
average farmer in this area knows 
quite a bit about feeding, he is not 
at all averse to asking for advice 
as to better methods. .The farmer 
realizes that many new feeding 
methods have been adopted during 
wartime and he is anxious to learn 
about them and check them against 
his own methods. The feed dealer 
is the man who knows what the 
various feeders have been doing 
and so the farmer looks to the 
dealer as his source of information. 

“The important thing in feed 
merchandising is to get the farmer 
talking about his problems,” Mr. 
Ford said. “Once he does this he 


1 usually reveals something whereby 


we can help him. Otherwise, if we 
try to give blanket advice we are 
just shooting in the dark. Of course, 
we also make a practice of ques- 
tioning our farm patrons in a friend- 
ly way and this helps to bring feed 
problems out into the open, too.” 


AN EVENT that created wide 
interest at Marion, lowa, this 
spring was a community war 


feed program for farmers 
sponsored by the Marion 
Chamber of Commerce. Chair- 
man of the event was Irvin L. 
Ford, above, manager of the 
Farmers Elevator Co., shown 
at lower left. 


The serving of farmers is facili- 
tated by the use of three separate 
loading entrances in addition to the 
one at the office warehouse. In this 
way the mill staff, consisting of 
three men, can take care of many 
customers during a day without the 
confusion of rearranging traffic 
lines. 

Mr. Ford explained that only 
about 40 per cent of his patrons 
call for their own feed. Most 
patrons buy feed in large lots and 
expect the mill to deliver. The firm 
does not offer delivery service every 
day and loads are made up several 
days ahead of time to insure maxi- 
mum tonnage. Farmers in this dis- 
trict all know that they must place 
orders well in advance. 

“Large feed buyers usually re- 
order quite a few days before their 
feed stocks become low,” Mr. Ford 
said, “and this allows for the time 
necessary to make up a load. In 
very few instances have such large 
buyers run out of feed before we 
got there with a new supply.” 

During the war the Farmers 
Elevator Co. has been achieving 
a very high proportion of cash 
sales. In fact, Mr. Ford reported, 
the accounts receivable in 1945 are 
the lowest in the company's 30- 
year history. 
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o. w. barker believes 


advertising medium 


NE of the best methods of 

contacting the most number 

of people in the shortest 
period of time is through radio, ac- 
cording to O. W. Barker, owner and 
operator of the Paducah Hatchery 
& Feed store, Paducah, Ky. 

“Farmers love radio,’ Mr. Barker 
said. “Almost all the farmers in my 
district have radios since the REA 
lines brought electric power to the 
rural sections. And every day 
brings tangible evidence that they 
are regular listeners of our pro- 
gram.” 

That the 15-minute broadcast Mr. 
Barker holds three times a week 
from 1:00 to 1:15 p. m. has been 
successful is shown in the unusually 
large number of sales he has had 
in the two years he has been in 
business. In fact, his tonnage is the 
largest of any Purina dealer in Ken- 
tucky and last year he rated with 
the highest 25 dealers in seven 
southern states. 

But not all radio advertising is 
effective of its own accord, Mr. 
Barker feels. There must be method 
in its use. The time of the broad- 
cast, for example, is exceedingly im- 
portant, especially when the de- 
‘sired listeners are farmers. 

Mr. Barker does not favor either 
early morning or evening on the 
radio for obtaining farmers’ atten- 
tion. An early program has to com- 
pete with the morning chores and 
sending the children off to school. 
At night, the rural audience is 
limited because, during busy sea- 
sons particularly, many farmers 


often retire soon after they come in 
from the fields. 

“Eleven o'clock in the morning 
is the best time of all,’ Mr. Barker 
believes, “but it was not available 
to me at the local station. Most 
farmers knock off from work about 
that time and turn on the radio 
while waiting for dinner. Thinking 
about their farms and their prob- 
lems, they are in a suitable frame 
of mind just then to listen to some- 
thing that will help their pocket- 
books.” 

Mr. Barker feels that the next best 
time is the schedule that he now 
has at 1:00 p.m. Few farmers, he 
considered, go back to work before 
that time and if they know of a pro- 
gram they like they will remain 
the 15 minutes to listen to it. 

Radio advertising is fine for 
drawing customers into the store, 
but after that it is important to im- 
press them with such good service 
that they will repeat their trade, Mr. 
Barker said. So in addition to 
radio advertising and some news- 
paper advertising, he supplements 
his sales promotion with a definite 
quality of service. 

“A customer, at least a potential 
one, grows on every ring of the 
telephone and every squeak of the 
door,” he said. “Each one is worth 
cultivating. We ask the radio and 
the newspaper only to send him in 
the first time and then we try to 
give him such good service that he 
will return again and again.” 

Mr. Barker and his sales force are 
able to feel the importance of the 
customers’ needs and this intan- 
gible something in selling always 
promotes good will and increases 
volume. : 

But not all personal contact is 
done in the store and on the radio. 
Some of it is done on the farms 
when Mr. Barker picks up eggs in 
the country twice a week. As he 


RADIO advertising has been a 
profitable investment for the 
Paducah Hatchery & Feed 
store according to O. W. Bark- 
er, owner, pictured above as 


he examines some newly 
hatched Pekin ducklings. An 
exterior view of the feed store 
and hatchery is shown at low- 
er left. 


sees the farmers about the eggs, 
he is usually asked about numerous 
products he carries and so is able 
to promote numerous sales. Similar 
contact is had when he makes de- 
liveries of feed and fertilizer to 
farmers. 

Before he took over the Paducah 
Hatchery & Feed store two years 
ago, Mr. Barker taught agriculture 
for 17 years. Because his repu- 
tation as a teacher has spread 
throughout the neighborhood he is 
continually asked for advice con- 
cerning farm problems. Such a 
service is an inducement for bring- 
ing in more trade. 

Mr. Barker operates a hatchery 
upstairs over his feed store with a 
capacity of 60,000 chicks. Most of 
the hatch is sold to local farmers 
to whom he usually offers sugges- 
tions as to the types of feeds they 
should use. 

Sometimes persuading customers 
to shift over to scientific feeding 
must be a gradual process, Mr. 
Barker says. If he sees that 
they are not easily led to believe 
the worth of formula feeds, he 
will casually suggest the 
name of some nearby farmer who 
has been successfully using his 


(Continued on page 104) 
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How are YOU going to meet 


the ingredient shortage? 


What can YOU do if 
you can’t get Corn, Millfeeds, 
Meat Scraps, Fish Meal, etc? 


ion FORMULA AUDIT BUREAU is 
specially prepared to make prac- 
tical suggestions how feed mixers can 
revise their formulas to fit present 
abnormal conditions in the feed in- 


gredient markets. 


The Dawe’s organization does not 
include any magicians. But it is simply 
a statement of fact to say that in many, 


many cases they have been able to 


We make no bold promises. We may be able to suggest nothing in your particular 
case—in which event we will say so frankly. On the other hand, we MAY be able 
to make suggestions of big dollars-and-cents value to you. It’s worth your while to 
find out! The coupon is for your convenience—MAIL IT! 


wes 


VITAMELK BASE, FLAVONNE RIBO-D, ENRICHO, 
VITAMELK CONCENTRATES, RIBO-D 400 (AOAC), 
DAWE’S STEROL-D, ALASKA BRAND FEEDING OILS 


WORLD’S OLDEST AND- LARGEST SPECIALISTS 


IN VITAMIN PRODUCTS FOR FEEDS 


THE FEED BAG — August, 1945 


show feed manufacturers how to solve 


some very tough formula problems! 


Dawe’s Formula Audit Bureau offers 
the combined experience of successful 
feed men, poultry and livestock feeders, 
nutritionists, and vitamin specialists. 
Few feed manufacturers—even among 
the largest—can command an equally 
broad background of scientific and 


practical feed knowledge. 


DAWE’S FORMULA AUDIT BUREAU, Dept. FB-12 
4800 So. Richmond St., Chicago 32, Ill. 

Without cost or obligation, you may send full informa- 
tion. 
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Meals that make pullets paying 


Master Mix Eqq Mash or 
Mash made with Master ying Concentra 
_ 34% Mash Concentrate Master Mix Noon Pellets 


° iT 
WATER * OYSTER SHELL GR 


ARMERS who expect birds to pay their way 

with eggs, instead of living off the man-. 
agement as “guests,” are putting pullets on a 
Master Mix egg production feeding program 
as soon as they put them in the laying house. 
For these Master Mix feeds are balanced to 
induce pullets to lay... all the eggs they were 
bred to produce. 


More and more poultrymen are en- 
couraging their laying flocks to get 
the extra nutritional intake to stim- 


Each Master Mix feed formulated for higher egg production con- 
tains the vitamins, quality proteins, minerals and other nutrients neces- 
sary to build and maintain the pullet’s frame and body weight and 
give her the “overplus” that yields more eggs. For, as poultrymen know, 
the feed must first take care of the pullet’s body needs, and it’s the sur- 
plus feed that goes into the making of eggs. 


But all the feed she eats must be nutritionally balanced. Heavy feed- 
ing won’t produce more eggs if it’s short of one essential nutrient. 
That’s why so many farmers and poultrymen rely on Master Mix— 
rations that are properly balanced by Master Mix nutritionists, flock 
tested and flock proved. Such practical care is another big reason why 
the Master Mix dealer has so many regular customers . . . why his business 
shows such sound growth. : 


ulate maximum egg production. 
Every day at noon, Master Mix 
NOON PELLETS are put on top of 
the mash or grain in the feeders. 
The birds are allowed to eat all they 
want in 15 or 20 minutes. Generally, 
this is about 3 to 5 pounds per hun- 
dred laying pullets or hens. There's 
no trouble, no messy wet mash to 
prepare. NOON PELLETS are quick, 
easy and profitable. Laying flocks 
show—in eggs—how much it means 
to get a noonday boost of extra food, 
rich in egg-making nutrients. 


EGG MASH MADE WITH MASTER MIX 
M ASTER MIX E Vi ash 34% MASH CONCENTRATE MASTER MIX 
FREE-CHOICE LAYING CONCENTRATE 


McMILLEN FEED MILLS, Division of Central Soya Company, Inc., Ft. Wayne 2, Indiana. Fastest-growing feed manufacturers in America—largest prodocers of concentrates. 
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Complete 


AKING a leaf from the mer- 

chandising book of million 

dollar stores, Frank A. Mar- 
tiny, proprietor of F. A. Martiny & 
Son, New Orleans, La., has in- 
creased his volume sales many fold 
by departmentizing his store. 

Instead of selling animal and pet 
feeds to one set of customers only, 
Mr. Martiny brings extra traffic 
through his store, and makes extra 
sales by offering such diverse mer- 
chandise as garden tools, farm 
supplies and poultry equipment as 
well as supplies for pet owners 
and animal breeders. 

For example, chicken fanciers 
find all the equipment they need to 
run an efficient poultry business 
right down to egg scales and car- 
tons to pack the eggs in. This re- 
sults in extra sales of feed in addi- 
tion to keep the Martiny cash reg- 
ister jingling with equipment sales 
since buyers like to shop where they 
can purchase all their needs in one 
convenient store, rather than visit- 
ing scattered dealers all over the 
city. 

Mr. Martiny’s extra stock is all 
naturally allied merchandise. Cus- 
tomers shopping for poultry feed 
and equipment are natural pros- 
pects for garden equipment. Simi- 
larly, many home gardeners are 
also chicken raisers. Both might 
have pets, for which the Martiny 
Feed store stocks a complete line 
of pet food, equipment, and reme- 
dies. 

Their reputation for complete 
stocks is so great in New Orleans 
that many veterinarians recom- 
mend Martiny’s particularly when 
prescribing pet or poultry remedies. 
A glance at the 80-page catalog 
issued annually by Martiny’s before 
the war gives an idea of his de- 
partmentized operations. In addi- 
tion to feeds and remedies other 
merchandise included: Incubators, 
sprayers, garden seeds, garden 
tools, bird cages, fertilizers, insec- 
ticides, jars for honey—and a com- 
plete line of bee keepers’ supplies, 
as well as everything the dairy- 
man needed to operate his busi- 
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of farm supplies increase 
profits for martiny & son 


CARRYING complete stocks 
of farm supplies results in ex- 
tra profits for F, A. Martiny & 
Son, New Orleans, La. Note 
spacious display windows and 
attractive appearance of store 
in photo above. 


ness, down to boxes for packaging 
butter. 

Frank Martiny formerly issued 
his catalog at the beginning of 
each year. Now it has been dis- 
continued, “because,” he says, 
“frankly, we don't have the slight- 
est idea in January what will be 
available by June, much less in 
December.” The catalog will be 
resumed as soon as reconversion 
gets into full swing and normal 
merchandising methods are prac- 
ticable once more. 

As an interest builder, the cata- 
log devoted many pages to gen- 
eral information valuable to the 
reader. Two examples were full 
pages on the care of azaleas and 
camellias. These were written by 
recognized experts and were in- 
setted along with other informa- 
tion so that the readers would he 


inclined to keep and consult the 
cataiog throughout the year for 
its information content. Other sec- 
tions were devoted to cattle rais- 
ing and care, the hatching, feed- 
ing and marketing of baby chicks, 
proper care for pets, and many 
other items of real value to the 
reader. 

Five thousand copies of the Mar- 
tiny Feed Co. catalog went out an- 
nually to farmers, city breeders, 
cattle men, dairymen, bee keepers, 
and others. A mail order form was 
included which brought big returns 
from customers who could not jour- 
ney into New Orleans to buy, bui 
who appreciated shopping at a 
completely stocked store. Mr. Mar- 
tiny estimates that a large—and 
profitable—portion of his business 
came from these out-of-town mail 
orders. 

The Martiny mailing list included 
all of his good customers—names 
he knew for certain would produce 
sales, and others gathered over 
years. If repeated mailings brought 
no results from a name, it was 

(Continued on page 98) 
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The Story 


true vitamin 
the pullet 


MAKING GOOD VITAMIN A LOSSES IN FEEDS 
— Because of substantial losses of carotene (pro- 
vitamin A) in feed ingredients through storage and 
other conditions, authorities advise offsetting these 
losses by adding to feed liberal amounts of fish liver 
oil Vitamin A—the ¢rve Vitamin A. 


THE GROWING PULLET— The growing pullet 
needs Vitamin A for good feathering, for building 
stamina and to maintain normal resistance to infec- 


tious diseases. As the growing pullet approaches lay- ‘“*NOPCO XX’’*-GUARANTEED VITAMIN A 
ing age, its need for Vitamin A increases. PLUS VITAMIN D.. . helps feeds meet the maxi- 
mum requirements of poultry of all ages for Vitamin 
A. Supplies guaranteed amounts of this important 
vitamin plus Vitamin D needed for healthy, thriv- 
ing flocks and top production. 


No HuNTING AROUND. “Norco XX”’ is available 
in an abundant, uninterrupted supply. 


WRITE FOR 
Vitamin A Data 
Sheet #VA34 
and prices. Na- 
tional Oil Prod- 
ucts Co., Harri- 


son, N. J.— 
THE LAYING PULLET—After the pullet drops its  SP¢cialists since 
first egg, it needs abundant Vitamin A to maintain 1926 in vitamins ay — 
body weight, a high rate of egg production and for poultry and — 
good health. animal feeding. IN ONE PRODUCT 


REG. U.S. PAT. OFF. 


Copyright 1945 National Oil Products Co. 


NOPCO XX primes feed for Profit! 


"Trademark of National Oil Products Co. 
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and Carry 


PERATING a feed store on a 
6, cash and carry basis works to 

the advantage of everyone 
concerned, according to J. L. Rich- 
ards, owner and operator of the 
Palmetto Feed store, Palmetto, Fla. 
“If I had to begin my business over 
again, knowing what I do now, I 
wouldn't even consider any other 
type of policy,” he asserted. 

Mr. Richards’ theories regarding 
a cash and carry basis are not un- 
substantiated. His own experience, 
he said, has fully convinc2d him of 
the value of such a policy. During 
the past six years his volume has 
more than trebled, and every 
pound of feed has been sold for 
cash. 

“Consider first what a cash and 
carry program means to the store,” 
Mr. Richards suggested. “The heavy 
expense of delivery service involv- 
ing one or more trucks and drivers 
is completely eliminated. Besides 
the mere expense of purchasing the 
trucks, this equipment must be 
maintained and each driver paid a 
salary. In my opinion, delivery 
service is a luxury item without 
which the average feed store is far 
better off unless forced by competi- 
tion to adopt it.” 

When feed is sold on credit and 
not for cash the sale involves the 
keeping of books and other records 
to assure the store of eventual pay- 
ment. To set up and conduct an 
adequate credit system is an ex- 
pensive procedure often involving 
the necessity of employing a book- 
keeper. A cash basis eliminates all 
this cost. 

“If credit is extended,’ Mr. Rich- 
ards continued, “it carries with it, 
like a shadow, the problem of col- 
lections. Even with the finest 
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plan has many advantages 
says florida feed dealer 


collection policy in the world there 
is bound to be a certain percentage 
of bad or uncollectable accounts. 
Once collection costs are elimi- 
nated, down comes the overhead.” 

While a cash and carry plan has 
many benefits for the feed store 
operator, it is fundamental for any 
merchandising plan that there be a 
tangible gain for the customer as 
well. This advantage for the con- 
sumer is, of course, feed at a lower 
cost. Mr. Richards believes in the 
sound principle of passing his sav- 
ings, resulting from lowered over- 
head, along to his customers. But 
this does not mean a cut price 
policy. 

“For example, consider two deal- 
ers selling one hundred pound bags 
of feed which are of equal value,” 
Mr. Richards said. “One dealer 
maintains delivery trucks, extends 
credit and conducts a successful col- 
lection program. The other dealer 
has c policy of cash and carry. The 
dealer extending credit must have 
a larger margin of profit because 
he must absorb the cost of these 
added services. By a cash and 
carry program the other dealer 
escapes the expense. Although my 
prices may be a little under some 
of my competitors offering delivery 
service and credit, I never cut prices 
to attract business,”’ said Mr. Rich- 
ards. 

While many feed stores carry a 
wide variety of items, Mr. Richards 
feels that a feed store should 
always concentrate on feed. Hard- 
ware, farm tools and kindred items, 
he believes should be secondary. 
“Many dealers neglect their feed 
business to promote various side- 
lines,” said Mr. Richards, while 
some sidelines are all right I never 
lose sight of the fact that selling 
feed is my principal business.” 

From this it should not be gath- 
ered that the Palmetto Feed store 
has no profitable sidelines. One of 
the most important is the sale of 


OPERATING a feed store on 
a cash and carry basis has 
many advantages according to 
J. L. Richards, owner of the 


Palmetto Feed store. He is 
shown at right, above, with 
his store manager, Lewis 
Douglas, left. Below is a view 
showing attractive appearance 
and unusual arrangement of 
the feed store. 


gasoline. Since the firm operates 
on a cash and carry basis, custo- 
mers drive to the Palmetto Feed 
store to make their purchases, and 
it is convenient for them to buy 
gasoline at the same time. 
“Handling gasoline along with 
feed has been a profitable venture,” 
Mr. Richards said. “Not only does 
the store derive some profit from 
the sale of gasoline itself, but also 
many of the customers who stop in 
for gasoline buy feed before leav- . 
ing the store. Each line brings busi- 
ness to the other and the store 
makes two sales instead of one.” 
The store also carries other side- 
lines such as lice powder and tonics 
for poultry, as well as disinfectants 
and other remedies. 
_ One of the most effective factors 
in the success of the Palmetto Feed 


(Continued on page 105) 
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MAKING 
INGREDIENTS 


AMIN Bio 


You Get Both in this 
Famous Fortifier 


Comparatively recent investigations have 
shown that Vitamin B-10, one of the hitherto 
unidentified factors of B complex, is essential 
for feather development. Calcium is also 
necessary. 


Both these materials are supplied by Lacto-G, 
the 100°, natural whey solids fortified. 


In addition Lacto-G provides all other B com- 
plex vitamins, lactalbumin, the most complete 
of all protein for poultry, phosphorus and 
other needed minerals and a high percentage 
of lactose. 


For further details write 


mid NATIONAL SALES AGENTS 


ED WHEY 
MILK SOLIDS 


A product of | 


NATURE'S BES 


WESTERN CONDENSING COMPANY 


These materials add greatly to the nutrition 
value of mashes with which Lacto-G is mixed. 
They aid also in making other nutrients in the 
mash more easily and completely digestible. 


For more than 14 years feeds fortified with 
Lacto-G have helped promote better egg yield 
during molt period and speed return to lively 
good health and top production. 


For all ages of poultry you will find it advan- 
tageous to sell mashes fortified and balanced 
with Lacto-G. 


3 
Lacie: 


Be Sure 
it’s in 


.Your Feed 
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LIFFORD and Gifford Kin- 

caid, operators of the Lake 

Milling Co. of Richland, Ind., 
are twins and have shared life, 
both work and play, since the day 
they were born. “The old saying 
that relatives cannot get along in 
business together is the bunk,” they 
say. “One needs only to show the 
same courtesy and consideration 
he would extend a customer or a 
friend, and relations will always 
remain on a pleasant and profit- 
able basis.” 

Their word should be “gilt- 
edged” authority on this subject, 
for Giff and Cliff have been in the 
milling and feed business together 
for over 40 years. Accordingly, they 
should be able to pass out some 
very helpful advice, too, on almost 
any phase of the feed business. 
The Kincaids started at the very 
bottom of the ladder. They first 
went to work at the old-McCoy mill 
in Richland when most of the boys 
their age were still in school. It 
was only a few years later that 
they started up in business for 
themselves. They know, too, what 
it means to build up a flourishing 
small town business and see the 
work of years go up in flames. 
Their mill burned in 1930 and they 
had to begin all over, but they re- 
built bigger and better than before. 

In spite of the fact that their 
mother died when they were chil- 
dren and their home was broken 
up, the two Kincaids have stuck 
together and become a vital part 
of the community in which they 
live. They have found time to take 
part in all public activities and in 
addition to all the normal recrea- 
tion of youth, they took a serious 
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say mutual [consideration 


is key to 


interest in music and for many 
years they played in the local 
band. Clifford used to provide spe- 
cial music for church on Sunday. 
His eldest son, Bouldin, is a gifted 
musician and organist. He is now 
with the 7th army in Europe. 

As would be expected after such 
a long period of service, the cus- 
tomers of the Kincaid boys are also 
their personal friends, and are so 
regarded. It is a safe bet that each 
one is called by his first name. 
Every farm for many miles around 
is known to these brothers for they 
have visited them all, not once 
but many times down through the 
years. 

Under such conditions most busi- 
nessmen would find it impossible 
to escape that old bugbear of the 
trade—credit. They have had some 
sad experiences with credit busi- 
ness but they feel they have it well 
under control. They still have some 
credit customers but instead of 
keeping books they use a file of 
sales slips, similar to that of a 
grocer. Each customer has his own 
file pocket for charge sales all ar- 
ranged on a frame on the office 
wall. 

“This is the way it works,” said 
Clifford, ‘“‘we used to have trouble 
once in a while with folks who 
simply forgot about some purchase 
they made—especially if they sent 
a neighbor for it instead of coming 
in themselves. So we have each 
customer fix up his own sales slip 
and sign it at the bottom. If he is 
buying for that neighbor we have 
him sign his name as purchaser for 
that neighbor with both names on 
the slip. We have never had a cus- 
tomer deny a purchase since we 
installed this system. It’s easy to 
keep in order and certainly has 
been instrumental in keeping down 
any misunderstandings.” 

The town of Richland has no 
newspaper so the Kincaids confine 


their success 


DISPROVING the old adage 
that it's difficult for brothers 
to get along together, the 


Kincaid twins, Gifford and 
Clifford, shown above, have suc- 
ceeded in establishing a flour- 
ishing feed business by follow- 
ing a policy of mutual con- 
sideration. At lower left is an 
exterior view of their feed plant 
at Richland, Ind. 
their advertising to passing out 
calendars in season and other 
souvenirs carrying their greetings. 
As a matter of fact, some 40 general 
stores throughout their own and 
neighboring counties carry one or 
more of the several brands of Kin- 
caid flour which also helps adver- 
tise the Lake Milling Co. 

The nearest thing to a local news- 
paper is a large blackboard on 
the front of the mill facing the high- 
way. The Kincaids say it has been 
there so long they have practically 
forgotten what first inspired it. “We 
do use a little corner of it some- 
times to quote current prices for 
grain but, in the main, it really 
belongs to anyone who wants to 
use it,” they say. “It’s surprising 
how much attention it gets. People 
often leave the road and drive up 
in front just to read what's there.” 
The board is usually filled with such 
items as, ‘Chime clock for sale, Mrs. 
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A. Hodges.’’"—"Lost, one red gilt, weighing 
about 150 lbs., Carl Tennyson.” etc. Just 
another symbol of the thoughtful con- 
sideration the Kincaid boys have made a 
part of their service down through 40 
years. 

For a good many years they have 
carried a well known line of formula 
feeds in addition to their own brands and 
do considerable custom grinding for those 
who want to use home-grown grain. 
“That,” declares Clifford, “is the real head- 
ache of this business to me! Just as we 
think we have outlined the day’s work 
right down to a minute, along comes some 
grinding and mixing job and upsets the 
whole schedule.” 

But they take pride in the fact that serv- 
ice to the communiiy has always been the 


watchword at their mill so they perform 
their work philosophically. They have 
even installed some new machinery the 
past year or so to expedite custom work. 
Their equipment now includes two Blue- 
streak mixers with grinding equipment 
from Nordyke Marman, and a new corn 
sheller. 

Richland is the trading post for a sec- 
tion of country stretching 10 miles south 
to the Ohio river and a good many miles 
in other direclions. Practically all farm- 
ing is diversified, very few specializing in 
any one particular crop, and much grain 
is produced. The trade area really over- 
laps that where special wheat is raised for 
making cake flour. So, while a majority 
of Kincaid customers have turned to form- 
ula feeds there will continue to be those 


UNIVERSAL 


“America’s Leading HAammermill” 


COMBINES ENDURANCE WITH 
REMARKABLE ADAPTABILITY FOR "VARIETY" GRINDING 


40 to 150 H.P. 
Engine or Motor Drive 


with 30 second screen 
change and other “quick 
change over’ features that 
make it a profitable ma- 
chine for busy custom 
grinding plants 


The heaviest-built hammermill on the market today—and so carefully 
and accurately constructed that it will not get out of alignment through- 
out its long lifetime. A really BIG capacity hammermill, capable of 
24-hour service, 7 days a week—as proved in many of the world's 


largest mills. 


Prompt delivery of several sizes 


Write today for complete information. 


JACOBSON MACHINE WORKS 


1074 Tenth Avenue S. E. 


Minneapolis 14, Minn. 


who will wish to use their own grain for 
feed. 

The life of the business for these two 
brothers has really run its course, they 
think. “Forty years should be long 
enough,” they say. “We have worked hard, 
made money and are in a position to re- 
tire, but we can't do it now,” they add. 
“We must carry on until things are back 
to normal again and the boys come 
home.” They hope some of the younger 
Kincaids will wish to carry on the busi- 
ness. “But,” says Clifford, “I'm not giving 
my sons any high pressure arguments. 
It's the only work I've ever been interested 
in but if they don't like it they can do what 
they do like.” 

The war has scaled down the Kincaids’ 
operating force to six, including the own- 
er, but they have managed to keep every 
branch of their service going these hectic 
years, even to providing a market for ex- 
cess grain. They manage to keep the mill 
and store in good order and every item 
placed where it will be most convenient. 
A good loading platform in front and 
plenty of parking space with good drive- 
ways have been of great benefit in keep- 
ing things moving swiftly. The worst is 
probably past, they believe. Less stock 
was raised this year than last in their 
community, but compared with 10 years 
ago there is still a great increase in both 
stock and poultry. This condition, they 
feel, will be more or less permanent and 
the need for good formula feeds in the 
future will be ever on the upgrade. 

@ GUY WALKER, Bloomfield, Iowa, has 
purchased the produce and feed business 
in Pulaski formerly owned by J. E. Harri- 
son and recently owned by C. E. Ensmin- 
ger. 

@ CLIFTON CACA, Noblesville, Ind., 
owner of the City Mills, has purchased the 
Caca Elevator from his brother and will 
operate both businesses as the Caca Ele- 
vator. 


@ ZENDA LUMBER & FEED CO., Zenda, 
Wis., has installed a 100 h.p. Superior 
grinder, a 2-ton Gruendler mixer, and a 
65-ft. elevating conveyor. 


“THESE BEEFSTEAK TOMATOES ARE A GREAT 
DISAPPOINTMENT. ALL THESE WEEKS AND 
NOT A SIGN OF ANY BEEF!" 
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-and became a million dollar Purina Dealer 


WEN Burton G. Cannon, Frankford, Dela- 
ware, took the Purina line about ten years 
ago, he had already been in the feed business 
eighteen years. He'll tell you he expected a vol- 
ume of about two cars of Purina Chows a month 


--. but his third month he sold eight cars and 


before long his average was twenty cars. No won- 
der, then, that he sold a million dollars worth 
of Purina products in gratifyingly few years. 
Mr. Cannon uses a sure-fire formula. He takes 
advantage of many of the Purina channels for 
developing business. Along with selling Purina 


The Cannon home in a lovely setting in Frankford, 


Chows, he has built up a commercial broiler 
business and has a good volume in brooder 
stoves, poultry equipment and Purina Sanitation 
Products. A big custom grinding and mixing 
business brings in customers for the many items 
in the store. 

Cannon customers have confidence in Purina 
products and also in Cannon service, which Mr. 
Cannon and his son have developed through 
extensive farm visits, and field selling and con- 
sulting. Assisting in the business, too, is a daugh- 
ter. Together, they form a winning, popular 
Purina team... good reason why Burton G. 
Cannon is a member of the Purina Million 
Dollar Club. 


PURINA MILLS, Headquarters, St. Louis 2, Mo. 


THE PURINA FRANCHISE—HUB OF A PROFITABLE FARM SUPPLY BUSINESS 
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The Cannons — son, daughter, father —in front of their store. 
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Consumer Preference 


means 


Big PROFITS... 
Quick SALES 


for 
YoU 


*One Name; One Line; Preferred 
by Thousands of Poultry Raisers 


Easy . . . Because It's a "Name" Product 
Yes, it’s easy to sell Dr. Salsbury’s products. 
Your customers buy quickly, give you repeat 
orders. Nation-wide poultry raiser surveys, 
farm paper polls, prove that ‘‘Dr. Salsbury’s Pe 
is preferred by thousands of poultry raisers. 
You ean be proud of this popular acclaim for 
your Dr. Salsbury products; proud of the sales 
and profits this leadership means to you. 


Easy . . . Because It's Thoroughly Promoted 
Dr. Salsbury’s powerful advertising creates 
consumer demand for the Dr. Salsbury products 
on your shelves. Nation-wide radio. Big, two- 
color ads in leading farm and poultry papers— 
reach more than 11 million readers. Biggest 
farm paper campaign in the industry. 


Easy . . . Just One Name, One Line to Sell 
You help your customers—and yourself—when 
you sell the entire Dr. Salsbury line. Quick 
turnover; low inventory. Year-round demand; 
a complete line of poultry medicines, fumigants, 
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DR. SALSBURY’S 
LABORATORIES 


Salsbury’ 
MEDICINES BIOLOGICS 


disinfectants, vaccines and bacterins to sell. 
Yes, it’s easy to sell this trade name your cus- 
tomers know, respect. 


Urge 
Modern Sanitation 


for 


Real Flock Profits 


Sell your customers on modern sanitation .. . 
disinfecting poultry houses frequently with Dr. 
Salsbury’s Par-O-San, the modern, pleasant dis- 
infectant. Gets job done quickly, easily. Cus- 
tomers appreciate Par-O-San’s pleasant, clean 
smell. Watch those repeat orders roll in. 


Dr. Salsbury's 


PAR-0-SAN 


Pleasant, Powerful Disinfectant 


CHARLES CITY, IOWA 


THE FEED BAG 


A Nation-wide Poultry Service 
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YNN JEROME, owner of the 

North Lewis Feed Co., Tulsa, 

Okla., has proved to his own 
satisfaction that merchandising feed 
successfully is not entirely a matter 
of knowing your product and being 
able to reel off a fascinating, high- 
powered line of information regard- 
ing its merits. 

This industrious feed merchant 
has found that compiling a case his- 
tory on each customer and the man- 
ner in which he manages his poul- 
try flock, is equally, if not more, 
important in building up patronage 
than a good sales talk. Most of the 
firm's trade is with poultry owners 
and in order to intelligently advise 
these customers, Mr. Jerome has dil- 
igently studied poultry journals and 
gained practical experience from 
his own flock. 

When Lynn Jerome adds a new 
customer, he prepares detailed 


data on the customer's flock which 


he refers to as a case history. Then 
when the customer asks his advice 
on some problem, Mr. Jerome goes 
directly to the information he has 
gathered and often works out a so- 
lution without bothering the cus- 
tomer with more questions. Some- 
times in leisure moments he studies 
these case histories and jots down 
notes so if the customer asks for 
advice he can immediately offer an 
opinion. Worthwhile? Today Lynn 
Jerome has one of the most satis- 
fied group of customers of any feed 
store in the Southwest. 

Lynn Jerome is a specialist on 
poultry diseases and flock manage- 
ment problems. It is his hobby and 
he recommends it to any feed mer- 
chant as a hobby that pays divi- 
dends in customer satisfaction. His 
flock of leghorns has been in shows 
all over the country and has gar- 
nered many prizes. But he doesn’t 
confine his poultry raising efforts 
to one breed—he likes to study all 
types so he can note the standard 
of perfection in each. 

The sale of poultry remedies and 
sanitary products is also an impor- 
tant adjunct of the North Lewis 
Feed Co. It is in the sale of these 
items that Mr. Jerome’s knowledge 
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Case Histories 


help jerome render better 
service to feed customers 


of poultry diseases and ailments 
stands him in good stead. 
“Cleanliness and sanitation are 
the most important preventatives of 
disease,” Mr. Jerome maintains, 
“and I am constantly urging my 
customers to take all precautions 
possible. One cannot be too care- 
ful about keeping poultry houses, 


COMPILING case histories on 
customers’ flocks enables Lynn 
Jerome, feed dealer at Tulsa, 
Okla., to render expert advice 
to poultry raisers. Mr. Jerome, 
center, is shown above with a 
group of employes in front of 
his feed store. 


roosts, and brooders scrupulously 
clean. Drinking water should also 
be disinfected,” he added. 

However in spite of elaborate 
safeguards, disease often creeps in- 
to the best controlled flocks and 
when customers turn to Mr. Jerome 
for aid he is usually able to pre- 
scribe the proper treatment by a 
description of the symptoms. If 
there is any doubt at all on the 
matter, he does not hesitate to make 
personal inspection to get at the 
root of the trouble. 

As far as management is con- 
cerned, Mr. Jerome practices what 
he preaches with his own flocks. 
He keeps an accurate record of the 
money spent for the chicks, feed, 
and other expenses, as well as a 
careful check on egg production 
and cash returns. His mortality 
losses on the chicks he has raised 
in his own batteries have only 


averaged a little over one-half of 1 
per cent for the past 12 years. When 
customers note these miraculous re- 
sults they ask, “How do you do it? 
What do you feed them?” He cheer- 
fully tells them. 

Lynn Jerome was formerly a fur- 
niture dealer and before that he 
was a grocer. His family has also 
played a large part in the success 
of the feed business. His wife and 
three sons work regularly in the 
store. Mrs. Jerome is the cashier 
and a stickler for neatness (which 
may be the reason the store is al- 
ways as clean as a good house- 
wife's kitchen). During the rush 
hours she waits on trade. Jerome's 
three sons also help out in the store. 
Whether they decide on a career 
in feed retailing or some other 
trade, they will have gained an 
abundance of practical experience. a 

Little things play an active part 
in merchandising feed with this re- 
tailer. For example, he never al- 
lows the paint on his building to 
become dingy. He has a penchant 
for big posters that blare out their 
messages, dislikes small signs. He 
further feels that posters with a hu- 
morous angle are the most effective. 
“They don't read the dignified 
ones,” he declared. He firmly be- 
lieves in passing out pamphlets fur- 
nished by feed manufacturers. He 
keeps his literature in a strategic 
spot so that it won't be overlooked 
by customers. He can cite specific 
cases of customers who have 
gleaned much helpful information 
in raising their flocks from the cir- 
culars he has given them. 

Lynn Jerome can see only one 
way as far as sales in his store are 
concerned—upward! His alertness 
in offering advice built on experi- 
ence has gained faith in his feed 
products in the past! He sees no 
reason why the future shouldn't 
bring increased sales if he follows 
the same policy! And neither does 
anyone else! 
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ORTUNATE indeed is the 

feed retailer who has the 

foculty to compose advertis- 
ing copy with reader appeal. B. A. 
Frost, veteran feed merchant of 
Maryville, Mo., is one of these for- 
tunates. Everyone in the commu- 
nity reads B. A. Frost's ads in the 
local newspaper because he mixes 
a generous portion of humor with 
an underlying seriousness that has 
the reader chuckling at first, then 
almost as an afterthought saying 
to himself, “Maybe there is some- 
thing in what the man says.”’ There 
always is. 

Quite a number of decades of 
merchandising are behind Mr. 
Frost and from watching the good 
feeders and the mediocre ones in 
action he has garnered feeding 
wisdom that spills out into his ad- 
vertising copy. But a Puckish kind 
of humor is also one of his char- 
acteristics and this gift is. also re- 
flected in his advertising copy. 
There is a smile in every Frost ad, 
and it is the smile appeal that at- 
tracts the readers’ attention, keeps 
them reading, but it is the wise 
feeding information that brings the 
customers into the store, keeps them 
coming. 

“If you haven't an innate flair for 
writing good advertising copy, then 
study the art, learn how,” says 
Mr. Frost. “Too many feed retailing 
promotional dollars are wasted on 
sloppily-conceived and written ad- 
vertising copy that needs only a 
certain twist, a bit of editing, to 
make it good.” 

Advertising that doesn't say any- 
ing is almost Pet Peeve No. 1 with 
Mr. Frost. Advertising, he empha- 
sizes, should be the major promo- 
tional activity of q good feed mer- 
chandiser, and it is usually the de- 
partment in which there is the most 
room for improvement. The Mary- 
ville feed man has achieved some 
very formidable results with his 
ads. 


for writing ad copy that 
brings effective results 


occasional survey just to see how 
much feed a series of advertise- 
ments actually does sell. The re- 
sults are always gratifying, have 
always proved to the Missourian 
what he knew all along—that it 
pays to advertise. 

Planned advertising campaigns 
are most successful, opines Mr. 
Frost. He keeps at least a month 


BECAUSE he has a flair for 
writing clever ad copy, B. A. 
Frost, feed merchant at Mary- 
ville, Mo., is achieving excep- 
tionally good results from his 
newspaper advertising. He is 
shown, at right, above with a 
customer in front of his store. 


ahead on his series and constantly 
attempts to uncover new ideas that 
will make his copy sparkle. Every- 
thing pertaining to feed and feed- 
ing is grist for his ad mill, and often 
while helping a patron to some 
poultry feed he searches his mind 
for ideas that will click. He quickly 
jots down ideas that come to him 
as he works and later builds his 
copy around these ideas. 

The feed merchant who is toss- 
ing his advertising dollars into the 
wastepaper basket is the man who 
works up last-minute copy that gets 
in just under the newspaper dead- 
line, or the one who buys an ad 
from the advertising salesman and 


\ says, “Oh, just fill up the space 


A monthly series of advertise-jjjwith anything—anything that will 


ments inserted in the columns of 
the main local newspaper pays for 
itself many times over in sales, ac- 
cording to Mr. Frost. He makes an 
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let them know that we're still in 
susiness.”’ Their advertising dollar 
seldom gets them two cents’ worth 
of results, but Mr. Frost gets a full 


dollar's worth, thanks to his adver- 
tising alertness. 

In and around Maryville they 
say that the winter series of ads 
sponsored by Mr. Frost in 1944 had 
one ad that perhaps held a slight 
edge over the others in the interest 
it aroused. “Would you loan $80,” 
read this particular ad, “for 60 
days, if you got back $264 for the 
loan? One ton of our hog feed at 
$80 will save 264 bushels of corn 
or $264.” 

Timely expressions and even 
slang often find their way into 
Frost's ads. Here is another exam- 
ple that drew a lot of favorable 
comment: 

DAD WENT TO TOWN IN A WAGON 

Junior goes to town in a car. Dad 
fed his hogs nothing but corn and 
marketed them in 18 months. Junior 
feeds our line and markets them in 

6 months. 

Pose a pertinent question in the 
captions as often as you can, sug- 
gests Mr. Frost. Figures appeal to 
farmers, figures showing how much 
can be saved by feeding your 
brand of feed, so you can be 
sure that advertising-conscious Mr. 
Frost sprinkles his ads liberally with 
figures, and sometimes devotes en- 
tire ads to a lesson in feeding arith- 
metic for the readers. Frost's ads 
are of the small display variety, 
usually running two columns wide 
by three or four inches deep. Each 
month's series is devoted to ex- 
ploiting just one kind of livestock 
or poultry feed. . 

B. A. Frost doesn't know how 
many customers he has gained as 
a direct result of his advertising 
program. He does know that many 
times perfect strangers have en- 
tered his store and remarked, ‘I 
got a big laugh out of your ad the 
other day.” But after this initial 
chuckle they always get down to 
the more serious aspects of feeds 
and feeding, a department in which 
Mr. Frost is also a_ recognized 
authority. 
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Taste a raw soybean. Then taste Soybean Oil 
Meal made properly. What a difference! The pro- 
cessing is highly technical. Expensive machinery? 
Yes. Vast facilities? Of course. But even more 
necessary are skill and experience. At Spencer 
Kellogg, workmanship and precision methods 

show-up in the finished product. 


Say Spencer Kellogg and see the difference! 


SPENCER KELLOGG 


AND SONS, INC. 


ADMINISTRATION OFFICES—BUFFALO 5, NEW YORK 


Sales Offices: 

CHICAGO DECATUR DES MOINES 
MINNEAPOLIS LOS ANGELES 
Processing Plants: 

BUFFALO DECATUR CHICAGO 
EDGEWATER MINNEAPOLIS 
LOS ANGELES DES MOINES 


PROCESSORS OF MEALS -NOT FEED MIXERS 
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ouR COMPLIMENTS 10: ff" 
The Feed Broker 
He ;mportant pecause he provides on- 4% 
the-spot service which distant processors could 
not give We welcome and commend Feed 
Brokers for theif service sn aiding the flow of 
Brokers represent Spencer Kellogs protein ay 
meals if rerritories which cannot be economi- \ 
cally served by ouf own sales offices: | 
‘ 
SPE 
: ELL ON 


YOUR 


Consign Your 
Barley to... 


La BUDDE 
Feed & Grain Co. 


® Carl Houlton, Manager 
Grain Department 


Whether you want to buy or sell barley, you will find it profitahj 
to deal in the Milwaukee market. The members of the Milwauke 
Grain & Stock Exchange listed on this page stand ready to give you 
excellent service. 

If you customarily ship barley to market, you will find it profitab 
to deal with the Milwaukee market, even while we operate unde 
OPA ceilings. 

Milwaukee, the brewing center of the world, offers an excellen 
market for malting barley. Milwaukee, too, enjoys a big demand fo, 
feed grains. 

Whether buying or selling grain, and especially barley, look to th 
Milwaukee market. It will pay you well to deal with the firms listed 
on this page. 


W. M. BELL COMPANY 


COMMISSION MERCHANTS 


SPECIALIZING IN 


BARLEY and RYE 


‘AT MILWAUKEE 


INQUIRIES ON FEED GRAINS INVITED 


EXCHANGE TELEPHONE 
MARQUETTE 0940 


MOHR-HOLSTEIN COMMISSION COMPANY 


COMMISSION MERCHANTS y 
BARLEY and Other Grains 


OFFICE TELEPHONE W A R 


A. L. Johnstone 


Phones—Office: Daly 2654, Exchange: Marquette 0940 


Personal Service Proves Profitable with a n d 


Johnstone-Templeton Co. 
Always Honest, Satisfactory T A M P 


DALY 5226 


Quin Johnstone 
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BARLEY MARKET 


‘Tito Milwaukee... 


®@ The World’s Largest Reliable 
Malting Barley Market 
and Let Riebs Get You Service 


¢ Top Market Prices for It. 
d 


@ Ask us for To Arrive 


Bids on All New Crop B ARLEY 


Grain. 
® Send Samples for Bids A 


or Values. Specia 1 ty 
The RIEBS CO. 


Grain & Stock Exchange — SHIP TO — 
Milwaukee, Wis. 


C. F. COUGHLIN, MGR. ROY I. CAMPBELL 


CONSIGNMENT DEPT. 


Barley Crop Expected 
Under 300 Million 


‘1|Ship Your Barley] GRAIN »» 


STRATTON GRAIN CO. 


-MILWAUKEE, WIS. 


CHICAGO, ILL. ST. JOSEPH, MO. NEW YORK, N. Y. 
SCHNEIDER, IND. 


| BUYERS and SELLERS of GRAIN, SPOT and 
"TO ARRIVE", CONSIGNMENTS 


MILL FEEDS—FEED PRODUCTS—BY PRODUCTS 
Future Orders Solicited 


| ANY GRAIN YOU SHIP RECEIVES 
OUR PERSONAL ATTENTION 


JOHN DAVIS, MGR. 


| | CONSIGNMENT DEPARTMENT 


WALTER RICE Grain 


GRAIN & STOCK EXCHANGE © 
MILWAUKEE, WIS. 
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The official United States depart- 
ment of agriculture crop report as of 
July 1, 1945, estimates that a barley 
crop of approximately 255,671,000 
bushels will be produced. 

This is 10 per cent less than the 
yield in 1944 and seven per cent be- 
low the 10 year average. Slightly 
offsetting this is an indicated yield 
of 24.1 bushels per acre which is 
more than a bushel per acre more 
than attained with the 1944 crop. 
It is about 1.8 bushels above the 
10 year average. 

Barley production in 1944 was 
284,426,000 bushels while the 10 
year average from 1934 to 1943 was 
273,481,000 bushels. 

Part of the decline in anticipated 
1945 production can be traced to 
a reduced acreage. The acreage 
seeded to barley last fall and this 
spring is estimated at 11,922,000 
acres. This is about 17 per cent 
less than 1944 when 12,359,000 acres 
were harvested. 

The North Central region, where 
about two-thirds of the country’s 
barley is produced, planted 29 per 
cent less acres than in 1944. Acre- 
age in the South Atlantic and Wes- 
tern Regions increased slightly to 
continue a trend which has shown a 
shift of barley acreage to these 
regions. 

The leading states in estimated 
barley production in bushels for 
1945 follow: 


North Dakota ....... 51,364,000 
California ......... 40,122,000 
South Dakota ...... 24,900,000 
Montana ........... 17,313,000 
Colorado .......... 17,064,000 
Idaho ............. 12,384,000 
Minnesota ......... 11,952,000 
Nebraska .......... 10,887,000 
Washington ....... 7,790,000 
7,475,000 
7,146,000 
6,975,000 
Michigan .......... 3,645,000 
Pennsylvania ...... 2,945,000 
Wroming 2,834,000 
2,790,000 
2,984,000 
Oklahoma ......... 2,352,000 
Maryland ......... 2,070,000 
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ODAY you don't have to start a guess- 
ing contest with the question - “How 
much Vitamin A and D shall be added to Mashes ?” 


The A O AC method of testing for Vitamin D, 
which was improved by development of the AOAC 
chick unit of Vitamin D, took Vitamin D out of the 


mystery class and put it on a scientific and business 
basis. 


Studies by nutritional workers on the Vitamin A 
and D requirements of poultry, gave to the feed 
manufacturer concrete information that enables him 
to lay out a definite, business-like schedule of the 
correct amounts of Vitamins A and D to add to his 
Mashes for best results. 


Si 


SILMO’S Vitamin A and D oils and dry prod- 
ucts carry guarantees in terms of AOAC chick 
units of Vitamin D and USP units of Vitamin A per 
gram. 

Follow the findings of nutritional experts on the 
requirements of Vitamins A and D. Use a SILMO 
product as your source of Vitamins A and D and you 
can't go wrong. 


Free Folder on Vitamin Fundamentals 
Sind 


SILMOS “The Ins and Outs 
of Vitamins and D." It sums up the 
story to date in a handy,convenient form 


CHEMICAL CORPORATIO 
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Gays OF A NUNIDEN are gone Tore 
| 
. Ra,” a» 
ay. 


Much 


corn crop still harvested. 


ETHODS of harvesting 
corn, the nation’s leading 
crop, are many and var- 


ied, depending largely on how the 
product is to be used and on how 
the land is to be used the following 
year. In addition, the acreage of 
corn per farm, the kind and quan- 
tity of labor available and the rela- 
tive harvesting costs are important 
factors which determine the prac- 
tices and machines used. 

Huge wartime crops of corn, to- 
gether with critical labor shortages, 
have necessitated changes in the 
processes of harvesting the crops. 
The shifts have been chiefly toward 
those practices which would allow 
for harvesting of silage as well as 
an increased production of corn for 
grain with a minimum amount of 
labor. Some shift from cutting and 
shocking to harvesting from the 
standing stalk has also taken place. 

The use of machines for harvest- 
ing corn has been stepped up un- 
der wartime conditions. Both skill 
and physical strength are necessary 
for harvesting by hand methods but 
large numbers of younger men, the 
more efficient harvest workers, have 
left the farm either for the armed 
forces or for wartime industries. 
Shortages of labor for corn harvest- 
ing have been widespread. And 
the shortages have been felt most 
keenly in the Corn Belt and the 
the more humid areas of the Great 
Plains whete corn acreages per 
farm are large and where the per- 
acre corn yield is usually above the 
national average. 

This labor problem would have 
been even more pronounced but 
for the relatively large output of 
corn pickers since 1942. From 
about 130,000 on Jan. 1, 1942, the 
number of corn pickers had in- 
creased by nearly 30 per cent, to 
about 168,000 on Jan. 1, 1945. In- 
creasing their use by expanding 
the acreages per machine, often by 
doing custom work, has also been 
an important factor in getting the 
work done both quickly and eco- 
nomically. 

A nation-wide study shows that 
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by hand 


more than 75 per cent of the 1943 
corn acreage was picked, husked or 
snapped from the standing stalk, 
either by hand or with the field 
corn picker. This is the lowest cost 
harvest method when the corn is 
to be stored and requires less labor 
than any other method except hog- 
ging and grazing. Harvesting from 
the standing stalk has long been 
the leading method in the central 
and western Corn Belt, where the 
storing of corn roughage for winter 
feed has not been important, as 
well as in the South where often 
the corn leaves and tops are saved 
for forage. Harvesting from the 
standing stalk has become of in- 
creased importance in the eastern 
Corn Belt and other eastern areas 
in recent years, largely because 
of the increased use of pickers and 


survey reveals 


farm labor shortages. 

More than 90 per cent of the 
1943 corn acreage of Iowa and Illi- 
inois, Texas, Louisiana, Mississippi, 
Alabama, and South Carolina was 
handled in this manner. Harvest- 
ing from the standing stalk was al- 
so above the national average in 
Indiana, Nebraska, Kansas, and 
some Southern States. 

Hand methods continue to domi- 
nate in the harvesting of corn. 
Slightly more than half of the total 
1943 corn acreage was husked or 
snapped by hand from the stand- 
ing stalk. This method was em- 
ployed on more than 90 per cent 
of all corn acreage in Oklahoma, 
Texas, and the Delta states, and 
on over 50 per cent of the corn 
acreage in the Great Plains and 
Southeastern states. On Corn Belt 


CORN HARVESTING METHODS, UNITED STATES, 1943 CROP 


PERCENTAGE OF CORN ACREAGE HARVESTED BY INDICATED METHODS 
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HOGGED AND GRAZED............., 3.8 
CUT AND FED AS GREEN CORN....... 0.6 
HOGGED AND GRAZED -::::- 100.0 
CUT AND FED AS............ 
GREEN CORN 


HARVESTED CORN ACREAGE, 1943=94,455,000 ACRES 
PERCENTAGE OF TOTAL ACREAGE THAT WAS — 
HARVESTED. FROM STANDING STALK....76.3 PERCENT 
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farms having less than 55 acres of corn, 
harvesting from the standing stalk by 
hand was the leading method. 

More than 23 per cent of the country’s 
corn acreage in 1943 was harvested with 
mechanical field pickers. Acreage har- 
vested with the corn picker more than 
doubled from 1938 to 1943. Along with 
‘the increase in picker use there has 
been an increase in numbers of corn 
pickers but harvesting more acres per 
pickers on farms than in 1943 and further 
increases are expected. 

Although the use of corn pickers is be- 
coming widespread, they are used ex- 
tensively only in the Corn Belt, the Lake 
states, and in humid areas of the Great 
Plains where the corn acreage per farm 
is large and the per-acre corn yield much 
cbove the national average. Thus, in 
1943, when less than one-fourth of the 
acreage was harvested with corn pickers, 
it is estimated that corn pickers harvested 
at least one-third of the total production 
of all corn. The quantity of corn picked 
by machine was equivalent to 38 per 
cent of all corn harvested for grain. 

Under favorable conditions the corn 
picker is a relatively low cost method 
of harvesting. Use of a two-row picker 
often effects a labor saving amounting 


to 50 per cent or more, as compared with 
harvesting by hand from the standing 
stalk. The use of the corn picker has 
been steadily increasing since the late 
1920's when tractor power take-off ma- 
chines became important. Increased 
plantings of relatively storm resistant hy- 
brids have also been an important fac- 
tor favoring the increased use of corn 
pickers. 

Only about 15 per cent of the 1943 corn 
acreage was cut and shocked. Of all 
corn cut and shocked, 65 per cent was 
later harvested by husking or snapping 
by hand, about 20 per cent was harvest- 
ed for grain with the husker shredder, 
while the remainder was fed as fodder 
corn from which ears were not removed. 
However, all areas of the country re- 
ported some cutting and shocking of 
corn but it was most important in the up- 
per Ohio and Tennessee valleys, the 
Potomac valley, along the Great Lakes, 
and in the sub-humid corn producing 
areas of the Great Plains and Mountain 
states. And in many parts of the East 
Central region more than three-fourths of 
the 1943 corn acreage was cut and 
shocked. 

In the South and East, nearly all of 
the corn cut and shocked was husked or 


“ — and I suppose the little one is for dehydrated milk?” 


snapped by hand. Use of the husker- 
shredder was reported in many states but 
only in Ohio, Michigan, and Wisconsin 
did the husker-shredder account for an 
appreciable part of the corn acreage. 


- Feeding of fodder corn was relatively 


most important in the Northern Great 
Plains and Mountain states, where sub- 
humid conditions keep the per-acre corn 
yield below average, and in the Pacific 
states. In practically all areas farmers 
with small corn acreages cut and shocked 
higher proportions of their acreage than 
did farmers with large acreages. 

The 1943 survey shows that less than 
1 per cent of the corn acreage was cut 
and fed green. Corn fed in this manner 
is principally for supplementing pastures 
in the late summer and is mostly utilized 
by cattle, although some is also fed to 
hogs and work stock. Feeding of green 
corn is a minor form of utilization in the 
major corn states. It is relatively most 
important in the cotton-growing areas 
and the Western states and also along 
the northern fringe of the country where 
the growing season is often too short to 
permit complete maturity of the crop. 

Harvesting corn by hogging or by 
grazing requires less labor than does any 
other harvest method. This method was 
used to harvest less than 4 per cent of 
the 1943 acreage. Although hogging or 
grazing was reported to some extent in 
all areas it was relatively most impor- 
tant in the sub-humid areas, in some of 
which more than one-third of the 1943 
acreage was so handled. Some corn was 
hogged or grazed throughout the humid 
corn area and the practice was fairly 
important in the central Corn Belt. In 
the humid areas the hogged or grazed 
acreage is utilized chiefly by hogs; in 
the sub-humid areas, by cattle. For most 
areas there was a tendency for farmers 
with large corn acreages per farm to hog 
or graze a higher proportion of their 
acreage than did farmers with small 
acreages. 

Cutting corn for silage was reported 
in all parts of the country, but this use 
accounted for less than 5 per cent of the 
1943 corn acreage. It was relatively most 
important in the Northeast, the Lake 
states, and the Pacific Coast, where 
dairy cow numbers are concentrated. In 
some of these areas more than half of 
the 1943 corn acreage was cut for silage. 
In the South only a few areas reported 
using as much as 2 per cent of the 1943 
acreage for silage. The field harvester 
was used on less than one-tenth of the 
silage acreage, mostly on farms of large 
corn acreage. 

Saving only a part of the corn plant 
for forage, either by removing the tops 
or by pulling or stripping the leaves, was 
reported to a considerable extent in the 
southern areas. For the entire country 
forage was either topped, pulled or 
stripped from about 3,600,000 acres. From 
practically all of this acreage the ears 
were later harvested from the standing 
stalk by husking or snapping. Topping 
or stripping corn for forage was of liitle 


(Continued on page 100) 
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THANK YOU IS_ 


WHAT I’D SAY~ 


@ ‘‘THANK YOU for telling poultry raisers that 
spring and summer ranges are usually burnt to a 
crisp ... devoid of succulent, palatable green feed, 
which will, in five easy steps, provide the following: 
(a) increase rate of growth in young birds; (b) in- 
‘erease egg production; (c) increase livability in 
both young and old; (d) lower cost of producing 
broilers, fryers and egg producers as much as 40 
per cent (maximum); (e) act as a natural tonic. 


We all need Vitamin A to aid in fast growth, 
energy and reproduction, and Vitamin D to help in 
the assimilation of calcium and phosphorus. 


That is why an essential Vitamin FEE‘‘D’’OIL in 
my feed provides everything a summer pasture 
does not usually supply.’’ 


FEE‘‘D’’OIL is available with vitamin A as required. 
Guaranteed potencies in units per gram, 85 D, 400 
D, 400 D-1000 A, 400 D-2000_A,'400 D-3000 A, 800 D, 
800 D-1000 A, 800;D-2000 A, 800 D-4000 A. 


WE HAVE JOBBING OR DISTRIBUTING TERRI- 
TORIES ON BOTH EAST AND WEST COAST 
AVAILABLE. WRITE FOR INFORMATION. 


An Essential Vitamin 


VITAMIN |b) FEEDING OIL 


BRANCHES: DES MOINES 
MINNEAPOLIS DAVENPORT 
OKLAHOMA CITY NEW ORLEANS 
SAN ANTONIO ST. LOUIS 


THOMPSON-HAYWARD CHEMICAL CO. 


KANSAS CITY 8, MO. 


HOUSTON CHICAGO 

DALLAS OMAHA 

WICHITA DENVER 

MEMPHIS TULSA (54 


= 1) =< 
| 
| 
AS 
| 
Ss 
Ss 
W SS 
> 
SS OA 
| 
=> 
e 63 @ 


Model S$ 


Direct-Connected 
Motors Furnished 
30 H.P. and 40 H.P. 
50 H.P. and 60 H.P. 


Now You Need Capacity, Speed, Economy 
Durability, Dependability More Than Ever 


. . . Gives you these five essentials to the highest degree: All grains and roughages; cot- 
tonseed, linseed, soybean, peanut cake; tankage, meat scraps, fertilizer ingredients — 
ground as you want them at the lowest cost per ton. The practically indestructible 
“Jay Bee’ all steel hammer mill takes the toughest grinding jobs, and takes them fast. 


Sizes from 12 H.P. to 200 H.P. 
Please state your grinding re- 
quirements. Full details upon 
request. 


J. B. SEDBERRY, INC., 


John J. Woods & Sons, Jay Bee Sales Co., 
2630 Homes St., Kansas City, Mo.; Jay Bee 
Sales Co., 395 Broadway, New York, N. Y.— 
Jackson, Tenn.; T. G. Holland Mach. Co., 474 Jay 
Fairfax Road, Drexel Hill, Pa.; Harold Ww. 
Grubbs, Box 2469, Winston- Salem, N. C.; A. = ¥. 
M. Sorenson, Jefferson Hotel, Dallas, Tex.; 


Bee Co., 


Wier, Sr., 
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Jay Bee Sales Co., 4619 S. 7th St., ‘Louisville, c. 
Ky.; The Lamiell ‘Co., Greenwich, fe) 

Sorrells, Box 69, Slocomb, Ala.; 
1031 N. 
Park, IIl.; E. B. 


Manufactured by the Bossert 
Co., Inc., Utica, N. Y., for a quar- 
ter century, proud possessors of 
the Army-Navy 2 Star E. 


‘Dept. 79, Franklin, Tenn., Utica, N. Y. 


La.; M 


Long, Box 893, poten 5 
D. Pa 


Padgett, Bennettsville, 
Sandersville, Ga.; H s McLeod, Box 381, 
Columbia, Miss. ; Fred Siegrist, Sr., Jay Bee 
— Co., 476 §S. Meridian St., Indianapolis, 
nd. 


hio; J. E 
Ww. H. Hust, 
Humphrey Ave., Oak 

Harrison, Whigham, Ga.; 
Yates Hotel, Utica, N. 


: Shirk, Box 523, Canton, Ohio; Bryant 
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ANY feed dealers as well 

as members of the poul- 

try industry are often con- 
fused by the terms “standards” and 
“grades.” This confusion is clari- 
fied to a great extent in an article 
that appeared in a recent issue of 
the U. S. Egg & Poultry magazine, 
official publication of the Institute 
of American Poultry Industries. 


The article points out that ‘stand- 
ards” are the fixed models estab- 
lished by proper authority to meas- 
sure quality, quantity, weight or 
value of the product. “Grades” are 
the steps or degrees of quality or 
value in the division of the product 
as related to the set “standards.” 
Standards are the measuring sticks 
by which it is possible to determine 
the grades of the product. In other 
words, standards are the fixed mod- 
els of quality, but grades are the 
classifications of various degrees 
of quality attributed to a number 
of the same product when they are 
considered collectively in relation 
to the set standards. 


If all transactions were direct 
from producer to consumer there 
would be no need for other than 
standards for quality of individual 
units. However, when there is an 
intermediary in between the pro- 
ducer and the consumer there is 
need for descriptive grades accord- 
ing to standards of quality. Grading 
becomes necessary therefore for 
commercial grading in order to de- 
scribe in official terms the qualities, 
as for instance, that of a dozen, a 
case or a carload of shell eggs. 
Thus, it would seem that the proper 
way of using the two terms together 
would be not “standards and 
grades” but “grades according to 
the standards of quality.” 

The United States department of 
agriculture by an act of Congress 
was given authority to issue offi- 
cial standards for use by agencies 
of government, of states or by in- 
dustry. However, as the Egg & 
Poultry magazine urged, the de- 
partment of agriculture would 
avoid much of the confusion among 
feed and poultry dealers as to the 


used in grading shell eggs 
are often very confusing . 


meanings of these two terms, if, 
when promoting the use of official 
standards, the department would 
not mention grades in setting up 
the descriptive language. No men- 
tion of grades was made in ex- 
plaining the several individual egg 
standards in the “Official United 
States Standards for Individual 
Eggs,” made effective Feb. 16, 
1934. But when the standards were 
revised Jan. 2, 1943, the highest 
quality standard for an individual 
egg was termed "U. S. Grade AA,” 
adding more confusion to the terms. 

Following is the 1943 revision of 
the standards for individual shell 
eggs which the department set up, 
effective Jan. 2, 1943: 


(1) U. S. standards for quality of indi- 
vidual eggs with clean unbroken shells 
shall be as follows: 


U. S. Grade AA—The shell must be 


clean, unbroken and normal. The air cell . 


must not exceed Ys inch in depth and 
may be regular or slightly wavy. The 
yolk outline may be slightly defined. The 
yolk must be free from defects or blem- 
ishes visible before the candle. The white 
must be clear and firm. 

U. S. Grade A—The shell must be clean, 
unbroken and normal. The air cell must 
not exceed 2/8 inch in depth and may be 
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regular or slightly wavy. The yolk outline 
may be fairly well defined. The yolk must 
be practically free from defects or blem- 
ishes visible before the candle. The white 
must be clear and reasonably firm. 

U. S. Grade B—The shell must be clean 
and unbroken, but may be slightly abnor- 
mal. The air cell must not exceed %inch 
in depth and may show total movement 
not in excess of ¥% inch. If the air cell is 
small (not over 2/8 inch in depth), it 
may be free. The yolk outline may be well 
defined. The yolk may show definite but 
not serious defects visible before the can- 
dle. The white must be clear and may 
be slightly weak. 

U. S. Grade C—The shell must be clean 
and unbroken but may be abnormal. The 
air cell may be over % inch in depth and 
may be bubbly or free. The yolk may be 
plainly visible and appear dark. The yolk 
may show clearly visible germ develop- 
ment, but no blood due to such develop- 
ment. It may show other defects that do 
not render the egg inedible. The white 
may be weak and watery. Small meat 
spots or blood clots may be present. 

(2) U. S. Standards for quality of indi- 
vidual eggs with soiled, stained, or dirty 
shells shall be as follows: 

U. S. Light Dirty—Individual- egg that 
has not more than one-eighth (¥%) of the 
shell surface slightly stained, slightly 
soiled, or slightly dirty but without loose 
adhering dirt and of the interior quality 
of U. S. Grade B or better shall be classed 
as U. S. Light Dirty. 

U. S. Dirty—Individugl egg with more 
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than one-eighth (%) of the shell surface 
stained, soiled, or dirty, or with less than 
one-eighth (%) of the shell surface 
stained, soiled, or dirty to such an extent 
that it is more than slightly stained, 
slightly soiled, or slightly dirty, or any 
egg with slightly stained, slightly soiled, 
or slightly dirty shell and of the interior 
quality of U. S. Grade C shall be classed 
as U. S. Dirty. 

(3) U. S. Standards for quality of indi- 
vidual eggs with checked or cracked shell 
shall be as follows: 

U. S: Check—Individual egg with either 
clean or dirty shell that has an open crack 
or break in the shell but with the shell 
membrane unbroken and with no leakage 
of the shell contents shall be classed as 
U. S. Check. 

U. S Leaker—Individual egg with either 
clean or dirty shell that has an open 
crack or break in the shell and shell 


membrane and with the contents exuding 
or free to exude through the shell shall 
be classified as U. S. Leaker. 

TERMS DESCRIPTIVE OF SHELL 

1. Clean—A clean shell is one that is 
free from foreign matter and from stains 
or discolorations that are readily visible. 
Eggs with only very small specks or 
stains may be considered clean, if such 
eggs are not present in sufficient number 
in a package to detract appreciably from 
its appearance. Eggs that show traces 
of processing oil on the shell are con- 
sidered clean when classified as “pro- 
cessed,” or “shell treated,’ unless the 
shell is otherwise soiled. 

2. Light Dirty—A light dirty shell is 
one that shows slightly stained or slightly 
soiled areas that are readily visible but 
without adhering dirt that could be read- 
ily detached and that do not affect more 
than Ye of the shell surface. 


Melasses Sewice Station 


ASSES 


co. LTD. 


A molasses service station, dispensing 
cane molasses for livestock feed to ranch- 
ers in quantities of from one pint to a tank 
truck load, has been opened in Hanford, 
Calif., by the Hanford Milling Co. The 
station is believed to be the first of its 
kind, according to R. J. I"ollis, operator of 
the, station and owner and manager of 
the ‘Hanford company. The idea for the 
station, which will make molasses avail- 
able to the small.gancher as well as the 
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large ranch owner, was devised by Ben 
Bedinger, field supervisor of the Pacific 
Molasses Co., San Francisco, who installed 
the new station for the Hanford company. 
The new station's first patron ‘was Mrs. 
Kernick Smith, California ranch owner and 
cattle breeder. She is shown above pur- 
chasing three barrels of molasses from 
Mr. Hollis, right, while Mr. Bedinger, left, 
watches the operation. 


3. Dirty—A dirty shell is one that has 
stained, soiled, or dirty spots of con- 
siderable size that may affect more than 
Ys of the shell surface, or that has less 
than ¥s of the shell surface stained, soiled, 
or dirty to such an extent that it is more 
than slightly stained, slightly soiled, or 
slightly dirty. 

4. Unbroken—An unbroken shell is one 
that is free from actual checks or breaks. 

5. Checked or Cracked—A checked or 
cracked shell is one that has an actual 
break in the shell but where the shell 
membrane is unbroken and there is no 
exuding of contents from the egg. 

6. Leaker—A leaker is an egg in which 
the shell and shell membrane are broken 
to the extent that the egg contents are 
exuding or are free to exude through the 
shell. 

7. Normal—A normal shell is one that 
approximates the usual shape and that is 
of good even texture and strength and 
free from distinct ridges, rough areas, thin 
spots or other conditions not common to 
good shells. Slight ridges and rough areas 
that do not affect materially the shape, 
texture and strength of the shell are per- 
mitted. 

8. Slightly Abnormal—A slightly ab- 
normal shell is one that may be somewhat 
unusual in shape or that may be somewhat 
faulty in texture or strength. It may also 
show distinct, but not pronounced, ridges, 
thin spots, or rough areas. 

9. Abnormal—An abnormal shell is one 
that may be decidedly misshapen or that 
may be decidedly faulty in texture or 
strength or that may show pronounced 
ridges, rough spots, or other defects. 

10. Depth of Air Cell—The depth of 
the air cell, when in its natural position, 
is the distance from the large end of the 
egg to the plane passing through the egg 
at the point where the lower air cell 
membrane touches the shell. 

11. Regular—A regular air cell is one 
that retains a fixed position in the egg 
and that shows a practically even, smooth 
outline without any movement when the 
egg is twirled. 

12. Slightly Wavy—A slightly wavy air 
cell is one that retains a practically fixed 
position in the egg but shows a slight 
movement, not to exceed Ys inch, at any 
one point where its lower shell mem- 
brane touches the shell. 

13. Movement not in Excess of *% inch 
—An air cell that shows a total movement 
not in excess of %. inch from the line 
where its lower shell membrane touches 
the shell. 

14. Bubbly Air Cell—A bubbly air cell 
is one that has several small bubbles 
within or beneath it, that give it a bubbly 
appearance. 

15. Free Air Cell—A free air cell is one 
that moves freely about in the egg. Such 
an air cell will seek the uppermost point 
in the egg, no matter in what position 
the egg may be held. 

TERMS DESCRIPTIVE OF THE YOLK 

16. Outline Slightly Defined—A yolk, 
the outline of which, when viewed before 
the candle, is indistinctly indicated and 
tends to blend into the surrounding whites. 

17. Outline Fairly Well Defined—A yolk, 
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B-Y-21 offers the feed manufacturer the as- 
sured performance of natural source riboflavin 
... the economy of minimum pre-mixing labor 
and low transportation cost . . . and the addi- 
tional vitamin and feed ingredient constituents 
which come as a value-plus bonus. 


B*Y-21 is a free flowing meal processed from « 
a grain base. It is competitively priced strictly 
onits riboflavin content of 3,628,800 micrograms 
per pound. Investigate its profit-building possi- 
bilities . . . write today for a generous sample. 


New Booklet 


CONTAINS VALUABLE 
INFORMATION 


Just off the press—this 
new descriptive booklet 
contains the facts you 
want to know about 
BeY-21. Write for a 
copy today. 


50 Lb bags of B- Y-21 coming off the line. This - 
uct is immediately available—has excellent s tability 
and storage characteristics. 


MMERCIAL SOLVENTS 
Corporulion 


Terre Haute, indiana 
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You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


How To Get New Business! 


Holding old customers and getting new ones depends upon what you put 
in the bag. You must make quality feeds. 


Ultra-Lifed Poultry Feeds and Markitop Dairy and Hog Feeds have 
stood the test of the most trying feeding situation in history. That they made 


good is evidenced by the fact that Ul/tra-Lifed Feed Manufacturers have 
expanded their business. 


Ultra-Lifed Feed Manufacturers want service—and they get it. UlJ/tra- 
Life service has won a wide acceptance. Ultra-Life livestock men and poultry 
technicians are available and are doing an outstanding job. This helps to 
hold old customers, get new ones, and it sells feed. 


Now, what is the result! Good news travels! Many who had never made 
Ultra-Lifed and Markitop Feeds now have an U/tra-Life franchise and are 
building good will which they never had before. And they are making more 
money. Others are seeking a franchise. 


The Markitop Hog Manual Manufacture Ultra-Lifed and Markitop Feeds that produce outstanding 

—big 48-page book. Covers +43 

80 subjects_~65 illustrations. results under all normal conditions. Stay in business and grow, and make 

Answers most of the prac- money. 

hog raising. Furnished free. Write Ultra-Life for full details and the many services available to you. 
ULTRA-LIFE LABORATORIES, INC. 

*» MAIN OFFICE: Warehouses at: Philadelphia, Pa.; Richmond, Va.; Tampa, Fla.; Omaha, Neb.; Wichita, 

Kan.; , Colo.; Milwaukee, Wis.; Fort Worth, T ; Royal Oak, Mich.; N Orleans, 

EAST ST. LOUIS, ILLINOIS 
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the outline of which, when viewed before 
the candle, is discernible but that has not 
become definite and distinct. 

18. Outline Well Defined—A yolk, the 
outline of which, when viewed before the 
candle, is quite definite and distinct. 

19. Plainly Visible—A plainly visible 
yolk is one that has a definitely discernible 
outline before the candle and that may 
appear dark. 

20. Free from Defects or Blemishes Visi- 
ble before the Candle—A yolk that, when 
viewed before the candle, shows no spots 
or areas on its surface indicating, the 
presence of germ development or other 
defects or blemishes. 

21. Practically Free from Detects and 
Blemishes Visible before the Candle—A 
yolk that, when viewed before the candle, 
may show very slight blemishes within 
the yolk shadow. 

22. Definite but not Serious Defects 
Visible before the Candle—A yolk that may 
show definite spots or areas on its sur- 
face, when viewed before the candle, in- 
dicative of defects but with no definite 
indication of germ development or other 
pronounced or serious defects or blem- 
ishes. 

23. Other Serious Defects—A yolk that 
shows well developed spots or areas of a 
character that constitute serious defects or 
blemishes but do not render the egg in- 
edible. 

24. Clearly Visible Germ Development 
—A development of the germ spot on the 
yolk of a fertile egg that has progressed 
to a point where it is plainly visible be- 
fore the candle, as a rather definite, deeper 
colored circular area, or as a distinct spot 
on the yolk, with no blood in evidence. 

25. Blood Due to Germ Development— 
Blood caused by development of the germ 
in a fertile egg to the point where it is 
visible before the candle. Such eggs are 
classified as inedible. 

26. Blood Clots (Blood Not Due to Germ 
Development)—Spots or clots of blood 
usually on the surface of the yolk but 
sometimes floating in the white. If they are 
small (not over Ye inch in diameter), the 
eggs may be classed as U. S. Grade C. If 
larger and/or showing a diffusion of 
blood in the white surrounding them, the 
eggs should be classified as inedible. 

TERMS DESCRIPTIVE OF THE WHITE 

27. Clear—A clear white is one that is 
free from discoloration or from any foreign 
bodies floating in it. Prominent chalazae 
should not be confused with foreign 
bodies, such as meat spots or blood clots. 

28. Firm—A firm white is one that is 
sufficiently thick or viscous to permit but 
limited movement of the yolk from the 
center of the egg when it is twirled. A 
firm white should have a consistency not 
lower than the white shown in No. 2 of the 
Van Wagenen chart of broken-out eggs. 

29. Reasonably Firm—A_ reasonably 
firm white is one that has a reasonably 
good viscous condition but not as strong 
a condition as a firm white. A reasonably 
firm white permits the yolk to move some- 
what more freely from its normal position 
in the center of the egg and thus to ap- 
proach the shell more closely when the 
egg is twirled. A reasonably firm white 
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may, therefore, cause the outline of the 
yolk to be fairly well defined. A reason- 
ably firm white should have a consistency 
not lower than the white shown in No. 3 
of the Van Wagenen chart of broken-out 
eggs. 

30. Slightly Weak—A slightly weak 
white is one that has lost its firm or even 
its reasonably firm condition, has be- 
come less viscous and is not as clearly 
differentiated from the thin white when 
the egg is broken out. It should have a 
consistency not lower than the white shown 
in No. 4 of the Van Wagenen chart of 
broken-out eggs. 

31. Weak and Watery—A weak and 
watery white is one that is thin and gen- 
erally lacking in viscosity and that, there- 


fore, permits the yolk to move freely from 
its normal position in the center of the 
egg and to approach the shell closely 
when the egg is twirled. It may have a 
consistency lower than the white shown 
in No. 4 of the Van Wagenen chart of 
broken-out eggs. 

32. Small Blood Clots or Small Meat 
Spots—Spots or clots of blood usually on 
the surface of the yolk but sometimes 
floating in the white. These blood clots 
may have lost their characteristic red 
color and appear as small spots of for- 
eign material commonly referred to as 
meat spots. Such blood clots or meat 
spots are incorporated in the egg during 
its formation as, or after, the yolk leaves 
the ovary. Such blood spots are not due 


FGinst Quad Calues Ou Record 


Newest wonders of the animal world are 
the quadruplet Hereford calves, three bulls 
and a heifer, shown above with their own- 
er, C. D. Lucas of Dyer, Ky. Dr. I Hend- 
rickson, veterinarian of Owensboro, Ky., 
who is the “Dr. Dafoe” of the quad calves, 
stated that this is the first case on record 
where a cow has given birth to four nor- 
mal, healthy calves capable of growing to 
maturity. 

Paternity of the quadruplets born to 
Adam and Eve Arcady, pure bred Here- 
fords of the Lucas herd, has been entered 
in animal husbandry history books follow- 


ing blood tests made by the genetics de- 
partment of the University of Wisconsin 
under the direction of Dr. Ray D. Owen. 

Mr. Lucas said that he named the cow 
family “Arcady” in appreciation of assist- 
ance rendered by Arcady Farms’ research 
laboratories, who sent their head chemist, 
Fred Rech, to Dyer to devise a special 
formula for Mother Eve so that she could 
nurse the calves through the “baby stage.” 
At the age of 10 weeks the calves were 
reported to weigh an average of 180 
pounds and were gaining at the rate of 
two pounds per day. 
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to germ development. 
33. Bloody White—An egg, the white 
of which has blood diffused more or less 


generally through it. Such a condition 
may be present in new-laid eggs. Eggs 
with bloody whites are classed as in- 
edible. 
GENERAL TERMS 

34. No Grade—Eggs of possible edible 
quality that fail to meet the requirements 
of an official or tentative U. S. grade or 
that have been contaminated by smoke, 
chemicals, or other foreign material that 
has seriously affected the character, ap- 
pearance or flavor of the eggs are classed 
as “No Grade.” 

35. Loss — Eggs that are inedible, 
smashed, contaminated or containing 
bloody whites, large blood spots or large 


or unsightly meat spots, or other extra- 
neous or foreign material are classed as 
“Loss.” 

36. Inedible Eggs—Under the federal 
food, drug and cosmetic act, eggs that are 
filthy, putrid, or decomposed, or other- 
wise unfit for food in whole or in part are 
adulterated. Eggs of the following de- 
scriptions are classed as inedible: black 
rots, white rots, mixed rots (addled eggs), 
sour eggs, eggs with green whites, eggs 
with stuck yolks, moldy eggs, musty eggs, 
eggs showing blood rings, eggs contain- 
ing embryo chicks (at or beyond the 
blood ring state) and any other eggs that 
are filthy, decomposed or putrid. 


@ N. R. PEINE, Deer Creek, Ill., recen‘ly 
purchased the Farmers Grain, Livestock & 
Coal association elevator. 


WE RECOMMEND — 


BASE 


CALF MANNA 


B-K 


PHONE 7756 


UNIVERSALLY KNOWN, READILY 
ACCEPTED BRANDS WILL HELP YOU BUILD 


SALES-POWER 


MT. AIRY GRAN-I-GRIT 

MARBLEHEAD CALCIUM CARBONATE 
NOPCO VITAMIN OILS 

PILOT BRAND OYSTER SHELLS 
SMALL’S ALFALFA MEALS 
BLATCHFORD’S VITADINE 20 MIXING 


BLATCHFORD’S CALF MEAL AND PELLETS 
V-C TOBACCO STEM FERTILIZERS 
NATIONAL CALF FOOD 

CLEAR QUILL LIVESTOCK MINERAL 
ANDERSON POULTRY EQUIPMENT 


KRITTER SPRAY (LIVESTOCK FLY SPRAY) 
SERVALL-STAZDRY POULTRY LITTER 
CLEAR QUILL POULTRY CONCENTRATES 
ANDERSON CHICK BOXES 


KRYOCIDE INSECTICIDES 


AND ... Many Other Leading Brands of Nationally Known, 
Universally Accepted Feeds, Ingredients and Supplies. 


WATERLOO MILLS COMPANY 


MANUFACTURERS — JOBBERS — WHOLESALERS 


Our service department offers free technical assistance to feed 
. manufacturers, large and small 


BLACK LEAF 40 
HTH 15 


WATERLOO, IOWA 


J. B. McCorkle Heads 
Calf Feed Division 


J. B. McCorkle, Columbus, Ohio, has 
been named head of the newly formed 
calf feed department of the McMillen Feed 
Mills, Fort Wayne, Ind., according to an 
announcement by company officials. 

Mr. McCorkle will have charge of sales, 
distribution and research in the calf feed 
division and will work closely with the 


J. B. MceCORKLE 


nutrition department in the study of feed 
formulae. As head of the department, 
Mr. McCorkle will also work extensively 
with farmers, breeding associations and 
4-H beef and dairy calf clubs on prob- 
lems of vocational agriculture, scientific 
breeding and feeding of calves, the an- 
nouncement said. 

Mr. McCorkle attended Central college 
at Fayette, Mo., and was later made chief 
beef cattle herdsman for the Sunbeam 
farms, cattle breeders at Miami, Okla., 
for the El Jon farms at Rose Hill, lowa, 
and the Thieman Polled Shorthorn farms 
at Concordia, Mo. While at the Thieman 
farms, Mr. McCorkle fitted and showed 
grand champions at the International 
Livestock show in Chicago for five consec- 
utive years from 1932 to 1936. 

From Thieman farms, he went to Ohio 
State university where for the last eight 
years he has been superintendent in 
charge of the Hereford, Angus and Short- 
horn beef herds. He is an accredited judge 
for all three breeds and has judged at 
numerous state and national shows. Mr. 
McCorkle is secretary of the Ohio Aber- 
deen-Angus Breeders association, the Ohio 
Shorthorn Breeders association and presi- 
dent of the Aberdeen-Angus Central Re- 
gional association. He is also the author 
of several articles on breeding, fitting, 
feeding and showing of cattle. In his 
new post he will maintain an office at 
Columbus and work out from there. 

@ JOHN DRAGHT, Prinsburg, Minn., is the 
new manager of the Prinsburg Eelevator. 
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PLAYS A PROFIT TUNE 
ON YOUR CASH REGISTER 


KRITTER KOTE, the improved hog oil and insecti- 
cide, is a fast selling item that brings in ExTRA profits. a 
KRITTER KOTE has won wide acceptance from farmers 4 
because they’ve found that it does an effective job of i 
eliminating and preventing infestation by hog lice i 
and sarcoptic mange. They’ve found, too, that hogs 
kept clean and healthy with regular treatments of 
KRITTER KOTE earn top-market prices. 


Here’s an item that’s profitable for farmers—and for : 
you! Stock and Push KRITTER KOTE! 


FOR PROTECTION 
RIGHT ON THROUGH FLY-TIME 5) 
SELL KRITTER-SPRAY! q 
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keeps feed customers coming back for more. The one best 


place to find this balance is in Nature itself — in a teed fortifier 


like Curbay B-G. 


Naturally, you want your feeds to have the healthy balance 


of vitamin factors and minerals which stock need, and which 


A natural product of butyl alcohol fermentation, Cur- 
bay B-G is a “natural” as the most economical source of 
the essential B-complex factors. In addition to its high 
riboflavin content, it contains generous, published* 
amounts of pantothenic acid, niacin, pyridoxine, biotin 
and folic acid — all vital to rapid, healthy growth of 
poultry and livestock. In addition to its economy as a 
source of vitamins, Curbay B-G offers you these extra 
advantages: 

it's easy to mix. Because greater quantities of Cur- 
bay B-G are used — compared to more potent, more 
costly supplements — you not only add more B-complex 
factors, but you get easier mixing and more uniform 
distribution throughout the feed. 

It's always uniform, producing uniformly fortified 
feeds. Rigid manufacturing controls keep vitamin and 
mineral content uniform to within narrow limits. 

It's always available, because production of Curbay 
B-G is a year around business with U.S.I. 

Curbay B-G is shipped in 3-ply asphalt-lined 50-Ib 
bags which keep it “in condition” until you are ready 
to use it. Our nutritionist will be glad to cooperate. 
with you in working out your feed- formulation prob- 
lems. For his help, write to U. S. Industrial Chemicals, 
Inc., 60 East 42nd Street, New York 17, N. Y 


* Ask for folder detailing Curbay B-G spectfications and 
showing how it compares with other popular feed ingredients 
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Right and 


FT ven two sketches show the 
wrong and the right way to 
FT ws holes in a belt prepara- 
tory to lacing. Oblong (elliptical) 
holes are preferable to round 
holes, but they must be punched in 
such a way that the “long” axis of 
the hole lies parallel with the belt. 
In this way more useful belt is left 


VN NAN 


WRONG 


RIGHT 


to do the work as indicated by the 
shaded areas in the sketches. There 
is considerably more shaded area 
where the method is right than 
where it is wrong. 

It will be noted that by exag- 
gerating the punched holes, about 
as the writer has done, making the 
holes much longer than wide, near- 
ly one-half of the belt has been cut 
away, thus reducing the strength 
of the belt by 50 per cent. That, of 
course, reduces the belt's pulling 
power by 50 per cent. Exaggerate 
it still more and the whole belt 
could be cut in two, thereby giving 
it no strength at all. However, by 
turning the punch through 90 de- 
grees, as shown by the sketch 
marked “right,’’ maximum strength 
is obtained. 

The efficiency of a belt joint is 
computed in the same way that the 
efficiency of a riveted boiler joint is 
computed. In both cases it is best 
to cut away as little of the stressed 
material as possible. That is, make 
the area of the stressed section 
shown shaded in the sketches as 
great as possible. 


WHAT TO DO REGARDING 
OIL-SOAKED BELTING 


Although oil does not damage 
some belts seriously, an excessive 
amount of oil does cause slipping. 
As soon as slip occurs there is an 
unnecessary power loss which is 
directly proportional to the slip. For 
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methods of punching belt 
holes shown by sketches 


by F. W. MADISON 


instance, if the slip amounts to 2 
per cent the power loss is 2 per 
cent. If the slip is 5 per cent the 
power loss is 5 per cent. In other 
words percentage of power loss is 
identical with the percentage of 
slip. 

Continued use of a leather belt 
soaked in mineral oil will develop 
cracks from fiber abrasion inside. 
The natural animal oil in high- 
grade leather protects these fibers 
against sawing one on the other. 
Harsh mineral oil removes this film 
of natural animal lubricant and 
allows the fibers to contact and 
develop abrasion. Degreasing will 
remove the mineral oil and redress- 
ing with animal oil will replace the 
film on each fiber, which means 
pliability without internal damage. 

Excessive slip may also cause 
burning of the belt. Burning is often 
more serious than the power loss, 
cracking, and abrasion combined. 
It can be very expensive. 

There are two ways in which to 
tackle this oil-soaked belting prob- 
lem. 

First: Improve your oil condi- 
tions if possible so that there will be 
no leakage or splattering onto the 
belt. By so doing it will not be 
necessary to give the belt a peri- 
odic cleaning. 

Second: Use a belt that is as im- 
mune as possible to being harmed 
by oil and then clean that belt peri- 
odically. 

Numerous cleaning agents are 
used for washing leather belts such 
as gasoline, naphtha, kerosene, 
benzol, carbon tetrachloride, aqua 
ammonia, alcohol, soda and water. 

In general these rules may be 
followed: Immerse the loosely 
wound coil, on edge, in the liquid 
and allow to soak over night. Then 
stand on the other edge for 10 
hours. If the belt is dirty in addition 


to being oil-soaked, the dirt usually 
loosens and settles to the bottom. 
The dirt that does not loosen and 
settle can generally be removed 
with ease by brushing or scraping. 
To hasten drying, the belt may be 
run through an ordinary washing 
wringer. After the belt is dry, lubri- 
cate it with a suitable dressing 
recommended by the manufacturer 
of the belt. 

When using gasoline or naphtha 
be extremely careful. According to 
the United States bureau of mines 
if gasoline is stored in an open 
place, as in a pail, the room in 
which the pail is left will soon be 
filled with an easily explosible mix- 
ture. The limits of explosibility are 
between 1.5 per cent and 6 per 
cent of gasoline vapor in air. In 
other words, only a little gasoline 
vapor is needed to render air ex- 
plosive — one and one-half cubic 
feet of gasoline vapor for each 97/2 
feet of air. One gallon of gasoline 
can, when perfectly mixed, render 
2100 cubic feet of air explosive. 

Some types of pulleys also col- 
lect oil and become “oil-soaked.” 
An oil-soaked belt on oil-soaked 
pulleys is a very poor combination 
for power transmission. Pulleys can 
be degreased as well as belts by a 
process very similar to that de- 
scribed above. 


@ W. O. ROGERS, Escondido, Calif., is now 
a partner in the firm of the Howell Feed 
Co. 
A 
@ W. C. FOSTER, Table Grove, Ill., is the 
new manager of the Farmers Elevator at 
Astoria. 
MOE JOINS SHELLABARGER’S 
T. O. Moe, for the last 15 years with 
Cargill, Inc., has joined Shellabarger’s 
Inc., Salina, Kan., as vice president in 
charge of grain, according to an announce- 
ment by E. W. Reed, vice president and 
general manager. Mr. Moe has been as- 
sistant manager for the Cargill company 
in Kansas City for the last three years. 
Prior to that position, he was manager of 
the Omaha branch, and was with the com- 
pany’s Chicago division at one time. 
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Nagel 
Formula 


MINERAL CONCENTRATE 


ROVIDES the Four Phosphates in Same 
P Soluble Form in which They are Found in 
Blood, Milk, Ege Yolk—the Blood-Build- 
ing Elements, Iron, Copper, Cobalt—Zinc and 
Boron to help in conversion of Food into Energy 
and Body Tissues--Manganese for improved 
hatchability, and stimulative effects upon. vital 
organs—lIodine for Good Health. 


ALL SO COMPLETELY SOLUBLE, 
IT WILL MELT ON YOUR TONGUE! 


M INERALIZES your poultry, pig, hog, calf, dairy 


and cattle feeds and supplements without pre-mix! 


With the addition of Herman Nagel’s “Formula B”’ plus 
only salt and calcium carbonate from your own stock, you 
can GUARANTEE your customers that your feeds provide 
ALL essential minerals in completely soluble form! 


MAKES A COMPLETE MINERAL FEED when 


mixed with salt and calcium carbonate— 


AT BIG SAVING TO YOU 
100 lbs. Herman Nagel’s ‘Formula B’’ plus 100 lbs. salt and 
800 lbs. calcium carbonate from your own stock, makes a 
half ton of mineral feed. You do not pay finished mineral 
feed prices or freight rates on salt and calcium. You offer 
your own brand of top-quality mineral at a reasonable price 
and a good profit. 


at your service 


Herman Nagel, specialist in mineral nutrition, tech- 
nically trained in chemistry and animal nutrition both 
in the United States and abroad, and with a lifetime of 
experience and notable accomplishments in the feed 
industry —is at your service, to 7 you with any and 
all of your mineral feed problems. Hundreds of LEAD- 
ING feed mixers and dealers are now using Herman 
Nagel’s Formula B to fortify their feeds and increase 
their profits. Hundreds are using Herman ‘Nagel’s 

% tested and proved merchandising ideas. 

~ Get acquainted! Write today for free copy of Herman 
Nagel’s ‘‘Facts for FEED MEN.” Address 


The HERMAN NAGEL CO. 


53 W. Jackson Bivd., Chicago 4, Illinois 


G. ROBERT PETERSON 


G. Robert Peterson has been appointed 
assistant general sales manager of the 
feed mills division of Pillsbury Mills, Inc., 
Clinton, Iowa, according to an announce- 
ment by Clyde H. Hendrix, vice president, 
feed mills division. Mr. Peterson has been 
with the Pillsbury feed division since 1942, 
and has had charge of sales in the Clinton 
division for the past two years. 


First New Crop Barley 
Arrives at Milwaukee 


The first car of new crop Wisconsin 
barley was handled on the Milwaukee 
Grain & Stock Exchange on August 2, 1945, 
by Mohr-Holstein Commission Co. The 
barley originated from A. A. Huber & Son, 
Darien, Wis., and sold at $1.38% per 
bushel. It graded No. 2 malting, 50 lbs. 
test weight, 12.3 moisture, four under-size 
and 94 sound. Pabst Brewing Co. pur- 
chased the car. 

The first car of South Dakota malting 
barley to arrive at the Milwaukee market 
this season was received Aug. 1 by Roy 
I. Campbell. It graded No. 2 malting, 
47 lbs. test weight, 13.7 moisture, 93.8 
sound. The car was sold to Froedert Grain 
& Malting Co. for $1.33 per bushel. © 


@ W. F. JOHNSMEYER, Topeka, Kan., has 
purchased the Healthy Chick Hatchery in 
St. Mary's, Kan., from L. F. Ungeheuer. 


@ L. P. STEWART, Galesville, Ill., has been 
named manager of the Baldwin Grain Co. 
elevators in Holder and Brokaw, Ill. 


@ CARL CRINYER, Early, Iowa, has re- 
signed as manager of the Quaker Oats 
Co. in Early and will become manager of 
the Farmers Elevator there succeeding W. 
E. Jackson. Kenneth Stelpflug, Rockwell 
City, has succeeded Mr. Crinyer in the 
Quaker Oats Co. elevator. 
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feeds Promoted 
Improve your feeds, 
74° 


— 


Helps 
the Problem 


Sardilene starting from the sea provides 
one of the best sources of Vitamins A and 
D. With it you help solve the problem of 


maintaining your standard Feed Quality 
in these hectic times. 


FROM 


@ Sardines in great schools in the Pacific 
gather and carry in their bodies the vital 
“A” and “D” Vitamins so necessary to 
“spark” your feeds. Catching these fish for 
processing is one of the great enterprises of 
the WestCoast. The boats goout at night when 
the fishermen can see the phosphorescent flash 
as the fish break water. The school when 
found is surrounded by a purse net about 
1200 feet long . . . Then the net is drawn 
together and the haul of fish 
is loaded into the boat with 
a“brail” operated by power. 


The illustration shows a 
sardine boat, with lookout { 
and “brail’’. Over 200 tons 
of fish have been taken in 
one haul of the net. 


The high physical qualities of Sardilene, and its 
biological standardization, assure proven results 
for those who include this High-Vitamin 
product in their poultry and live-stock feeds. 
Immediate shipments can be made. | 


QUALITY GUARANTEED! 


WRITE FOR 
DETAILS 
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RANSPORTATION delays are mak- 
ing the food problem more difficult,” 
declared Secretary of Agriculture Clinton 
P. Anderson last month in a radio ad- 
dress on the March of Time program. 
“Of course the chief cause of the diffi- 
culty,” he said, “is the tremendous bur- 
den being put on the railroads as we move 
into full scale war ia the Pacific. Colonel 
Johnson of the office of defense transpor- 
tation tells us that 25,000 rcilroad workers 


delays contribute 
to food problem 


cre needed immediately to ease the criti- 
cal phase of this problem. Railroads are 
performing miracles every day, moving 
more freight with fewer cars and loco- 
motives than during the last war. 

“We need more freight cars in this 
country. 


In the next four months Cali- 


All Steel 
Welded 


40 to 150 
H. P. Cap. 


HAMMERMILL 


This heavy-duty Fords Hammermill offers you DOUBLE 


SAVINGS. 


It increases your grinding profits TWO ways: 
1. The initial price of a FORDS is lower, due to our 
up-to-date method of manufacture. 
2. Operating expenses are less with a Fords, as 
proved in a series of tests recently conducted by 
Newman Electric Company of Eau Claire, Wis- 


consin. 


In these tests, FORDS Hammermills 


used less than half as much electric current as 
other well-known hammermills tested. 


Many users report the FORDS actually pays for itself with 


the power it saves! 
profits with a FORDS. 


You too, can increase your grinding 


Let us send you complete information and prices. Write... 


° 76° 


MYERS-SHERMAN CO., 1404 12th St., Streator, Ill. 


INDUSTRIAL 


fornia and Arizona will need 12 per cent 
more refrigerator cars than last year; but 
actually there are about 3,000 fewer re- 
frigerator cars in operation now than last 
year. And it isn’t only a question of cars. 
There are empiy box cars in the West 
and empty refrigerator cars in the East; 
but because of traffic congestion they can't 
be moved fast enough. It's taking a lot 
longer to move a freight car across the 
country and back again. 

“More box cars are needed for wheat in 
the great plains area. Farmers are har- 


CLINTON P. ANDERSON 


vesting the biggest wheat crop in his- 
tory but there are fewer box cars to trans- 
fer and transport it than there were in 
peacetime. To help take the pressure off 
the railroads, the office of defense trans- 
portation has worked with us to arrange 
the biggest grain movement program on 
the Great Lakes we have ever had. This 
will help to cut the railroad haul from 
Western wheat fields to the East coast by 
more than half. 

“This problem of grain shipment is im- 
portant to all of us, not only to supply the 
mills that turn our flour and cereals, but 
to provide feed for poultry, dairy cows 
and meat animals that turn grain into 
human food. 

“We are experiencing serious delays in 
the movement of farm products and there 
are losses in some cases. But no one will 
go hungry because of transportation diffi- 
culties. 

“The department of agriculture is work- 
ing closely with the office of defense trans- 
portation, the railroads and the interstate 
commerce commission, and you can be 
sure that the government and the railroads 
will do everything possible to deal with 


the food administration problem.” 


@ MAYNARD VAN DORSEN, Magnolia, 
Minn., has been named manager of the 
Farmers Co-op. Elevator & Lumber Co. 

@ POTTER GRAIN & FUEL CO., Morgan, 
Minn., has purchased the elevator and 
feed mill business of the Eagle Roller Mill 
Co., New Ulm, Minn. 
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OLASSES 


telegraph, aie or write FEEDING CORN 
our nearest office for prices. SUGAR MOLASSES 


PACIFIC MOLASSES 


COMPANY, LTD. Hydrol adds to the palatability 
= i of any live stock feed mixture— 


NEW YORK SAN FRANCISCO 


120 Wall St. (Zone 5) 715 Market St. (Zone 5) including pellets and cubes. 
Pe The dextrose content of Hydrol | 


is an economical health promoting 
quickly assimilated carbohydrate. 


LQ OK AHE AD? | Hydrol is now in ample supply 


for distribution on Feed Mixers’ 


Here in Wisconsin During August and | " 
September We Will Be Dehudrating Quotas under Federal Order M 54 
the Greenest Meal of All... and on special certificates issued 


to Feed Mixers by the Feed Man- 


Seyauine Medal agement Branch of the War Food | 
Administration. 
If You Want Color . . .It's Pea Green 


If You Want Carotene . .Last year the 17% soy- CORN PRODUCTS SALES CO. 
between 150,000 and 17 Battery Place 
New York 4, N.Y. 


250,000 units "A" per 
pound. 


If You Want Low Cost. Our soyavine meal will 
be priced at $59.75 
sacked f.o.b. Wisconsin 
plant for 17% meal. 
Book now. 


La Budde Feed & Grain Co. 


AT MILWAUKEE FEEDING CORN SUGAR MOLASSES 
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“l get all my needs in a 


MIXED CAR 
from MARBLEHEAD” 


Making quality feeds requires quality ingredients. 
Marblehead is the logical source of minerals for mixing. 


No. 98 Pulverized Calcium Carbonate. \t’s clean, pure limestone tun- 
nel-mined, free from impurities. Preferred by discriminating feed manu- 
facturers for its purity, uniformity, constant analysis and economy. 

lodized (KI) Calcium Carbonate. Furnished with any quantity (KI .5- 
KI 1-KI 2.35, etc.) potassium iodide to meet your particular requirements. 


lodized Manganesed Calcium Carbonate. Manganese (12¥2 lbs. or 25 
Ibs.) skillfully added to the iodized calcium carbonate. 


“E-Z Flow” Calcium Carbonate. Everything the name implies, plain, 
iodized and/or manganesed. 


AND FOR RESALE .. . 


Mineral Base Formula No. 20. An all-purpose mineral answering the 
needs of the most exacting feeders. Mixers also use and prefer it in their 
own feeds and mashes. Convenient too because it supplies the necessary 
ingredients to complete the mineral balance of your feeds. 

Marblehead Special Turkey Mineral, with Riboflavin (Vitamin G) , 
added. 
Hard Calcium Grit for Poultry. Comes in 4 sizes—Chick—Medium— 
Hen—Turkey. Supplies Calcium for nutrition, firm bones and strong egg 
shells plus perfect grinding action in the gizzard. Replaces all shell.' 

Write, wire or phone— - 


Mineral Feed Division 


MARBLEHEAD LIME CO. 160 w. Lasatte st. CHICAGO a, HLL. 


Western Plant — Salt Loke City, Utah 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


Tom Dyer Buys Interest 
In Tanvilac Company 


Tom G. Dyer, for the last three years 
associated with the Russell-Miller Mil]- 
ing Co., Minneapolis, Minn., has resigned 
his position as manager for the com- 
pany’s Northwest division and has pur- 
chased a one-third interest in the Tan- 


TOM G. DYER 


vilac Co., feed manufacturers, Des 
Moines, Iowa. 

Mr. Dyer will serve as general man- 
ager of the company which is owned by 
Mr. and Mrs. Fred Chandler, with whom 
he first entered the feed business. Fol- 
lowing his discharge from the army af- 
ter serving in World War I, Mr. Dyer 
went to work for the Chandler Milling & 
Manufacturing Co., at Des Moines which 
had been organized a short time be- 
fore by Mr. Chandler. 

Mr. Dyer later worked for the M. C. 
Peters Milling Co., Omaha, a prominent 
feed firm in. the Middle West during the 
1920's. When the Missouri mills of the 
company closed he returned to Des 
Moines and was with the Chandlers when 
they organized the Tanvilac Co. 

Later Mr. Dyer joined Sargent & Co., 
Des Moines feed manufacturers, and was 
sales manager of the firm when he re- 
signed in 1942 to become manager of 
the newly created commercial feed de- 
partment of the Russell-Miller Milling Co. 
at Minneapolis. Within a short time he 
was promoted to the post of Northwest 
sales manager for all departments and 
then to his most recent position as man- 
ager of the Northwest division. 

Mr. Dyer is widely known throughout 
the feed industry. He has always taken . 
an active part in association work and 
for many years his wit and humor have 
made him popular as a speaker and 
entertainer at meetings of the trade. 

@ HANS A. PAULSON, Storm Lake, Iowa, 
owner of Storm Lake Tank & Silo Co., has 
purchased the elevator and coal business 
of George F. Wagner. 
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will YOU get? | 


Americans are careful buyers. That’s why farmers, poultrymen, 
dairymen and livestock men in your trading area have been put- 
ting so much of their income into today’s best buy: War Bonds. i 
That’s why they’ll think twice before they spend their savings 


when war conditions permit you to sell from full stocks of mer- 
chandise. 


Tested and Proved 
EQUIPMENT 


How much they’ll spend in your store depends on how well i 
you match their careful buying with intelligent selling. This 
means selling lines you can offer confidently as the best buys— 
lines like HUDSON Tested and Proved Poultry Equipment and 
Tested and Proved Sprayers and Dusters. For these are 
products correctly designed and honestly built to give better : 
service longer and save more labor for users. : 


ey When the post-war melon is cut, be first in line for your big 
slice. Make yours the store of best buys, and you'll not worry 


about the competitor down the street. 


H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. # Branches in Principal Cities in U. S. 


@ SPRAYERS AND DUSTERS 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 


@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 
COPYRIGHT 1945, H. D. HUDSON MFG, CO, 
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The W. J. Small Sales Co. 


Fairfax District 


KANSAS CITY, KANSAS 


DEHYDRATED 
ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 


* 
ALSO DISTRIBUTORS OF 


STALEY’S oii 
NOPCO 
ARMOUR’S 
{ PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


WRITE TO 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN, 


FATE 


Are You Tempting It? 


DO YOUR NEW _ EMPLOYEES 
KNOW THE FUNDAMENTALS OF 
FIRE HAZARDS? 


Write us for a supply of instruction cards to. 
be handed to new workers. These cards list 
12 brief rules of fire prevention in grain 
handling plants which every worker should 
know. 


Your plant may be in danger due to igno- 
rance, carelessness, or indifference. 


Mill Mutual Fire Prevention Bureau 
400 W. MADISON STREET 
CHICAGO 6, ILLINOIS 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


TWO METHODS 

Red Cross workers are telling of the 
man who gave two answers in a first aid 
course to the question: “What would you 
do if you came upon a man who had 
collapsed at the wheel of his car?” 

Answer No. 1: “If he was conscious, I 
would treat him.” 

Answer No. 2: “If he was unconscious, 
I'd jack up his car and take the tires.” 
* * * 

WISE MAN 

A visitor at the capitol was accom- 
panied by his small son. The boy watched 
from the gallery when the house came to 
order. 

“Why did the minister pray for all 
those men, Daddy?” 

“He didn't. He looked them over and 
prayed for the country.” 

* * * 

Money never starts an idea, it is the 

idea that starts the money. 
* * * 


SCANDAL 

A prominent businessman fell in love 
with an actress and decided to marry 
her, but for the sake of prudence he 
employed a detective agency to prepare 
a report on her life. 

The operative’s report read: “The lady 
has an excellent reputation, her past is 
without a blemish, and she has a circle of 
impeccable friends. The only breath of 
scandal is that lately she has been seen 
a great deal in the company of a busi- 
nessman of doubtful reputation.” 

* * * 
CHEATING? 

Two golfers, slicing their drives into 
the rough, went in search of the balls. 
They searched for a long time without 
success, a dear old lady watching them 
with kind and sympathetic eyes. 

At last, after the search had proceeded 
for half an hour, she spoke to them. 

“I hope I'm not interrupting, gentle- 
men,” she said sweetly, “but would it be 
cheating if I told you where they are?” 


* * * 


It's a wise girl who No’s the fellows. 
* * * 


QUESTIONNAIRE 

A father and his young son were walk- 
ing one day, when the boy asked how 
electricity passed through wires. 

“Don't know,” said the father. “Never 
knew much about electricity.” 

A little later the boy asked what caused 
lightning and thunder. 

“To tell the truth,” said his father, “I 
never exactly understood that myself.” 

“Say, Dad,” began the lad after a while. 
“Oh, well, never mind.” 

“Go ahead,” said the father. “Ask 
questions. Ask a lot of questions. How 
else are you going to learn?” 
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FEED HIM 

The after-dinner speaker had talked for 
15 minutes. 

“After partaking of such a meal,” he 
continued, “I feel that if I had eaten any 
more I would be unable to talk.” 

From the far end of the table came an 


order to a waiter: “Give him a sand- 
wich.” 


HOT DOGS 
“My feet burn like blazes. Do you 
think a mustard bath would help?” 
“Sure! There's nothing like a little 
mustard on hot dogs.” 
* * * 
The trouble with so many people in 
trying times is that they quit trying. 
* * 


MOTIVE 

Two soldiers were lying under their 
blankets, looking up at the stars. Said 
Jack: “What made you go into the army, 
Tom?” 

“Well,” said Tom, “I had no wife, and 
loved war. What made you go into 
the war, Jack?’ 

“Well, I had a wife and loved peace, 
so I went.” 


For Free-Choice Feeding It’s 
STERLING Poultry Supplement, 26% 


Here is a feed designed to cash in on today’s big swing toward 
simplified poultry feeding. No mixing — no grinding necessary. 
Fill hoppers only once a day. Feed with whole grain right out 
of the bin. These are advantages that bring customers on the 
run because of the need to save time and labor. STERLING 
POULTRY SUPPLEMENT is balanced to insure high egg pro- 
duction, high fertility, high hatchability. Stock this top quality 
feed now — explain its features and your sale is made. 


NORTHRUP, 


KING & CO. 


Minneapolis SINCE 1884 Minnesota 
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(Continued from page 33) 


work to do. Now, his custom grinding alone 
totals over 4 tons a day. 

The minute you step into the Wise 
Feed & Seed store and salesroom you 
know what they have to sell. You can 
see it. Where the light from the broad 
front window cannot reach, an electric 
light does. The stock is neatly arranged 
so that all of the labels are clearly vis- 
ible. Miss Markley says that seeing an 
item often reminds a customer to buy 
something he needs and accounts for 
many extra sales. 

On the wall, always in plain view, is a 
blackboard listing the various kinds of 
feeds and feed ingredients and the price 


of each. In the middle of the floor is an 
electric brooder filled with sturdy chicks. 
When you stoop down to look at them, 
you see on the curtain the name of the 
feed they are eating. At the same time 
Miss Markley, or another of the three 
employes, will tell you the exact age of 
the chicks. No one with chicks of his 
own can help but make a comparison. 
“Which is just the point,” says Miss Mark- 
ley. 

This gets back to advertising the “show- 
me” way and she tells of keeping 16 ewes 
a few miles out of town in a community 
which, until recently, was not familiar 
with the Wise brand of feed. But after see- 
ing her lambs sold for top market prices 
plus a premium of 25 cents per cwt., the 
neighbors lost no time in copying her 


D-Activated Animal Sterol 


IT JUST TAKES 
A GOOD FEED! 


. . and VITANDRY (D-Activated 
Animal Sterol) is a fit companion to 
the best ingredients. VITANDRY is 
a concentrated dry form source of 
VITAMIN D 
combination with good feed ingredients, 


. . . and when used in 


it helps develop strong, vigorous birds 
and is important to any high-producing 
egg mash. Easy to use . . . pours like 
flour . . . disperses thoroughly and uni- 
formly . . . can be used in any kind 
of weather . . . and stores safely in very 
small space. You can’t beat this method 
of fortifying with Vitamin D. Write 
today for complete information. 


2000 AOAC Units Vitamin D per Gram or 
900,000 AOAC Units Vitamin D per Pound 


FARM FEED DIVISION 


_E. F. DREW & CO., INC. 


of Bids., Zone to 


13 Street, Tone 10 


NEW YORK 


FACTORY & LABORATORIES, BOONTON, N. J 


program and buying the same feed. 

On the counter, right by the cash Teg- 
ister in the Wise store, is a small rack 
filled with poultry remedies and disin- 
fectants, and Miss Markley reports a 
ready sale for them. Wise’s also carry 
poultry feeders of all sizes, drinking foun- 
tains and brooders. As a service to cus- 
tomers the firm is willing at any time to 
help dispose of used poultry equipment 
and under present conditions this service 
seems to be a popular one. 

Wise's seed department is at the front 
of the salesroom next to the window. 
Here, the wall back of the counter is full 
of labeled and pictured drawers and a 
display rack of packaged seeds stands on 
the floor. But the display that draws 
attention is the row of little paper dishes 
on the broad window shelf. In each dish 
is emptied a package of seed and the 
package, picture up, left beside it. This 
enables the customer to see and feel the 
seeds and there is something about the 
actual handling of them that makes sell- 
ing easier. 

Mr. Wise makes no deliveries at present, 
except to dairies and stockmen who buy 
large quantities of feed at one time. He 
has six employes at the feed store; three 
in the salesroom and three in the ware- 
house. 

Credit? No. Sometimes an old customer 
runs a bill for a day or two, but Mr. Wise 
does not believe in credit in the general 
sense of the word. Therefore, he says he 
has no collections to make and no losses 
from unpaid bills. 


Badger By-Products Co. 
Formed at Milwaukee 


Looking ahead to postwar expansion of 
business, the organization of the Badger 
By-Products Co., Inc., Milwaukee, Wis., as 
dealers and processors of packers’ and 
renderers’ by-products, has been an- 
nounced by its officers, Benjamin J. Free, 
president; Joseph Free, vice president; 
and Norbert Zazem, secretary. 

The new company started operating on 
July 1, 1945. The officers, who have long 
been identified with the field, stated that 
the company is having plans drawn for 
the erection of a new building as soon 
as conditions permit. The structure will 
be approximately 50 ft. by 80 ft., two 
stories high and will have about 8000 
square feet of space. It will be located 
at 131 South 7th street, Milwaukee, Wis. 

According to Joseph Free, the ‘new 
facilities will eventually provide a sub- 
stantial increase in the volume of Big 
Chief meat scraps now being handled by 
the firm. 


@ ROY R. CLARK, Arcadia, Neb., has sold 
his grain, coal and feed business to the 
Brown Grain Co., Loup City. 


@ E. C. BRUNGARDT, Voda, Kan., has 
succeeded Joe Knoll as manager of the 
Robinson Elevator. 


@ C. A. CHOPELAS, Mathis, Tex., has pur- 
chased the Wilson Grain Co., and Chopelas 
& Hicks is operating the company. 
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Jerry MacNicol Takes 
New Post Sept. I 


E. P. (Jerry) MacNicol, Chicago, closely 
associated with the feed industry for the 
past 19 years, has announced that effective 
Sept. 1, he will resign as assistant to 
Ralph M. Field, president of the American 


E. P. MAC NICOL 


Feed Manufacturers association to become 
executive head of the Chicago Heights 
Manufacturers association, Chicago 
Heights, a suburb of Chicago. 

The latter organization, which is located 
in one of the most highly industrialized 
sections of the country, has a member- 
ship composed of large steel, chemical, 
steel products and other manufacturing 
plants. 

Mr. MacNicol is a graduate of the Uni- 
versity of Illinois and before entering the 
feed industry was engaged in newspaper 
and advertising work in Illinois and Ten- 
nessee. When the Southern Mixed Feed 
Manufacturers association was organized 
in 1924 he was chosen executive secre- 
tary and played a major part in helping 
the organization develop into one of the 
strongest feed associations in the country. 

In 1941, when the southern group decided 
to curtail many of its activities in order 
to strengthen the American Feed Manu- 
facturers association, Mr. MacNicol joined 
the staff of the national organization. 

In announcing his resignation, he em- 
phasized his regrets at severing his active 
connection with the feed industry but 
stated that he would take every opportun- 
ity to carry on his contacts with feed men. 

@ W. A. MYERS, McGregor, Iowa, fuel, 
seed and coal dealer, recently installed a 
new 22-in. attrition feed mill and mixer. 


@ A. L. JACOBSON, Sterling, Kan., presi- 
dent and manager of the Arnold Milling 
Co., has announced his retirement from 
the company. He will retain his financial 
holdings and serve as chairman of the 
board. L. A. Ritterhouse will succeed him 
as manager; and U. S. Hodge as president. 
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because of this... 


New home of Double Diamond 
Feeds in Olean, New York, com- 
pleted in the summer of 1945 — 

in all the East 


you are now 
assured of this... 


@ A steady and adequate flow of poultry, dairy and 
other animal feeds—due to a plant capacity triple 
that of before. . 


@ Better feeds of uniformly high quality—with high 
quality protein content. 

@ Post-war economies that are passed along to our cus- 
tomers—now—made possible by the installation of 
the very latest and finest in feed-making equipment, 
and efficiency of plant operation. 


@ Availability of Double Diamond Feeds in many terri- 
tories where they have not been on sale up to now. 


post-war quality 
and economy—now! 


DAILEY MILLS, INC., OLEAN, N. Y. 
Manufacturers of Quality Feeds for Over 35 Years 
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FOR MONEY-MAKER FEEDS 


use 


NADRISOL SOLUBLES 


Leading feed manufacturers in growing numbers now rely 
on Nadrisol Dried Distillers Solubles to aid in preparing 
feeds that make money—money for themselves in steady 
business—money for their customers in productive poultry 
and livestock. 


There are sound reasons, of course, why the demand for 
Nadrisol Solubles is constantly increasing. This dependable 
ingredient contains many of the factors necessary in a 
properly balanced formula. It is an abundant source of the 
essential vitamin B-G complex. It is rich in protein and 
contains yeast in useful quantities. Naturally the use of 
Nadrisol Solubles helps feed manufacturers turn out high- 
quality, effective rations! 


Through its ability to help in raising healthy, productive 
poultry and livestock, Nadrisol Solubles is playing an im- 
portant part in meeting the food emergency. As extensive 
tests have demonstrated, Distillers Solubles are highly de- 
pendable in poultry mashes. They are equally reliable in 
rations for swine and livestock. 


Produlac Dried is another ingredient that helps make 
profits for feed manufacturers and their customers. Years 
of steady and highly satisfactory use have established its 
place in commercial feeding. In response to the demand, 
we are producing a continually increasing tonnage. 


Get acquainted with Nadrisol Solubles or Produlac Dried 
if you have not already done so. They'll help beat the food 
shortage. And they’ll help show good results in customer 
satisfaction. 


NS WITH SOLUBLES 
of, 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


DRIED DISTILLERS SOLUBLES 


SAMUEL H. SABIN 


The Pacific Molasses Co. Ltd., San 
Francisco, Calif., has announced the ap- 
pointment of Samuel H. Sabin as presi- 
dent. A native of South Dakota, Mr. 
Sabin received his B. S. degree in agri- 
culture at the University of Wisconsin 
and later studied law at Oxford, Eng- 
land. He started his career as an attor- 
ney and entered government service. Un- 
til June 30, 1945 he was executive vice- 
president of the Defense Supplies Corp., 
a subsidiary of RFC, and previously he 
was associated with the export-import 
bank and CCC. The Pacific Molasses 
Co. has offices in San Francisco, New 
York and New Orleans, and sales rep- 
resentatives in the principal cities of — 
the country. 

@ ED HAUPTLI, Francesville, Ind. has 
moved his feed and grinding business to 
the former Getz garage building. 

@ L. V. GASKILL, Bourbon, Ind., has pur- 
chased the Bourbon Grain Exchange from 
Ed. Ecker 

@ L. H. JACOBSON, Minneapolis, Minn., 
has purchased the elevator and grain 
business of August C. Blakstad in Grafton, 
N. D., and will operate the business as the 
Grafton Grain Co., with Ralph Harris, 
Hanley Falls, Minn., as manager. 

I. G. POTTHOFF DIES 

I. G. Potthoff, 36, secretary of Sargent 
& Co., Des Moines, Iowa, died July 9 of 
a heart attack at his home. He was a son- 
in-law of W. I. Sargent, vice president and 
treasurer of the company, and was a di- 
rector of several Sargent subsidiaries; 4 
member of the Chamber of Commerce and 
of the Des Moines Club, Advertising club, 
East Des Moines club and was past high 
priest of Auburn Masonic lodge He was 
a graduate of Drake university. 
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Shift 


AR YEARS have witnessed chang- 
W ins trends in the methods of mar- 
keting milk. There has been an increas- 
ing proportion of milk production sold as 
whole milk to plants and dealers, instead 
of cream as butterfat or in other forms, ac- 
cording to a report by the United States 
department of agriculture in reviewing 
the dairy situation. 

Prior to 1934, approximately 34 per cent 
of all milk produced was sold as cream 
to plants and dealers and 31 per cent 
was sold as whole milk at wholesale. The 
remaining 35 per cent was sold by farm- 
ers as farm products, or was consumed on 
farms or was fed to livestock. From 
1934 to 1940 there was a slight down- 
ward trend in the proportion of milk mar- 
keted as cream, accompanied by an up- 
ward trend in the proportion sold as milk. 
Sales of cream in 1940 accounted for 29 
per cent of the production and sales of 
whole milk accounted for 43 per cent. 

Since 1940, the department reported, 
these divergent trends have become more 
pronounced, especially during 1943 and 
1944. In 1944, the volume of cream sales 
as a proportion of the total was 22 per 
cent, a decline of 12 percentage points in 
one decade. Milk sold to plants and 
dealers in 1944 accounted for about 54 
per cent of the production, an increase of 
23 percentage points since 1934. 

From 1934 through 1940, there was a 
marked increase in consumption of whole 
milk products, primarily evaporated milk, 
cheese and fluid milk. Since 1940, large 
non-civilian requirements resulted in fuller 
utilization of whole milk products. Also, 
with the upward movement in national in- 
come, consumption of fluid milk and cream 
increased about 25 per cent. Price re- 
lationships and government actions be- 
ginning in 1942 favored the production 
of whole milk products and fluid milk. 
Accordingly, an increasing proportion of 
the milk output was marketed in whole 
form and not as cream. 

On a regional basis, the change in mar- 
keting methods was especially pronounced 
in the East North Central areas, where 
farmers have alternative outlets as to 
the methods of marketing, because of 
processing facilities. Cream marketings 
declined from 33 per cent of the total 
production in the 1925-29 period to 11 
per cent of the output in 1944. In the 
West North Central states, except for the 
last two or three years, the change was 
very slow. In most states of the region, 
with the exception of Minnesota, Kansas 
and Missouri, cream marketings in 1944 
represented about the same proportion of 
the milk produced as in earlier years. 

Shifts in marketing in the western 
states have been rather noticeable, es- 
pecially in California, Oregon, and Wash- 
ington. In California, about 32 per cent 
of the total milk output was sold as 
cream in 1925-29, but in 1944 the pro- 
Portion had declined to less than 3 per 
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marketing methods 
continues trend 


cent. A strong demand for fluid milk 
because of the influx of population to 
those states was probably responsible for 
this rapid change, the department said. 
In the North Atlantic and South At- 
lantic states, there have been very few 
changes, because most of the milk pro- 
duced has been marketed for fluid use 


or consumed on farms. In the late 20's, 
both these areas marketed only 5 to 7 
per cent of their output as cream. 

For 1945, there will probably be a 
continuation of the previous trends al- 
though at a reduced rate. Increased rates 
of payment for butterfat déliveries should 
tend to check further diversion of market- 
ings from cream to whole milk, the de- 
partment said. 


@ COMMUNITY ELEVATORS, INC., Red- 

field, lowa, has added a wing and installed 

a larger hoist in the elevator at Redfield. 

@ RICHARD SERKLAND, St. James, Minn., 

is building a $40,000 concrete feed mill, six 

stories high, on the site of the present loca- 

tion of the Grain Products Co. 


for full information. 


CLEAN Bags at LOW COST 
— with ths DAY UNIT 


The low resistance of the DAY DUAL-CLONE Dust Collec- 
tor—combined with a DAY—designed suction head—makes 
it possible to operate the complete, well balanced, single head 
unit, shown here, with a5 H.P. motor. Think of the SAVING 
in power consumption over other installations of the same 
capacity that use 15 to 20 H.P. 


Tubular Cloth Dust Filter Unit can be furnished, when re- 
quired, as a secondary collector to capture very fine dusts 
that are not precipitated in cyclone type collectors. 


The DAY Company 


818 Third Ave. N. E., Minneapolis 13, Minn. 
In Canada—The Day Company of Canada, Ltd. 
613 Mclntyre Block, Winnipeg 
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Made in Milwaukee 
Must Be Good 


SCHLITZ 
BREWERS YEAST 


UNIFORMITY 


in texture and color indicates de- 
pendability in Schlitz Brewers 
Yeast. |ts high potency in B com- 
plex vitamins puts snap in feeds for 
fox, mink, dogs, poultry and swine. 
Don't confuse Schlitz Brewers 
Yeast with fermenting or active 
yeast—our product does not fer- 
ment. 


Available at Atlas Storage Ware- 
house or we can ship promptly on 
receipt of your order. 


Ask for Prices. 


ANOTHER 
Made in Milwaukee 
FAVORITE 1S 


KODDY-MIX 


This is dry vitamin D for poultry in 
convenient potencies of 100 or 400 
D units per gram. These materials 
supply both vitamin D from fish oil 
as well as D-activated animal sterol. 
There are a lot of pre-mixes on the 
market but Koddy-Mix "100" or 
"400" are vastly different from the 
majority. They contain fish oils. 
Packed in 100 Ib. easy to use fiber 
drums. Order out a few drums and 
we believe you will come back for 
more. 


Other Stratton Products: 


Clo-Trate Vitamin Oils, Clo-Trate "Dry 
D", White's Livex (250-G), Lacto-G 
Dried Whey, Clinton Gluten Feed and 
Meal, Manganese Sulphate, Anadex 
Kaf-Kaps, Fleischmann's Irradiated Dry 
Yeast, Dried Buttermilk. 


® 


STRATTON 
GRAIN CO. 


MILWAUKEE 2, WISCONSIN 


Heading The Feed Bag's birthday page 
for the month of August is Dr. Charles I. 
(Doc) Post, general sales manager, vita- 
min division, National Oil Products Co., 
Harrison, N. J. 

Born in Atlanta, Ga., he interrupted his 
studies at Rutgers college to serve in the 
first World War, but following his discharge 
he returned to school and was graduated 
in 1921. He received his Ph.D. in chemistry 
from Columbia university in 1925 and im- 
mediately joined NOPCO where he has 
just completed his 20th year of continuous 
service. Dr. Post is married and has one 
son and one daughter. He resides at Short 
Hills, N. J. and his favorite hobbies are 
boating and bridge. 

Other members of the trade who will 
celebrate their birthdays next month in- 
clude: 

SEPTEMBER 1—Max Albert, Galesburg 
Soy Products Co., Galesburg, Ill.; Eugene 
Arms, Mill Mutual Fire Prevention Bureau, 
Chicago, Ill; Dr. J. E. Salsbury, Dr. Sals- 
bury’s Laboratories, Charles City, Iowa. 

SEPTEMBER 2—Sam Fredman, Fredman 
Bag Co., Milwaukee, Wis. 

SEPTEMBER 3—William Andersen, New 
England By-Products Corp., Boston, Mass.; 
Ed Hanson, Hanson Feed Co., Hollandale, 
Wis. 

SEPTEMBER 4—J. M. Chilton, Archer- 
Daniels-Midland Co., Minneapolis, Minn.; 
Paul E. Riebs, Riebs Co., Milwaukee, Wis. 

SEPTEMBER 5—Arthur Ackerman, Oys- 
ter Shell Products Corp., New Rochelle, 
N. Y.; Albert Werthan, Werthan Bag Co., 
Nashville, Tenn.; Mrs. Clara G. Woodson, 
Gruendler Crusher & Pulverizer Co., St. 
Louis, Mo. 

SEPTEMBER 6—Lindley H. Patten, Far- 
mers & Merchants Milling Co., Glencoe, 
Minn. 

SEPTEMBER 7—Tyler Kay, Tyler Kay 
Co., Inc., Buffalo, N. Y.; S. L. Pries, Maney 
Bros. Mill & Elev. Co., Minneapolis, Minn.; 
S. W. Watson, S. Howes Co., Inc., Silver 
Creek, N. Y. 

SEPTEMBER 8—Ronald C. Booth, Piper 
Grain & Milling Co., Cedar Rapids, Iowa; 
H. L. Krueger, Krueger Bros., Forest Junc- 
tion, Wis.; Will K. Miller, Orlando Seed 
Co., Orlando, Fla. 

SEPTEMBER 9—J. E. Francis, Crabbs 
Reynolds Taylor Co., Lafayette, Ind.; Hugh 
Hale, Hale Grain Co., Royal, Iowa. 

SEPTEMBER 10—Wm. H. Danforth, Pur- 
ina Mills, St. Louis, Mo.; Fred DeHoff, 
Fred DeHoff Co., San Francisco, Calif. 

SEPTEMBER 11—John Davis, J. Walter 
Rice, Milwaukee, Wis.; Harry C. Mc- 
Adams, Chicago, Ill. (E. F. Drew & Co.); 
Walter J. C. Mueller, Northern Milling Co., 
Wausau, Wis. 

SEPTEMBER 13—Henry W. Swanson, 
Des Moines, Iowa (White Laboratories, 
Inc.). 

SEPTEMBER 14—E. G. Cherbonnier, 
Purina Mills, Inc., St. Louis, Mo.; Charles 
I. Post. National Oil Products Co., Har- 
rison, N. J. 


DR. CHARLES |. POST 


SEPTEMBER 15—A. J. Feigel, Union 
Special Machine Co., Chicago, Ill.; Jo- 
seph B. Manasse, Werthan Bag Corp., 
Chicago, Ill. 

SEPTEMBER 16—R. L. Christy, Denver 
Alfalfa Milling & Products Co., Lamar, 
Colo. 

SEPTEMBER 17—Lloyd M. Faris, W. J. 
Small Sales Co., Kansas City, Mo.; Frank 
J. Holt, Aurora, Ill. (White Laboratories, 
Inc.); A. F. Leathers, Swift & Co., Des 
Moines, Iowa; T. G. Wilkinson, Borden Co., 
New York, N. Y. 

SEPTEMBER 18—O. P. Gossett, Consoli- 
dated Products Co., Danville, Ill. 

SEPTEMBER 20—Ford P. Eshleman, Lake 
Mills, Wis. (Virginia-Carolina Chemical 
Corp.) 

SEPTEMBER 21—L. W. Nolte, American 
Dry Milk Institute, Chicago, IIl. 

SEPTEMBER 22—Victor H. Reid, Hart- 
Carter Co., Minneapolis, Minn. 

SEPTEMBER 23—O. F. Clayton, Check- 
erboard Elevator Co., Minneapolis, Minn.; 
Earl L. Dingle, Harry T. Campbell Sons 
Corp., Towson, Md.; J. R. Schmertz, Mathie- 
son Alkali Works, New York, N. Y. 

SEPTEMBER 25—Stuart Nordvall, Ar- 
cady Farms Milling Co., Chicago, IIl.; 
L. R. Peel, Rice Laboratories, Inc., Dassel, 
Minn.; W. F. Sinn, Standard Seed & Feed 
Co., Madison, Wis. 

SEPTEMBER 27—R. E. Walters, OP.A., 
Chicago, 

SEPTEMBER 28—Chas. H. Appel, C. H. 
Appel Comm. Co., St. Louis, Mo; John 
W. Griffith, Northern Oats Co., Minneapo- 
lis, Minn. 

SEPTEMBER 29—J. F. Schroeder, North 
East Feed Mill Co., Minneapolis, Minn.; 
M. W. Thatcher, Jr., Bunge Elevator Corp., 
Minneapolis, Minn. 

SEPTEMBER 30—Paul X. Smith, R. J. 
Roesling & Co., San Francisco, Calif. 

@ GERALD SCHNIEDER, Herkimer, Kan., 
is the new manager of the Herkimer Co-Op. 
association elevator, succeeding Ehert 
Thiele, who resigned to enter the whole- 
sale oil business at Marysville, Kan. 
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manage to work out the difficulty together, 
by pooling our information.” 

While some other dealers may feel 
differently about this subject, Mr. .Huff 
does not believe in going on the assump- 
tion that the farmer needs more educa- 
tion. He thinks the average customer is 
finding his own sources of information on 
progress in feeding and farming and is 
doing much more studying than the aver- 
age person suspects. 

Mr. Huff does very little business on 
credit. In fact, he says that most of his 
volume in recent years has been on a 
cash basis. On his last year’s volume his 
credit losses only amounted to about $16. 
Whatever credit he does grant he regards 
as a courtesy to special customers. Farmers 
as a rule know of this policy and most 
of them are ready to pay cash for their 
feed purchases. 

The De Witt Mill also handles flour and 
pancake flour. Mr. Huff has a very nice 
display of these items, along with bagged 
feed in the well-lighted sales room at the 
front of his building. Many feed cus- 
tomers buy flour from him as well as feed 
and are glad to get this service, he re- 
ports. 


General Mills Buys 
Northern Oats Co. 


James F. Bell, chairman of the board, 
and Harry A. Bullis, president of Gen- 
eral Mills, have announced the pur- 
chase of the land, buildings and equip- 
ment of the Northern Oats Co., in Min- 
neapolis. 

The property consists of an 800-barrel- 
a-day mill for the processing and pack- 
aging of rolled oats, grain storage ele- 
vators with 300,000 bushel capacity, and a 
group of large warehouses. 

Details of the purchase were worked 
out with Charles Loufek, president of 
Northern Oats Co. since 1927. 

The plant will continue to produce 
rolled oats for the grocery trade as well 
as for the army, navy, and for lend-lease. 
The “Highland” brand of the Northern 
Oats Co. will be continued, but the name 
“Northern Oats” will be dropped. The’ 
“Purity Oats’ brand of General Mills 
will also be produced at the Minneapo- 
lis plant. In addition, under General 
Mills management, the plant will produce 
oat flours for GI rations and a special 
concentrated hot cereal for the peoples 
of the United Nations. 

The plant's operations will become a 
part of the Purity Oats division of Gen- 
eral Mills, which at present operates the 
company's other oat plant at Keokuk, 
Iowa. The divisional offices will be trans- 
ferred from Keokuk and both plants will 
eventually be managed from Minneapo- 
lis, under the direction of Clarence M. 


Hidding, president of the Purity Oats di- 
vision. 
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NO-MILK CALF FOOD 


Builds Profits Now 


and in 


The Postwar Period 


NO-MILK CALF FOOD builds 
repeat sales, because it raises 
sturdy calves without a drop 
of milk after the 4th day, sav- 
ing valuable milk and many 
dollars for dairy farmers. 


Used by three generations of 
dairy farmers. 


Write for samples and circulars. IRRADIATED YEAST 


Made in the Heart of America’s Dairyland 
SINCE 1885 


MIHILL'S 


NATIONAL FOOD CO. 


FOND DU LAC, WISCONSIN 


— five 
(Continued from page 17) 
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Spear Feed Co. Buys 
Kansas Feed Plant 


Spear Feed Co., Kansas City, Mo., has 
purchased the Pittsburg Elevator Co., 
Pittsburg, Kan., according to an an- 
nouncement by Lewis E. Selders, a part- 
ner in the Spear company. The feed 
and corn meal plant will manufacture 
grain products and act as a buying and 
distributing agency for the Spear orga- 
nization. 

Fred L. Swenson, formerly with Crete 
Mills and later with the Standard-Tilton 
division of Russell-Miller Milling Co., will 
be manager of the Pittsburg mill for 
the Spear company. The plant has a 
daily formula feed capacity of 40 to 50 


tons and a storage of 35,000 bus. J. 
A. Helbig, who owned the Pittsburg 
plant, has taken the Spear warehouse 
in Springfield as part of the agreement 
and will continue to distribute Spear 
feeds there. Other Spear warehouses 
are located in Fort Smith, Parsons, Jop- 
lin and Kansas City, Kan. 

Spear Feed Co. is a distributor for 
Spear Mills, Inc., of which Mr. Selders is 
president. Mr. Selder’s partners in the 
Spear Feed Co. are his three brothers, 
Eugene L., Lloyd O., and David V., all 
in the United States navy. 


@ SHIMA’S FEED & PRODUCE, Tipton, 
Iowa, formerly known as the Farmer's 
Feed store, has moved to its new location 
in the old creamery building. 
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GIZZARD CAPSULES 


Won't Sicken Birds or Knock 
Egg Production 


The months ahead offer you the greatest poultry wormer 
sales opportunity in history! Critical meat shortages make it 
vitally important that every egg and every pound of poultry 
meat be produced. This means that flocks should be wormed. 


With Gizzard Capsules your customers can worm safely, 
effectively without knocking egg production. The insoluble 
coating protects medicine until crushed by. gizzard—delivers 
correct dose, full strength to worms. For all 3 kinds of worms 
—Pin, Large Round, and Large Tapes. Gets heads of all 
species that any product on the market can get. 


Gizzard Capsules are backed by intensive advertising in 
leading poultry and farm periodicals. Complete literature, 
store displays, plus the Lee Way Poultry Book direct profit- 
able Gizzard Capsule business into your store. If there is no 
exclusive Lee Dealer in your town write today for sizes, prices. 
Address personal attention of E. A. Gould. 


Geo. H. Lee Company, Omaha, 8, Nebr. 


DR. ALEXANDER DAVIS 


Davis Enterprises of Dayton, Ohio, dis- 
tributors of Fleischman’'s irradiated yeast 
and other vitamins for the feed industry, 
have announced the opening of adminis- 
trative offices in Chicago at 53 West 
Jackson boulevard. They will continue to 
maintain offices and warehouses in Day- 
ton. Dr. Alexander Davis, president of 
Davis Enterprises, is direct representative 
for Standard Brands, Inc. for Chicago and 
Cook county, Illinois. 

@ JOHN ERBES, Greenfield, Iowa, pro- 
prietor of the Erbes Feed store, has sold 
the business to Mr. and Mrs. Albert Schuler, 
Cumberland. 


@ MUNSON FEED CO., Howard Lake, 
Minn., recently installed a new l-ton 
Brower feed mixer. 
@ ROYCE D. ALLISON, Chester, IIl., has 
resigned as assistant manager of the H. 
C. Cole Milling Co. and will take a posi- 
tion with the veterans’ administration. 
@ PAUL WOILTF, Dysart, Iowa, has taken 
over his new duties as manager of the 
W. G. Whitney elevator, having resigned 
,o8 manager of the Osage Grain & Supply 
Osage, Iowa. 
CPL. NAGEL VISITS FATHER 
Cpl. Karl Herman Nagel visited his 
father, the head of the Herman Nagel Co., 
mineral feed manufacturers in Chicago, 
July 24. Cpl. Nagel, who is in the chem- 
ical warfare unit of the 95th division of 
the third army, recently returned from 
service in Europe where he participated 
in the Normandy invasion. After his 
furlough he will report to Camp Shelby, 
Miss., for further training before leaving 
for duty in the Pacific area. His wife 
and one-year-old daughter live in Lan- 
caster, Pa. After the war, Cpl. Nagel 
plans to be associated with his father 
in the mineral feed business. 
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but in no cases did he find that the losses 
were caused by the feed. 

In every case where the doctor and his 
wife were consulted the producer had im- 
mediately changed brands of feed and, 
of course, the neighbors did likewise, which 
ruined the business of the local dealer, 
because of the advice of the doctor and 
his wife. 

After the representative of the feed 
manufacturer had determined to his own 
satisfaction that the losses were caused 
by coccidiosis, and not the feed, he con- 
tacted the veterinarian and his wife, be- 
cause he felt that they were sincere in 
their work and that nothing was being 
done by them other than to try to serve 
their clients and to get them straightened 
out in the diagnosing of coccidiosis. Of 
course, he had the reputation of his feed 
at stake, which was being blamed for the 
loss rather than the diseased condition of 
the flocks. He was unable to convince 
the veterinarian and his wife that their 
diagnosis was wrong. They admitted they 
had told their clients that this particular 
brand of feed manufactured by this com- 
pany should be avoided. The doctor made 
statements which indicated that he was 
not familiar with all types of coccidiosis. 
He stated that coccidiosis was just as prev- 
alent throughout the spring and summer 
regardless of weather conditions, and/or 


the age of the birds, which is an erroneous 
conclusion, that led him to believe that 
the mashes were at fault. 

It was also obvious that the doctor and 
his wife believed that whatever brand of 
feed the majority of their clients had been 
feeding through the seasonal coccidiosis 
outbreak in young chicks was a contribut- 
ing factor and should be eliminated from 
the production program. The doctor's 
statements proved that he believed that 
birds in poor flesh brought in for his in- 
spection had been consuming poor feed. 
In his diagnosis he recognized only the 
lower intestinal or bloody type of coccidia 
as true coccidiosis and that upper intestinal 
types are enteritis caused by poor nutri- 
tion. The doctor and his wife also stated 
that in a number of cases they had added 
an enteritis specific to drinking water, also 
vitamins, and medicinal coccidiosis treat- 
ment. Further discussion with the doctor 
indicated that he was not acquainted 
with the evidences of vitamin deficiency 
in poultry, with the exception of vitamin 
D. 
It can easily be understood how a situa- 
tion of this kind where the veterinarian 
and his wife, apparently conscientious in 
their belief, which was wrong, were ruin- 
ing the business of the local dealer and 
interfering with the economical produc- 
tion of poultry in that territory. 

In order to clear up the situation it was 
suggested by the manufacturer that the 
doctor enlist the services of the veterinary 
college at Ames to find out the true facts. 


GIBBONS BAG HOLDER 


The college cooperated and assigned to 
make the investigation a poultry patholo- 
gist from the Veterinary College. He 
visited the community, went to the various 
farms, posted birds, discussed the situation 
with the veterinarian, the representative 
of the manufacturer and producers, and 
then gave a definite statement that the 
poultry losses were caused by coccidiosis 
and not by the feed. 

The local feed dealer was very much 
exercised and wanted to sue the doctor 
and his wife for the damage they had 
done, but the manufacturer thought other- 
wise and he addressed the following letter 
to the doctor. In this letter the manu- 
facturer will be known as “manufacturer;” 
the veterinarian, the “doctor;” the manu- 
facturer’s representative, “Mr. A’ and the 
local feed dealer, “Mr. B. To make the 
story complete I am publishing also the 
doctor's reply. 

“Dear Doctor: 

“I am writing you in regard to the recent 
controversy regarding poultry diseases be- 
tween yourself and Mr. B, and the manu- 
facturer. 

“You have kindly cooperated in getting 
the poultry pathologist from Iowa State 
college to come and determine the facts. 
Since he returned, I have been to Ames 
and have discussed the matter thoroughly 
with him. I think there is no need for me 
to recount the facts in this. Each of us is 
well aware of what they are. 

“I have never met you, but I have two 
friends who are also friends and close 


Easy to Make Moisture Tests With a Steinlite 


Almost anyone can learn to operate the Steinlite in a short 
ime, No special education or training necessary. About all 
Stet does is (1) weigh out a sample, (2) pour it into the 
ve ‘hopper, (3) read a meter dial, and (4) compare 
te reading with a chart showing percentage of moisture. 

e@ Steinlite is ACCURATE . , . calibrated against official 
oven methods. When used by an experienced operator it is 

@ one minute moisture tester.'' More in use than all 
other electric moisture testers combined. Sold on 10-day 


He trial basis. No money down. $275.00 F. O. B. Atchison, 
‘ansas, 
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No. 470—The Gibbons Bag Holder can be in- 
stalled on a platform scale or on the floor. Its 
distinguishing feature is that both hands are 
free to attach and remove the bag. Equipped 
with foot release. Adjustable for any width 
and height bag. All castings are aluminum for 
lightness. Particularly useful when installed on 
a platform scale to use in connection with bag- 
ging operations. $20.00 F. O. B. Waukegan, III. 


CALL-A-PHONE 


The Call-A-Phone brings every man in 
your plant within talking distance. You 
can contact one or up to five persons 
while they remain at their work. Person- 
nel can contact you. It is easy to install 
and economical to operate. Master sta- 
tion, $34.00. Sub-stations, each $12.50. 
Special control permits adjustment of 
volume. Begin with one sub-station, add 
others as needed. 


DUPOR RESPIRATOR 


The No. 66 Dupor Respirator provides 
economical low cost protection where dust 
hazards prevail. Has two large felt filter 
pads 5/16 inch thick, securing double 
capacity and a clear entrance aperture 
of 7% square inches. Made of soft, high 
grade rubber and weighs only 4 ounces. 
Price, each $1.65. Many other types of 
respirators available. Write for informa- 
tion. 
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acquaintances of yours. I refer to Dr. C. C. 
Franks and Mark Thornburg. As you 
know, they are now the state secretaries 
of the State Veterinarians’ association, and 
the Western Grain & Feed association, 
respectively. They both assure me that 
you are a man of high principles. Mr. B 
and co-workers have told me the same 
thing. Our Mr. A, whose acquaintance is 
much shorter, and made under very ad- 
verse circumstances, also speaks very well 
of your intentions. 

“In view of the opinion of all these men, 
and in view of the information both you 
and I have gained from the specialist from 
Iowa State College, I feel confident that 
you will take immediate steps to correct 
the ERRONEOUS statements you have 
made, and harmful impressions you have 
created in regard to the products of the 
manufacturer. 


“I feel sure that your self-respect and 
the high standard of ethics that actuates 
you in the practice of your profession, will 
cause you to take such corrective steps 
for your own sake. 

“I want you to believe that we are 
sincerely sorry this situation has arisen, 
entirely aside from any bad effect on our 
business or on the business of our dealer, 
which was considerable. Many of us in 
the feed industry are fully aware of the 
fact that food production requires the full 
cooperation of veterinarians and feed 
manufacturers. Since efficient food produc- 
tion is the aim of both, cooperation is ab- 
solutely necessary if that aim is to be 
achieved, because nutrition and disease 
control are inter-dependent. I am sure you 
hold a like opinion. 

“ERRONEOUS statements and advice 
that create mistrust in feeds and the feed 


iS OUR LIFE LINE 


THE BAG LINE 


ONS UPON TONS of bagged mate- 
Trals are today piled high in ware- 
houses throughout America. Here are 
surplus stocks of food, flour, feed and 
supplies important to a world at war— 
and even more important to the post- 
war period which is yet to come. 

Quality Textile Bags—the kind M. J 
Neahr & Company have been making 
since 1855—are being used on many of 


these assignments because of the maxi- 
mum low-cost protection which they 
afford. It’s the reason why so many 
Neahr bags are in use today—why so 
many bag buyers insist on Neahr 


ity. 

You, too, will find a Neahr bag to 
meet your individual requirement. We 
would welcome an opportunity to tell 
you more about them. 


M. J. NEAHR & COMPANY. 


1600 SOUTH DEARBORN STREET ¢ CHICAGO 16, ILLINOIS — 


THE CHICAGO BAG FACTORY 


SINCE 1855 © BURLAP, COTTON AND PAPER BAGS 


industry or in veterinarians are not con- 
ducive to that cooperation, and we sgin- 
cerely deplore them. 

“What means you use to correct the 
misinformation in regard to the role of the 
products of the manufacturer in the in- 
cidence of poultry diseases in your trade 
territory is entirely immaterial to us. You 
may use letters, a newspaper article, or 
word of mouth. 

“Again assuring you that we believe 
that in all fairness to yourself you will 
want to make this correction just as much 
as we want you to, and that you will be 
glad to put into our hands or into the 
hands of Mr. B a letter or written state- 
ment correcting the impression poultry 
producers have gained from your state- 
ments regarding our feeds causing poultry 
diseases. We are, 

“Yours very truly, 
“Manufacturer.” 
“Mr. B. 
“Gentlemen: 

“I wish to thank you for getting the 
manufacturer's poultry man out here so 
quickly, to investigate some poultry prob- 
lems which I thought might be caused 
by some condition of the manufacturer's 
grower, which some clients were feeding. 
Two days after I notified you of my sus- 
picions, Mr. A was here and posted 
chickens and found coccidiosis, which he 
felt was the trouble. 

“The specialist from Ames came a few 
days later and confirmed Mr. A's findings. 

“I have contacted the clients involved 
and have explained the findings in the 
cases they examined. 

“Yours truly, 
“The Doctor.” 

This is true cooperation and has resulted 
in a more friendly and understanding rela- 
tionship between the feed dealer and his 
local veterinarian for the benefit of all. 
It was fortunate in this case the manufac- 
turer realized the veterinarian was sincere 
but erroneous in his conclusion, and sug- 
gested the help from the college to 
straighten out the trouble. We hope this 
incident will illustrate what can be accom- 
plished in thorough cooperation. 

@ IRA R. YINGLING, Kendall, Kans., has 
sold his elevator to the Farmers Coopera- 
tive Co. 


@H. C. HABSTRITT & SONS, Roseau, 
Minn., have constructed a 24 by 36 ft. 
concrete two-story building to house new 
seed cleaning equipment. 
NEW SEEDBURO CATALO 

Seedburo Equipment Co., Chicago, Ill. 
has announced publication of a new cata- 
log and reference book describing in detail 
Seedburo equipment and supplies for the 
grain, feed, seed and milling trades. The 
new book is larger than last year’s and 
contains many illustrations. Sixty new 
items have been added to the number of 
Seedburo products, bringing the total to 
more than 400. One section of the book is 
devoted to the official rules and methods 
of grading grain. Copies may be obtained 
by writing to Seedburo Equipment Co. 
651 Brooks Building, Chicago. 
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come the national 1946 goals for wheat 
and rye. Goals for other crops and com- 
modities will be set during the remainder 
of the year in ample time for farmers to 
plan their 1946 operations in line with esti- 
mated requirements. 

The wheat and rye goals, with average 
yields in 1946, are expected to meet esti- 
mated requirements from the 1946 harvests 
of these two crops and at the same time 
to keep a balance with other crops. 

The state goals are established by state 
committees, including representatives of 
the AAA, the extension service, state ag- 
ricultural colleges, other government agen- 
cies, and farm organizations. The goals 
are drawn up to guide farmers by balanc- 
ing commodity requirements against ca- 
pacity to produce. 


Announce Loan Program 


On 1945 Oats Crop 


Loans that will average 48 cents per 
bushel nationally will be made to pro- 
ducers on 1945-crop oats under a pro- 
gram designed to facilitate orderly mar- 
keting which was announced Aug. 4 by 
the United States department of agricul- 
ture. 

On the basis of July 1 conditions, de- 
partment officials, pointed out, the oats 
crop was estimated to be the largest in 
25 years while the wheat crop was also 
estimated at an all-time high. The move- 
ment of these two big crops to market is 
coming at a time when the country’s trans- 
portation system is already overburdened. 
The loan program should enable producers 
to place their oats in local or farm storage, 
thus holding it back from terminals, re- 
lieving the burden on railroads, and tend- 
ing to spread marketing over a longer 
period. 

The loans will be made only on oats 
grading No. 3 or better. Oats grading 
weevily, smutty, ergotty, garlicky, or those 
containing more than 14/2 per cent moist- 
ure will not be eligible. The loan rates 
range by counties from 40 to 60 cents per 
bushel. Rates by specific counties are ob- 
tainable from county AAA committees. 


Ban Use of Corn for 
Industrial Alcohol 


Secretary of Agriculture Clinton P. An- 
derson has advised the war production 
board that, in order to keep distillery plants 
available on a standby basis for the pro- 
duction of industrial alcohol, not more 
than 2,500,000 bushels of grain other than 
corn but including malt would be per- 
mitted for the manufacture of beverage al- 
cohol during the month of August. 

In a letter to WPB Chairman J. A. Krug, 
Secretary Anderson also confirmed that, ef- 
fective Aug. 1 and until further notice, no 
corn will be available for either industrial 
or beverage alcohol. 

Secretary Anderson said that a decision 
will be made at a later date whether any 
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wheat or rye will be permitted for the 
production of beverage alcohol after Au- 
gust. 

The decision to impose a complete ban 
on the use of corn and to restrict the use 
of other grain for alcohol purposes was 
made, department of agriculture officials 
said, as the result of the present uncer- 
tainty of the corn crop due to unfavorable 
growing conditions so far this season. Pur- 
pose of the action is to conserve grain sup- 
plies needed for food and feed. 


Feed-Wheat Subsidy 
Plans Dropped 


Secretary of Agriculture Clinton P. An- 
derson announced, July 28, that while a 
feed-wheat subsidy program had been un- 
der consideration, no such program will 
be instituted at the present time. 

The principal reasons are (1) that the 
growing season for corn and other feed 
grains is not sufficiently advanced to per- 
mit an accurate appraisal now of next 
winter's feed supply and requirements, 
and (2) that large export requirements for 


wheat for immediate use as food may 
make it inadvisable to encourage the use 
of additional wheat for feed by.means of 
subsidies. 

It was pointed out, however, that there 
are no restrictions on the use of wheat for 
feed, and that wheat may be purchased 
for feed wherever adequate supplies of 
other grains are not available. Attention 
was also called to the availability: of the 
large crop of high quality oats now being 
harvested. 


Distillers Must Recover 


All Feed By-Products 


To help conserve the nation’s potential 
feed supply, Secretary of Agriculture Clin- 
ton P. Anderson has issued war food order 
No. 138, which restricts the conditions un- 
der which grain may be used by distillers, 
effective immediately. 

Under the order, no distiller with a feed 
recovery plant may use any grain in the 
manufacture of alcohol or alcoholic bev- 
erages or spirits by any process, includ- 
ing distillation, unless all feed by-producis 


Goad Store Sells Furniture 


LTHOUGH outdoor and patio furniture 

is an unusual sideline for a feed 
dealer to handle, G. D. Nichols of the Time 
Supply Co., Santa Monica, Calif., has been 
selling a substantial amount of this mer- 
chandise for over four years. 

Sales of tables, chairs, chaise lounges 
barbecue sets including tables and 
benches, coffee tables and other outdoor 
pieces amount to betwen $4,000 and $5,000 
a month, according to Mr. Nichols. Most 
of the furniture is made of redwood and 
ranges in price from $5 to $50. 

Although the majority of his feed cus- 
tomers buy in small quantities, the sale of 
feeds comprises about 40 per cent of the 
Store’s total business. Several lines of 
feed are handled, including brands manu- 
factured by the VO Milling Co., Glesby 
Grain & Milling Co., and Fedco Feed Co. 

In addition to feed and furniture, Mr. 
Nichols carries several other sidelines, 


2 


such as paints, garden tools, seeds, chicken 
feeders, insecticides, coal, hay and grain. 
In general, he sells everything necessary 
for the home owner's garden and back- 
yard flocks. 

Selling lawn furniture, according to Mr. 
Nichols, is a good method of inducing 
women to visit his store. And at the same 
time, the seed line helps the furniture 
department. Because of the meat shortages, 
many women are managing their own 
backyard flocks. When they come to 
purchase feeds, they usually look over the 
furniture, too, since furniture and fixtures 
are always needed for the home. The seed 
and garden supply department similarly 
fits in well with the sale of feeds and of 
lawn furniture. 

Mr. Nichols employs no special advertis- 
ing to push furniture sales. An outdoor 
display in front of the store and attractive 
displays in the windows are the only sell- 
ing devices used. 
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from the processing are recovered up to 
the capacity of the plant. The term “grain” 
includes corn, wheat, grain sorghums, bar- 
ley, rye, or any other grain used by a 
distiller in the manufacture of alcohol or 
alcoholic beverages or spirits. 


Consider Plan to Curb 


Rye Transactions 


Secretary of Agriculture Clinton P. An- 
derson announced, July 27, that a public 
hearing will be held in Chicago on Aug. 
15 to determine whether lower limits 
should be established on _ speculative 
transactions in rye futures. The hearing 
will be held under authority of the com- 
modity exchange act. 

Secretary Anderson stated that recent 
conditions in the rye market necessitated 
reconsideration of the trading limit on that 
grain. On Dec. 22, 1938, a limit of 2,- 
000,000 bushels for daily trading and mar- 
ket positions in any one grain by a specu- 
lative trader was established by the com- 
modity exchange commission. Price ceil- 
ings and other wartime controls have dis- 
couraged speculation in most grains. 
Speculative interest has centered in the 
rye market. 

The recent volume of futures trading in 
rye has been at a level of nearly 4,000,- 
000,000 bushels per year against an aver- 
age annual volume prior to 1942 of only 
slightly over 300,000,000 bushels. The sec- 
retary: pointed ott that this “inordinate” 
activity was in a grain of which less than 


26,000,000 bushels were produced in the 
United States in the last crop year. He 
stated that apparently the earlier volume 
of trading, which was only about one- 
thirteenth of the current volume, had been 
sufficient to satisfy all legitimate hedging 
needs. 

Referring to other measures taken by 
the department of agriculture to curb cur- 
rent rye speculation, Secretary Anderson 
mentioned the suggestions made to the 
Chicago Board of Trade by the commodity 
exchange authority on June 27 that the 
exchange itself establish lower specula- 
tive limits and fix higher margins. He 
stated that the action taken by the ex- 
change fell materially short of that sug- 
gestion, in that the exchange on July 2 
established a position limit of 700,000 
bushels and a daily trading limit of 1,- 
000,000 bushels, while the suggestion of 
the commodity exchange authority was a 
500,000 bushel limit each. 

He also pointed out that a margin re- 
quirement of 3343 per cent for initial 
deposit with a 20 per cent maintenance 
requirement had been suggested which 
would amount to approximately 50 cents 
per bushel initial margin and 30 cents 
per bushel maintenance margin, while 
the exchange had established an initial 
margin of only 25 cents per bushel and 
a maintenance margin of 15 cents per 
bushel, or about one-half of that suggested. 


@ WOOD'S FEED & FUEL MILL, Plains, 
Mont., has purchased the Plains Flour Mill 
from George Ames. 


Harshbarger to Manage 
Riley Feed Service 


Hugh P. Harshbarger, for 16 years teach- 
er and director of industrial arts at Maine 
township high school, Des Plaines, Ill. 
has been appointed general manager of 
Riley Feed Service, Des Plaines, accord- 
ing to an announcement by Claude M. 
Riley, owner of the firm. 

Mr. Harshbarger will have charge of the 
firm's administrative program, sales and 
service, publicity and general promotion. 
For the past four years he has had full 
administrative charge of the war produc- 
tion training program at Douglas Aircraft, 
with a faculty of 50 to 80, and at the same 
time he has supervised the Des Plaines 
ESMWT war class program for Northwes- 
tern and Illinois universities. 

Riley Feed Service specializes in the 
preparation and sale of registered feeds 
for all types of livestock, chickens and 
domestic animals and does both a whole- 
sale and retail feed business. 


@ MAKI FEED CO., Astoria, Ore., has 
erected a new 100 by 120 ft. one-story 
concrete building for its feed and ma- 


chinery business. 


@® BURLINGTON FEED CO., Zenda, Wis., 
recently installed a new Sidney feed mixer. 


© KELLOGG COMMISSION CO., Minne- 
apolis, Minn., has purchased the Michigan 
Grain Co. in Michigan, N. D., from C. L. 
Thompson. 
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explain the necessity of holding so many in the service when 
there is but one more war to win. Members in the Senate are 
insisting that the Congress is entitled to know just what the 
military have in mind. Frankly, there seems little excuse for a 
10-million-man army and navy at this time. Some experts 
take the position that half that number can defeat Japan within 
a reasonable time after men and material reach the Pacific 
theatre. 

The release now of several million men would solve the acute 
manpower shortage and it would eliminate the necessity for re- 
tention of German and Italian prisoners of war for needed work 
in this country. Many of these men have served four years and 

‘more and they have earned the right to an honorable discharge 
for their services in a great emergency and a right to gainful 
employment in our economy. We have a right to know how 
large an army and navy is necessary for the duration. 


CHURCHILL’S DEFEAT 


The smashing defeat of this bold Englishman is, indeed, 
ironical. From the valley of the shadow he literally pulled the 
British empire from obscurity and total defeat. We are reminded 
that a man is with honor save in his own town. But whatever 
implication we may read into his defeat he has made his mark 
in history. 

Returning congressmen have predicted that England would 
go left of center in the event of an election, but none dared 
venture the guess that Mr. Churchill would meet such a crush- 
ing defeat. It is an error to think, so they say, that the elevation 
of the Labor party to power will mean a radical departure from 
traditional British policy, except perhaps in the possible socializa- 
tion of the mines and a change in monetary practice. This is 
disputed by those who contend that the Atlee government in- 
tends to “clean house” all down the line; that there will be a 
marked change in foreign policy. Already it is said that the 
British ambassador to Washington is on the way out. Now two 
of the Big Three are gone, yet for Churchill the fight goes on as 
he humbly takes his seat again in the House of Commons. Mr. 
Atlee will face a tough opponent in the days ahead. 


ATOMIC BOMBING 


The air is filled with reports of this newest kind of attack. 
President Truman predicted its use a few days before it was 
brought into play against the Japs. It is the chief topic of con- 
versation as this copy is submitted. Public reaction is mixed; 
some hail it— while some denounce its use and can see in it 
the utter destruction of civilization. If we can believe reports, 
its destructive capacity is terrific and it would seem that if we 
must destroy Japan that the use of gas would be far more 
humane. No doubt civilization is witnessing something brand 
new and its possibilities cannot be determined at this early date. 
It is a new force and we hope and pray that it will forever re- 
main in the hands of the “right people,” for if it ever gets into 
the hands of an aggressor it will spell doom for the world. God 
grant that we may soon see the end of atomic bombing and 
that the inherent force which has been discovered will be used 
for the good of mankind and not for its destruction. 


WHAT'S AHEAD FOR CONGRESS 

Domestic issues of considerable importance will be squarely 
before Congress upon its return in October. Before the recess 
both houses appeared reluctant to face the domestic problems 
but now they cannot be avoided. Here are some of the nuts 
that will have to be cracked: 

Compulsory peacetime military training—May bill. 

Full employment—Murray bill. 

Extension social security program. 

Federal vs. state control of unemployment compensation with 
possible increase in benefits as suggested by federal authorities. 

Revision of tax laws with view to extending relief to business. 

The public debt and how it is to be handled. 

Reconversion plans. 

Obviously this is a full program for the balance of the year 
with most of the issues in controversy. 
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Executive Attention for 


All WERTHAN Customers 


N O ORDER is too small to receive 
the personal attention of the execu- 
tives of the Werthan Bag Co. The 
company was founded by and the 
management remains in the Werthan 
family which insists that every cus- 
tomer, large or small, must receive 
fast and satisfactory service. Fast 
service is a tradition of the Werthan 
Bag Co. and satisfied customers are 
a heritage which every member of 
the Werthan organization proudly 
protects. 


Order your next supply of bags 
from Werthan—for fast service, 
for assured quality and for at- 
tractive designs. Benefit by 
doing business with a company 
which operates its own cotton 
mill and bleachery. You'll ap- 
preciate the personal attention 
given your problems and re-: 
quirements by executives who 
have had years of experience 
serving the feed industry. We 
will appreciate your inquiry. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE TENN. 
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American Seed Trade 
Group Elects Candy 


Harry Candy, of Peter Henderson & Co., 
New York, was named president of the 
American Seed Trade association in an 
election conducted by mail. Lloyd M. 
Brown, the Albert Dickinson Co., Chicago, 
was elected first vice president; Stanley 
Folsom, Twin City Seed Co., Minneapolis, 
second vice president; and C. E. Kendel 
of Cleveland, Ohio, treasurer. 

The newly elected membership com- 
mittee includes Stuart Simpson, Monticello, 
Fla.; Earl Sieveking, Bloomington, Ill.; Geo. 
Hayes, Jr., Louisville, Ky.; Morris Abbott, 


Milford, Conn.; and Terris, Manley, Phoenix, 
Ariz. 

Twenty-four new members were ad- 
mitted to the association. 


@C. E. LUCAS, Tescott, Kan., has been 
named manager of the Farmers Elevator 
Co. elevator in Tescott. 


@ AUSTIN FEED & SEED CO., Chatta- 
nooga, Tenn., has installed a new Brower 
feed mixer. 


@ WALTER BURTON, Harvard, Ill., pro- 
prietor of the Farm Supply store, has 
moved his business to a new location at 
105 E. Front street and changed the name 
of the firm to the Farm Supply Co. 


NOW that tts the BEST 


in Power Economy 


When you buy a mill now you want a mill 
that will handle the heavy grinding loads of 
today and continue to give you low power 
cost for many years to come when profit margins 
may be leaner. 

Only BLUE STREAK design and grinding 
principle permits the sizing blades, that weigh 
much less than the heavy hammers of the 
usual type of mill. That means less steel and 
iron to turn. 

The BLUE STREAK operates at 1800 R.P.M. 
half the speed of most hammermills. 


The starting load of the BLUE STREAK is 


very low. The carefully balanced rotor responds 
instantly as the power is turned on, starting 
quickly without strain or shock load a "14 
the power source. At 1800 R.P.M. the 
STREAK starts and stops in half the time ey 
less than half the starting load required by 
high speed grinders. Also the successive reduc- 
tion stages of the BLUE STREAK Triple 
Reduction Process secure the final sizing with 
less power. Which is the best high speed mills 
with terrific shock loads and_ high power re- 
quirements or the 1800 R.P.M. operation of 
BLUE STREAK that guarantees low cost per 
horsepower hour—now and for the future. 


The Best Is Blue Streak 


PRATER 
1825 S. 55th Ave. 


PULVERIZER COMPANY 


Chicago 50, Ill. 


PRATER PULVERIZER CO. 


1825 South 55th Avenue 


Chicago Ill. 


Vanier and Associates 
Buy Inland Mills 


John J. Vanier and associates, operating 
several milling properties in the South- 
west, have purchased Inland Mills, Inc., 
Des Moines, Iowa, from J. W. Hubbell, who 
has owned the property for several years, 
Operation of the Inland plant will be con- 
tinued under the same name and with the 
same management. 

The Inland property has a daily capacity 
of 2,350 sacks of flour, 600 sacks of whole 
wheat and 600 of corn meal. The feed 
manufacturing and corn meal plant of the 
Beaver Valley Milling Co., Des Moines, is 
included in the purchase. 

Guy C. Grimes is general manager of 
the Inland business and Charles F. Van- 
denburgh is sales manager. Mr. Vanier 
is director of a group of milling organiza- 
tions, which now operate five milling com- 
panies, three of which are engaged in the 
manufacture of feeds. The three feed 
plants include Inland Mills, Gooch Mill- 
ing & Elevator Co., Lincoln, Neb., and 
Western Star Mill Co., Salina, Kan. The 
group’s total flour milling capacity is about 
15,000 sacks daily. 


@ F.C. OLD, Columbia, Mo., is planning 
to open a seed and feed store at 207 N. 
Eighth street. 


@ LORD GRAIN CO., whose main office 
is at Emporia, Kan., has purchased the 
property of the Olathe Milling Co. in 
Olathe, Kan. 


@ ELMER H. SEXAUER, Brookings, S. D., 
head of Geo. P. Sexauer & Son, has been 
elected a vice president of the United 
States Chamber of Commerce. 


© CARL H. FURCHNER, Plankington, S. D., 
has sold his elevator and warehouse to 
Lloyd Thomas, Carr, Colo., and Glenn 
Thomas, Artesian, S. D., who will operate 
as the Plankington Grain Co. 


NAME MAIBUCHER PRESIDENT 

C. William Maibucher was elected presi- 
dent of the Indianapolis Board of Trade at 
the annual meeting last month. Albert O. 
Deluse was elected vice president and 
George F. Butturff treasurer. Governing 
committee members named included Edwin 
K. Shepperd, John P. Frenzel, Jr., W. A. 
Brennan, Edward W. Harris, William H. 
Jungclaus, W. D. Springer, O. A. Wilkin- 
son, Edgar H. Evans, Edwin F. Winslow, 
J. Martin Antrim, Ottis M. Earle and H. D. 
O'Brien. 


BENNETT TAYLOR DIES 

Bennett Taylor, 80, vice president of 
the Crabbs Raynolds Taylor Co., Craw- 
fordsville, Ind., died July 15 at his resi- 
dence in Lafayette, Ind., after an ill- 
ness of several months. Mr. Taylor had 
been vice president of the company since 
it was organized in 1904. In 1918 and 
1919, he served as president of the 
Indiana Grain & Feed Dealers associ- 
ation. He is survived by two daughters, 
Mrs. Harriett T. Moffat of Lafayette, 
and Mrs. Mildred Morton of New York 
City. 
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Route Selling 


HEN a fire destroyed all the milling 

machinery and buildings of the 
Snohomish Feed Mills, Snohomish, Wash., 
and R. M. Clagett, owner and manager, 
found he could not replace the equip- 
ment, he realized he would have to de- 
velop some method of sales promotion so 


ERVICE 


ROUTE se'ling is building up a 
prosperous business for R. M. 
Clagett, shown here in front 
of his attractive feed store at 
Snohomish, Wash. 


effective that it would compensate for the 
loss of his mill trade. 

So he devised a unique and well or- 
ganized system of route selling which has 
been so successful as to build up his 
volume considerably and keep four men 
busy every minute of the day. 

Snohomish is situated in a thriving dairy 
and poultry raising community. The popu- 
lation of the town is about 3,000, but the 
countryside is thickly settled and divided 
into small acreages with almost every 
farm a prospect for poultry or stock feed. 
Every few miles there are large dairy and 
poultry farms which also make purchases 
from the feed store. 


Mr. Clagett’s system of promoting his 


products in such a community is through ~ 


concentrated route selling which appeals 
to the customers because of its conven- 
ience for them. In the store, Mr. Clagett 
keeps pencil drawn maps of the com- 
munity as far as 15 miles out of Sno- 
homish in every direction. Every road and 
home is marked and named on the map, 
and each section is routed. Every two 
weeks Mr. Clagett sends out a truck of 
supplies on each route, but a few days 
before the day of delivery a double 
stamped and addressed post card is 
mailed to each customer telling him when 
the truck will arrive. 

On one card is the current advertising 
copy. The other card is blank and ad- 
dressed to the feed store. All that the 
customer has to do is tear off the plain 
card, write his orders for feed, remedies, 
garden seed or any other merchandise 
carried by the store, drop the card in the 
mail, and his shopping is finished. On 
the date designated on the card the 
merchandise is delivered. Such a method 
Saves the busy farmer time, gas and 
extra work. 


This extra work, gas and time on our 
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plan builds trade 
for r. m. clagett 


part,” remarked Mr. Clagett, “has paid 
dividends. It has done away with the 
necessity of a field salesman, and cus- 
tomers are pleased with the system be- 
cause it is so handy for them.” 

The brands of feed carried by the store 
are Albers and Sperrys, but insecticides, 


lawn seed and most articles needed by 
the farmer and stockman are also han- 
_ dled. As a sideline, Mr. Clagett does a 
good business in the fuel line and he 
also operates a gas station and minor 
repair service in conjunction with the feed 
business. 


The buildings of Mr. Clagett’s business 
are convenient in their arrangement. The 
feed store and filling station buildings, 
which are freshly painted and artfully 
fashioned, are located on the corner of 
the block adjoining the spacious lawns 
and flower gardens of Mr. Clagett’s beau- 
tiful home. Thus, the rear of the location 
affords a family outdoor recreational cen- 
ter. The fuel dnd feed warehouse, how- 
ever, is situated in the background, and 
the large hay barn is across the street. 


D-Activated Animal Sterol 


| 
FOR ALL 


POULTRY FEEDS 


FOR FORTIFYING 
LIVESTOCK FEEDS 


IFCO D-2 
Supplies 4,000,000 
U. S. P. Units per Ib. 
Helps fortify all live- 
stock feeds at = cost. 


Higher Potencies 
Available in 
Both D-2 and D-3 


EVERY DAY IS “D” DAY 
for Poultry Feeders 


Now you can Supply the “Sunshine” Vita- 
min Dependably. 
on the calcium and phosphorus in your 
feeds with easy-to-mix IFCO IFLOK-D-3. 
Supplies 900,000 Units plus per pound. 
Helps make your good feed an even better 
feed. Add it the year ’round and build 
business on uniformly good results. 


Some Good Territories Open for Distributors, Etc. 


Help pull the trigger 


WRITE FOR FACTS 


IOWA FEED COMPANY 


618-620 Des Moines Bldg. ‘Stormy Des Moines, lowa 


$ 
Va 
95 


OYSTER SHELL 
and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


FOR YOUR 
MASH FEED 


FOR YOUR 
MASH FEED 


Used by many manufacturers of the Nation's Quality 
Feeds. 


We can make prompt shipment of straight cars of 
meal and flour. 


\f you cannot use a straight car of meal or flour, 
why not include some in your next carload of medium 


and chick size PILOT BRAND Oyster Shell? 


OYSTER SHELL PRODUCTS CORPORATION 


New Rochelle, N. Y. ° Morgan City, La. ° St. Louis, Mo. 


Look for the Honegger 
Trademark when you 
buy.feed. It’s your guar- 
antee of a quality prod- 
uct .. backed by 18 years 
of practical testing on 
our 400 acre farm where 
Honeggers feeds are in con- 
stant operation—for prov- 
ing and improving. 
There are still some 


AND 
LIVE sTOcK 


MANUFACTURED 


HONEGGERS&CO 


AND MILLING Division 

Cheat Farms. FORREST 

wer 


attractive franchises open 
... write for details. 


HONEGGERS & CO. 


Feed and Wlling Division; FAIRBURY, ILLINOIS 
Practical Test Farms: FORREST, ILLINOIS 


Illinois Issues Second 
Field Day Mailing 


The second installment of a field day by 
mail being sponsored by the Illinois Feed 
association to acquaint its members with 
the services and facilities of the Illinois col- 
lege of agriculture has been issued in the 
form of a four-page brochure devoted to 
the poultry division of the college. Copies 
have been sent to all members by Lloyd 
S. Larson, executive secretary of the as- 
sociation. 

The illustrated bulletin contains state- 
ments by Dr. L. E. Card, head of the poul- 
try division at the university, explaining the 
importance of the poultry industry in Illi- 
nois and of the college’s research work. 

“The gross farm income from poultry and 
eggs in Illinois in 1943," Mr. Card reported, 
“was 120 million dollars — enough to make 
the poultry industry definitely important to 
Illinois farmers. Since over 90 per cent of 
the farms in the state have chickens, and 
since about 5 per cent of the nation’s eggs 
and chickens are produced in Illinois, the 
industry in Illinois is also important to the 
country as a whole. Turkeys provided an 
additional 3 million dollars of farm in- 
come in 1943.” 

The various types of research conducted 
by the poultry division are also explained 
in the booklet. Some of the recent re- 
search projects at the Illinois agricultural 
experiment station included the study of 
nutritive requirements of poultry for 
growth, fattening and egg production, the 
nature of hereditary resistance and sus- 
ceptibility to pullorum disease, the use of 
soybean oilmeal in turkey production, the 
physiology of egg production, the effect of 
certain hormones on growth, fattening and 
egg production, factors affecting the qual- 
ity of market eggs, including the causes of 
blood and meat spots, and methods of 
marketing Illinois eggs to best advantage. 

@ W. D. KOTTMAN, Manly, Iowa, and his 
son, Roy, have purchased the Manly Feed 
Mill, formerly operated by Randolph Buhr. 

@ GEORGE COOK, JR., Dougherty, Iowa, 
son of George Cook, manager of the Tyden 
Feed Co., was killed May 19 on Luzon. 
He was 18 years old. 

@ CLIMAX MANUFACTURING CO., Rolfe, 
Iowa, has changed its name to Climax Mill 
& Feed Co. 

KILLER-DILLER EXPANDS 

Miss Dorothy Hogg, who has been man- 
ager of the Killer-Diller Division of the 
N. H. Stark & Co., Grafton, Wis., is now 
devoting her entire time to advertising 
and merchandising and working with dis- 
tributors, according to an announcement 
by N. H. Stark, president of the company. 
In the future, all sales and general cor- 
respondence will be handled by Mr. 
Stark and Jack Kellner, vice president. 
With the tapering off of war contract work, 
the company is now expanding its ac 
tivities in manufacturing Killer-Diller rat 
and mouse poison. 
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Neu Process 


APID progress is being made on a 

process for chemical conversion of 
corncobs and other farm wasies into liquid 
motor fuel and other commercially valu- 
able products according to an announce- 
ment by the United States department of 
agriculture. The work is being carried 
on at the department's Northern regional 
research laboratory at Peoria, Ill., where 
a semi-works plant is to be constructed. 

Corncobs will be the first of the so- 
called waste materials to be tried on a 
large scale in the new plant and research 
on peanut shells, flax-shives, sugar cane 
bagasse, oat hulls and cottonseed hulls 
and burs will be continued as the work 
progresses. 

Results of experimental laboratory in- 
vestigations by department chemists indi- 
cate that from 90 to 95 gallons of liquid 
motor fuel can be obtained from a ton 
of corncobs or cottonseed hulls and that 
about half of this is in the form of ethyl 
alcohol. A continuous process for the 
treatment of corncobs and cottonseed hulls 
has been worked out by Drs. E. C. Lathrop 
and J. W. Dunning of the Peoria labora- 
tory and gave such promising results in 
the laboratory stage that the work is to 
be enlarged so that it may now be evalu- 
ated on a semi-commercial scale. This 
enlarged program calls for a new build- 
ing with modern equipment and a staff 
of approximately 15 of the best scientists 
obtainable. 

Dr. O. E. May, chief of the bureau of 
agricultural and industrial chemistry, 
which operates the four regional research 
laboratories, is personally directing the 
administration of the program. “The de- 
partment has only a part of the operating 
and economic answers on the commercial 
conversion of these farm wastes into use- 
ful industrial products,” said Dr. May. 
“Cost figures to establish final economic 
feasibility on a commercial scale will noi 
be available until the process has been 
tested in the semi-works plant that is to 
be constructed on the grounds of the 
Northern laboratory. The plant will be 
in charge of Dr. Dunning.” 

The building, 66 by 44 feet and two 
stories high, is to be completed in 120 
days. Large scale research will be 
started as soon as the equipment is in- 
. Stalled, which will be about six months 
later. Peoria was selected because the 
Northern laboratory, as a part of its 
regular research program, has a large 
Pilot plant for the conversion of carbo- 
hydrates, by fermentation, to such liquid 
fuels as alcohol, butanol, and acetone, 
as well as facilities for testing motor 
fuels. The research will be carried on in 
close cooperation with other investiga- 
tions already under way in the laboratory. 

Around 200 million tons of farm wastes 
are produced each year. Much of this 
is plowed back into the soil to help 
maintain fertility and prevent erosion. It 
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converts corncobs 
into motor fuel 


is estimated that something like 100 
million tons might be available for use 
in this new process for the production of 
liquid motor fuels. 

The ground residue or raw material is 
first treated with an acid, or saccharified, 
to produce concentrated solutions of dex- 


trose and xylose, which are fermented 
into alcohol, butanol, and acetone. Un- 
der the new saccharification process rela- 
tively pure, separate solutions of 5-carbon 
sugars and 6-carbon sugars are obtained. 
These solutions contain from 10 to 15 
per cent of sugar, which is about the 
content that is used in industrial fermenta- 
tion. These are the materials from which 
liquid motor fuels may be made. Fur- 
fural and lignin are at present obtained 
as byproducts of the process. The new 
plant is designed to produce approxi- 
mately 2,000 pounds of dextrose, 1,600 
pounds of xylose, 1,000 pounds of lignin, 
and 200 pounds of furfural from 6,600 
pounds of raw residue in an eight-hour 
operating period. 


FISH SOLUBLES 


Pacific and Atlantic Production 


Feed manufacturers will find much interesting 
data on the use of Pressed Fish Water* in 
poultry feeding, in an article published in the 


May issue of Poultry Science. 


This article tabulates the results obtained by 
using Pressed Fish Water as a source of pro- 
teins and vitamins to supplement a corn and 


soy bean oil meal ration. 


_. CHICAGO 3 
Bankers Building 


LOS ANGELES 


for this product. 


For quotations and deliveries write 


WILBUR-ELLIS COMPANY 


FISH PRODUCTS HEADQUARTERS 
430 California St., San Francisco 4 


* Condensed Fish Solubles is the designation 
agreed upon by the Feed Control Officials 


NEW YORK 6 
19 Rector Street 


@ SEATTLE 


—complete 


(Continued from page 47) 


dropped. Only the live, active prospects 
continued to be approached. 

The store advertises at present in sev- 
eral New Orleans newspapers, and still 
encourages mail order business. Especially 
good results are obtained from one paper 
which boasts a large out-of-town circula- 
tion, among the farmers and rural com- 
munities. 

After the war Mr. Martiny plans to con- 
tinue newspaper advertising on a stepped- 
up scale to reach new prospects constant- 
ly. For his old ones, and for such new 
names as he gathers on the mailing list, 
he will re-issue his annual catalog. “That's 


been my best business builder over many 
years,” he states. “Customers keep these 
catalogs. They consult them for general 
information on feeding and breeding — 
and they consult the catalogs whenever 
they need supplies. The books produce 
a steady, year-long business, not just a 
January spurt.” 

In addition, he plans special seasonal 
advertising as, for example, a push be- 
hind gardening equipment in the spring. 
“It's surprising how many extra feed sales 
we make by bringing prospects for other 
merchandise into the store,” he says. 
“People who come in for gardening tools 
and supplies must always buy feed as 
well.” 

When items in his varied stock become 
scarce—as so many goods do in wartime 


RYDE’S 


—best for Gruel Feeding 


CALF FEEDS 


good 30 years ago 
good today 


good tomorrow 


eCREAM CALF MEAL eCREAM CALF FLAKES 


—best for Dry Feeding 


RYDE & COMPANY 


5425 W. Roosevelt Rd. 


Chicago 50, Ill. 


Get the Story on 
EXTRA SWEET 


HONEYDEW 


CARGILL FEEDS 


Minneapolis 


—Frank Martiny promptly replaces them 
with other, equally popular merchandise, 

“When the war first began, we had horse 
meat for dogs,” he points out. “Just about 
the time we'd built a continuing demand 
for it—bingo!—horse meat went on the 
scarce list. So today we sell in its place 
a quick-frozen dog food made of vitamin- 
enriched cereal and meat. It’s on the 
same order as quick-frozen human food, 
and we're building up a nice demand for 
it.” As a part of his all-out selling methods, 
Mr. Martiny installed a freezer in the store 
to accommodate the new dog food. Now 
it’s selling so well that he plans keeping 
the line after the war's end. 

“Wartime merchandising has taught us 
a lot about money-making goods we'd 
never known before,” he declares. After 
the war, he plans a real department store 
of feed merchandise. His store itself is 
completely modern, with a gleaming new 
modern store front, conspicuously lettered, 
F. A. Martiny & Son. 

“We'll have a salesman, possibly two, 
on the road constantly, drumming up new 
business,” he said. “You can sell a man 
from a catalog—yes, but you can sell him 
a lot more from personal contact. Usually, 
he'll flip a catalog to the merchandise he 
needs at the moment and order only that, 
whereas a salesman might point out addi- 
tional items the customer never con- 
sidered.” 


@ DUDLEY E. CASEY, Franklin, Tenn., has 
purchased the Lillie Mill Co. from E. L. 
Wilbur and Ruth Corn. 


FEEDS 


*POULTRY 
eHOGS 
eCATTLE 


Made in Wisconsin 
for Wisconsin 
By 


Doughboy Mills, Inc. 


NEW RICHMOND, WISCONSIN 
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Above is a photo of the new building recently erected by the L. Burmeister Co. ‘ 

at 4535 W. Mitchell street, Milwaukee. This pioneer sheet metal manufacturing: firm, 

which specializes in equipment for the grain and feed industry, is now prepared to 

give greater and expanded service with the use of its new facilities. The Burmeister 

Co. has specialized in the production of elevator heads and boots, dust collectors, 

screening machines, malt cleaners, elevating and conveying systems, reels, bins, 

tanks, hoppers and other related items. Officers of the firm include Louis Burmeister, 
president; Lloyd Burmeister, vice president; and Herbert Burmeister, secretary. 


@ FULLER-SSWANSON GRAIN CO., Des @ HARRY M. LYDDON, Crookston, Minn., 
Moines, Iowa, has been formed by Walter manager of the C. Roe Grain Co., has 
C. Fuller and Carl F. Swanson, former purchased the business from Mrs. Caroline 


president and secretary, respectively of Roe and changed the name to Lyddon 
the recently sold Des Moines Elevator Co. Grain & Seed Co. 


EXTRA PROFITS FOR YOU! 


e Making and selling your own brand of feeds. 
—e@Custom grinding and feed mixing, 


HAMMERMILLS - - - - - MIXERS 


For blending 
your own brands 
of feeds, or for 
custom mixing. 
This sturdy, 
smooth - operat- 
ing Brower 
Whirlwind Mixer 
turns out a per- 
fect batch in 10 
minutes. Stands 
up under hardest 
usage, say thou- 
os With the Whirlwind Ham- sands of feed 


mermill you can grind local grains dealers from 
and roughage, mix in a commercial con- coast - to - coast. 
centrate and sell your own brand of feeds Convenient ob - 
AT EXTRA PROFITS FOR YOU! servation w in- 
Your feeds are always fresh . . . the dow shows clear- 
kind your customers want. You get the ly the exact con- 
Profitable custom grinding business too - dition of blend. 
vean you sell more concentrates. A 
‘AR-ROUND - 
Wind is sturdily sizes, with or without electric motor. 
HALF as much power as other hammer- Above and below-floor models, 


mills tested. 30 to 120 H. P. capacities. 
Prompt Delivery WRITE FOR LITERATURE AND PRICES. State 


whether interested in Hammermills or Mixers. 


BROWER MFG. CO. Stet 


QUINCY, ILLINOIS 
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* from Armour 


Why does a hen lay an egg? That’s an 
interesting question. But a more practical 
question is: Why will hens lay more eggs 
when just a slight change is made in 
their ration ? 


The answer to this, of course, 
involves the whole science of 
feeding—a science so complex 
and complicated that minute 
changes in a feed formula can 
mean more eggs or less eggs, 
smaller gains or better gains, 
more milk or less milk, more 
profit in your pocket or less. 


* 


In the same way that a $1500 automobile 
will not run when you remove two dol- 
lars worth of its spark plugs, the best 
feed formula in the world is a dud when 
a vital element is missing. 


* 


Perhaps that is why so many 
practical feed men and practical 
feeders specify Armour’s Meat 
Proteins for their formulas— 
year after year. For Armour’s 
Meat Proteins do many jobs in 
a ration—and do them well. 


* 


Not only are they rich source of protein, 
but recent studies show that Armour’s 
Meat Proteins are also a potent source 
of important vitamins and essential min- 


erals. 
* 


Compare low cost Armour’s 
Meat Proteins with other single 
ingredients. See for yourself 
why Armour’s Meat Proteins 
are so often the choice of good 
feeders and big feed manufac- 


turers. 
* 


Despite manpower and raw material 
shortages we are exerting every effort to 
fulfill our obligations. 


ANIMAL FEED DEPARTMENT - 


and Co mpany 


UNION STOCK YARDS «+ CHICAGO 9, ILLINOIS 


Armour’s 50% Meat and Bone Scraps 
Armour's 65% Special Steamed Bone Meal 


e 


Burmeister Co. Expands Facilities 
f 
BROWER 
Waar 


—corn crop 


(Continued from page 62) 


importance in northern and western corn 
areas. 

About 19 million acres of corn were cut 
in 1943. This figure includes that cut for 
silage, all that was cut and shocked and 
corn cut and fed green. It does not in- 


clude the 3.6 million acres of corn topped 
or stripped for forage. For the entire 
country, of all corn cut slightly more 
than half of the acreage was cut with 
machines. Machine cutting of corn, us- 
ually with corn binders, but including 
field harvesters, cutting sleds, etc., pre- 
dominated in the Great Plains, the western 
Corn Belt, the New England states, New 
York, Colorado, and Wyoming. In con- 


FOR YOUR BREEDING MASH 


Assure Chick Vitality with 


Sufficient Vitamin A 


WHITCOD gives you 3000 A units— 


Cod Liver Oil, and at NO EXTRA COST! 


Today poultrymen and turkeymen want chicks and poults that have the vitality to live, Brow 
strong, and develop rapidly. They want chicks and poults that are free from any vitamin deficiency. 
Get your chicks and poults off to a good start. Use WHITCOD “SPECIAL”—a pure Cod Liver 
Oil, Fortified, in your breeder mashes. WHITCOD “SPECIAL” is a high quality oil with a 
guaranteed content of 3,000 Vitamin A and 400 Vitamin D units. : . 
It will pay you to investigate WHITCOD today. Write for our prices and full details. 


For general poultry mashes we also have a pure Cod Liver Oil fortified, that has a guaranteed 
content of 400 Vitamin D and 2,000 Vitamin A units. Prices and samples on each or both of these 


oils will be supplied on request. 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U. S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 


Dept. 88, MYERSTOWN, PENNA. 


Branch Plants: 
Rockland, Maine — Yarmouth, Nova Scotia 


Western Representative: George C. Spriestersbach 


505 Phoenix Bldg., Minneapolis, Minn. 


PATENT 
PENDING 


ERIEZ 


permanent MAGNETS 


CLEAN tramp iron from feeds, 
flour, soy beans, etc. Protect your 
equipment . . . Are approved by 
Mill Mutuals. Write for 
bulletin No. 101. 


Hinged Eriez swings 
away for quick, easy re- 
moval of metal accumu- 
lation. 


12 East 12th St. 


trast, hand methods predominated in ql] 
Southern states, eastern Corn Belt, Appa- 
lachian states, and some of the North- 
eastern states. 


Harold Buist Elected 
Head of Allied Mills 


Harold J. Buist has been elected chair- 
man of the board of directors and presi- 
dent of Allied Mills, Inc., Chicago, suc- 
ceeding the late John B. De Haven, who 
died last month. 

For the past four years, Mr. Buist has 
been executive vice president and treas- 
urer of the company. Elmer W. Lenz, 
secretary of the company, has also been 
elected treasurer to succeed Mr. Buist. 


( BUTTERMILK 
ly Says: 


Rich, 
Concentrated, 
Nutritional 
Value of Milk 
Is Packed in 
Every Barrel of 


SUPREME BRAND 
CONDENSED 
BUTTERMILK" 


Every poultry and hog grower knows 
that Condensed Buttermilk increases 
the nutritional value of rations ‘way 
beyond its actual analysis, because 
it supplements rations with those 
special nutritional factors which are 
not naturally abundant in cereals 
and grains. 


That's why Supreme Brand Con- 
densed Buttermilk is a constant re- 
peat seller. Surprisingly low prices 
assure rapid turnover. Every poul- 
tryman, turkey grower, and hog man 
is a@ prospect. 


Through a unique network of dis- 
tribution centers over a wide area, 
Supreme Brand comes to you—the 
Genuine Condensed Buttermilk in 
the Yellow Barrel—shipped in day- 
old freshness. 


It is Pure Creamery Buttermilk, con- 
densed in a High Vacuum at Low 
Temperatures to safeguard food 
values. Supreme Brand contains no 
preservatives, no added skim milk or 
other filler. 


GUARANTEED ANALYSIS 


4%, 


To Be Pleasantly Surprised 
Write or Wire Today for Prices on 
Barrel or Carload Lots 


By 
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Security Mills Host 
To Nutrition Staff 


Security Mills, Knoxville, Tenn., enter- 
tained a group of faculty members from 
the University of Tennessee at a special 
breakfast meeting June 26, following a 
two-day nutritional conference held at the 
university. 

Dr. Gus Bohstedt of the University of 
Wisconsin was the principal speaker at 
the meeting. Other guest speakers in- 
cluded Dr. T. S. Sutton, Ohio State uni- 
versity; Senator James P. Pope, TVA di- 
rector; Professor C. E. Wylie, nutrition 
conference chairman; Dr. G. C. Wallis, 
Standard Brands, Inc.; Dr. J. C. Miller, 
assistant chairman of the conference; J. 
L. Anderson, University of Tennessee; Dr. 
W. M. Neal, Security Mills, Inc.; Dr. E. A. 


Wright, Hermitage Mills, Nashville; Dr. 
C. A. Todd, University of Tennessee; and 
Dr. P. J. Schiable, feed management 
branch, war food administration. 

Others attending the breakfast included 
Wayne Longmire, general manager; James 
L. Clarke, vice-president; James G. John- 
ston, treasurer; Henry W. Ammons, mill 
superintendent; L. R. Rogers and R. M. 
Scott, from Security Mills, Inc.; Henry R. 
Duncan, Frank Chance, M. H. Kerr, Guy 
A. Shuey, S. A. Hinton, Clarence R. 
Reaves and L. A. Richardson, from the 
University of Tennessee; A. T. Penning- 
ton, president of the Southern Feed Manu- 
facturers’ association; and Dr. V. L. Fuqua, 
Tennessee state chemist. 


@ RUSSELL BURCH, Orchard, Neb., has 
succeeded R. J. Hering as manager of the 
Farmers Union Co-Op elevator. 


MANARD MOLASSES C€O., Inc. 


Phone RAymond 9741-42 


532-34 Audubon Bldg. 


New Orleans 16, La. 


MANARD QUALITY 
Sugar Cane Blackstrap 
MOLASSES 


* 


TANK CARS & BARRELS 
Use more MOLASSES — and you will save money. 


Use MANARD QUALITY in YOUR FEEDS, and you get extra 
nutritive value. 


PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. 
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Brokers 


FEED 


INGREDIENTS 


Grain & Flour \\ 
& BOSTON | 
¥ HANcock 3115 y 


BUFFALO f 
MAdison 2323 | 


3832 Bd. of Trade 


CHICAGO 
WABash 7322 


501 Grain Exch. 
OMAHA 
HArney 1011 


516 Hodgson Bldg. 
MINNEAPOLIS 
MAin 5587 


IN 
( if 
| 
AY, 
CONS} 
io 
1 | 
+101 | 


USE THIS HIGH QUALITY 


MES! ONE FLOUR Clemson Agricultural College and 


South Carolina Experiment Station, Clem- 
FEEDS 


NITRATE OF SODA AS A FERTILIZER 
FOR CORN 
Bulletin 196. 


97°, CALCIUM CARBONATE 


University of Tennessee 


Cameline Limestone Flour is used by many 
leading manufacturers of poultry and live- 
stock feeds. They appreciate its consistent 
high quality and high calcium carbonate 
content. Contains No Fluorine. Note the 
chemical analysis. 

Investigate this fine Limestone Flour—compare its 


Agricultural 
ville, Tenn. 


Experiment Station, Knox- 


* * * 


COST OF PRODUCING MILK IN NORTH- 
ERN ILLINOIS 
Bulletin 511. University of Illinois Agri- 


purity, uniformity, availability, economy. cultural Experiment Station, Urbana, Ill. 


Write for samples and prices today, stipe 


DEALERS: FIFTY-SEVENTH ANNUAL REPORT 
Stock and Display CAMELSHELL Colorado Agricultural Experiment Sta- 
the complete shell builder for poultry. Camel- 


tion, State College, Fort Collins, Colo. 
shell is easier to sell—does two important 


jobs at one low price—thoroughly tested ana LEGUME SILAGE FOR DAIRY COWS 


proven efficient. 97% Pure Calcium Car- Circular 89. University of Tennessee 


bonate—contains No Fluorine. Backed by Stati K 
consistent advertising in Poultry Journals. 
ville, Tenn. 


Write for Samples and Prices today. 


Calcium Carbonate 97.15%, 


Carbonate. .79%, 
Insoluble ......... .. 180% 
Trace Minerals » 
Fluorine 
EFFECT OF MOLASSES AND MOLASSES 
FEED ON QUALITY OF BEEF 
Bulletin 510. University of Illinois Agri- 
cultural Experiment Station, Urbana, Ill. 
SEEDBURO CATALOG & REFERENCE 
BOOK 
Seedburo Equipment Co., 651 
building, Chicago, Ill. 
@® HARVEY J. WALDRON, Carson City, 
Mich., has purchased the Lyon Milling Co. 
from Ed Lyon. He will operate under the 
name of Harvey's Milling Co. 
@® CENTRAL FEED CO., Decatur, Ill., has 
been purchased by Dale Thomas, formerly 
manager of the Illinois Feed Co., and H. 
R. Richardson, at one time connected with 
Vitality Mills, Inc. 
@ LA MAR SNOWDEN, Cairo, Iill., has 
succeeded H. S. Byrd as assistant manager 
of the Cairo plant of Swift & Co. Mr. Byrd 
has been named manager of the com- 
pany's plant at Fostoria 


Brooks 


Sugar Cane 
co on the high 
nitrogen organic soils 
of the Everglades. 


Save money and extend your - 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 


* amino acids and with approximately 4 Many minerals and elements ’ 


three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 

* Vitamins Bi, Bz and Bo as well as 

Vitamins C, E_ (fertility factor), H 

=. P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
* hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese and copper. 


5 Uniformly high quality, plus other 
* advantages of dealing direct with 
producer as we market only our own 
production. 


6 Ideally located to serve customers in 
* the Southeastern territory. ~° 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


Inquiries. UNITED STATES SUGAR CORPORATION 
Solicited 


CLEWISTON, FLORIDA 


“SURE HE'LL WIN BUT WAIT'L HIS BIG SISTER FINDS OUT 
WHAT HAPPENED TO HER LOVE-LETTERS"" 
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THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 


@ More and more breeders are using 
REX Wheat Germ Oil in breeding 


live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 


is being proved by experience. 


— Any feed mixer desiring to make a trial 
of REX Wheat Germ Oil in a controlled 
experiment can have sufficient oil, with. 
. out charge, for such a test. 


‘VioBin Corporation 


Monticello, Illinois 


STRAIGHT 70 THE MARK er 


keen edged selling tools to build a profitable business. iy 
Operating one of the world's largest and most modern 
_ Nutritional laboratories, ADM Feedmasters havemade 
_ond will continue to make vital contributions to im- 
prove the feeding practices of American agriculture. 


ARCHER-DANIELS-MIDLAND COMPANY, 
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‘with the Quick Change 


THE ANCIENT SHAHS 
GREAT WERE GREAT BUILDERS 


Shah Jehan built Taj 
Mahal, “‘pearl of Indian 


Architecture” at Agra, 
OF YESTERDAY AND TODAY India, a white marble 
memorial to his beloved 
wife 5 Inlaid with 
brilliant and semi-pre- 
cious stones, it is often 
called the most beau- 
tiful building in the 
world 20,000 men 
labored 20 years to 
build it, 


Shellibuilder Pure Reef Shell 


is a great builder, too! : 7 

Experiments have proved that oyster shell is + Zz 

a necessity for maximum egg production . . . : 
It builds © Better Birds for your customers— jg 
® Good will for you— * PULLET 

© Profits for both! * HEN 


@ Bag sizes: 25-Ib.; 50-Ib.; 80-Ib.; 100-Ib. 


‘Shell builder Co. 


+-HOUSTON, TEX 


acities 


Feeder 


with the NEW 


"SUPERIOR" 
HIGH SPEED 


FEED 
GRINDER 


Investigate this Grinder 
Screens and Permanent Magnet 
vanced in design to step 
up production of accu- 
rately ground feed to 
meet the demands of 
stock and poultry raisers. 


“Data Mailed on Request” 


CRUSHER PULVERIZER CO. 


2915-17 North Market St., ST. LOUIS (6), MO. 


¥ 
= 
7 
1 We gy 
On 
Cee 
. 
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— radio 
(Continued from page 44) 


brand of feeds. Often the same cus- 
tomers come in a short time later, hav- 
ing investigated the idea, and ask Mr. 
Barker whether they too should use laying 


mash for more eggs or starting mash for 
heavier chicks. 


“All this adds up to the fact that the 
customers will not buy everything in the 
store the first time they come in,” Mr. 
Barker asserted, “but they must be at- 
tracted to more and more products over 
a period of time. Each one must be 
handled as though he were the only cus- 
tomer in the store. So much attention 
should be paid to his wants and problems 
that he feels the store understands his 
problems and wants to help him.” 


To draw attention to his radio broad- 
cast, Mr. Barker, of course, has signs 
and announcements placed around the 
store. As a result of this, “anything can 
happen, humorous or otherwise,” Mr. Bar- 
ker said. One time recently a whole fam- 
ily of typical Kentucky mountain farmers 
happened to stroll into the store for the 
first time. They stood for a few minutes 
looking at a large picture on the wall of 
a hillbilly radio band. 

Suddenly the wife pointed a long finger 
at the picture and broke out in delight 
at the recognition that they were among 
friends. 

“Pa,” she said. “I'll be dad burned if 
there ain't Minnie Pearl in them yaller 
shoes.” 

So at the Paducah Hatchery & Feed 
store there is only a hop, skip, and a 
jump from Minnie Pearl to feed purchases 
loaded in the back of the farmer's truck. 


EXCLUSIVE lowa Distributors 
Also Distributors for 
Surrounding Territory 


Bigger DEMAND ... Easier SALES 
with 
NATIONALLY ADVERTISED 


Fast, Friendly Service from your 
Exclusive lowa Distributors 


Also Distributors for Surrounding Territory 


Yes, a lot of your customers prefer popular, fast- 
selling Stonemo poultry grit. 
advertising pre-sells them; makes your selling job 
easier. Repeat orders come oftener, too. In Iowa 
and surrounding territory, order from your Iowa 
Limestone representative, or from our conveniently 
located Des Moines office by wire, phone or mail. 
Get quick, friendly service. 


IOWA LIMESTONE\CO. 


BANKERS TRUST BUILDING 


TRADEMARK REGISTERED 


Powerful national 


DES MOINES 9, IOWA 


is Producing 


Alert feed mixers are increasing sales and building additional 
profits, by using this rich blend of B-G complex vitamins — plus 
vitamin D. Just one pound of low-cost RIB-O-FERM supplies: 


15,000 Micrograms Riboflavin 


6,300 Micrograms Pantothenic Acid 


Real Results! 


50,000 Micrograms Niacin 
10,000 Units USP Vitamin D 


Write today for full details and attractive prices. 
18 years of vitamin research and production guarantee dependability. 


VyLACTOS LABORATORIES, Inc. 


411 E. Grand Ave., DES MOINES 9, IOWA 


Heads Pillsbury’s New 
Research Department 


Establishment of a department of re- 
search and product development of Pills- 
bury Mills with Dr. Frank L. Gunderson, 
executive secretary of the food and nutri- 
tion board of the National Research coun- 


DR. FRANK GUNDERSON 


cil, as vice president in charge, has been 
announced by Philip W. Pillsbury, com- 
pany president. 

Born near Oconomowoc, Wis., Dr. Gun- 
derson holds a B. S. degree in agriculture 
and a Ph. D. in biochemistry from the Uni- 
versity of Wisconsin. Since shortly after 
Pearl Harbor he has been affiliated with 
the scientific advisory services of the re- 
search council and the National Academy 
of Sciences in Washington. For 16 years 
he was with Quaker Oats Co. as chief 
biochemist, nutritionist and supervisor of 
special food research projects. He has been 
on part time leave from that firm during 
the war. 

Pillsbury also announced that C. G. 
Harrel, director of the company’s research 
department, will continue in that post upon 
his return from Europe, where he is on a 
special military mission for the quarter- 
master corps. Maurice Holland, New York 
City, will also continue as a research con- 
sultant to the Pillsbury Co. 


@ WILLIAM WILLIAMS, Valentine, Neb., 
has purchased the former Deuker Feed & 
Fuel Co., taking over the commercial feeds, 
salt and products other than the minerals 
and oil protein feeds which will be re- 
tained by Mr. Deuker. 


JOINS HUBBARD STAFF 

T. F. Yarger, formerly president of the 
Farm Service Stores of General Mills, Inc., 
has joined the Hubbard Milling Co., Man- 
kato, Minn. Mr. Yarger and Clark L. 
Keator, formerly general sales manager of 
the General Mills central division, will 
assist the recently named president of the 
Hubbard company, C. B. MacLeod, until 
permanent appointments are announced. 


THE FEED BAG — August, 1945 


> 
GRANITE POULTRY GRIT 


=cash plan 


(Continued from page 49) 


store is its appearance. The entire store 
front is gleaming white, clean and in- 
viting. Located in the main section of 
town, the building is so arranged that 
every customer can drive directly up to 
the salesroom. Nothing is tucked away 
in a musty warehouse. 

Because of the rapid turnover Mr. Rich- 
ards is able to place most of his mer- 
chandise right on the floor for everyone 
to see, feel or inspect. All feed supplies 
go to the customer just as fresh as when 
they are received by the store itself. 

Up until a few months ago the help 
shortage presented a serious problem. 
However, with the end of hostilities in 
Europe, the situation has been eased and 


LO-BAX IS 
NEEDED where- 
ever milk is pro- 
duced or processed. 
A fast killer of bac- 
teria— Dissolves 
quickly in water — 
Makes clear dairy 
rinse solutions— 
Contains 50% avail- 
able chlorine — De- 


easy to handle. 


These Chlorine Twins 
i LO-BAX and HTH-15 are two good 
pendable — Retains yout line. 
° vervthing in the way of chlorine dis- 
its full strength = infectants needed by your trade. — 

Is economical and [iawn for literature and our favorable 
dealer terms. or general sanitation. 


Mr. Richards recommends that all dealers 
give careful thought to the returning 
veteran. 

“Many of the boys coming back now 
are anxious to find connections with a 
future,” he said, “and often those positions 
are new to them. We should encourage 
them and assist them in every way pos- 
sible to be successful in the feed indus- 
try.” 

Both Mr. Richards and his store man- 
ager, Lewis Douglas, are honorably dis- 
charged veterans of World War II. 

@ WARD WRIGHT, Kanawha, Iowa, is a 
new partner with Otto Ostercamp in the 
Ostercamp Feed & Supply, Britt, lowa 


@ R. A. SCOTT, Manson, Iowa, has pur- 
chased and taken possession of the eleva- 
tor of L. F. Garland & Son 


For Colds—Use 
HTH-15 asa 
Dry Chlorine 
Inhalant. HTH- 
15 is a dry “floating 
powder” that floats 
in the air a long time 
when dusted above 
birds. Use whenever 
treatment for colds 
is needed. 


Add HTH-15 todrinking 
fountains to keep water 
safe. Helps eliminate 
slime from fountains. 
Use HTH-15 to make 
erm-killing solutions 


THE MATHIESON ALKALI! WORKS (Inc.), 60 East 42nd Street, New York 17, N.Y. 


URING the last half century, V-C 
scientific research and V-C cre- 
ative enterprise have constantly 
tested and developed new methods 
and new materials to bring more and 
more crop-producing power to the 
farms of increasing thousands of V-C 
customers. Today V-C Fertilizers 
contain 48% more plantfood than in 
1895. They are more economical ... 


FERTILIZERS 


more efficient. They are produced 
with one aim—to make farming a bet- 
ter-paying business. Today V-C Fer- 
tilizers are helping to grow Victory 
Crops. Tomorrow, when Victory is 
won, V-C experience and V-C mod- 
ern pioneering will continue to pro- 
vide a better and better V-C Fer- 
tilizer for every crop on every soil on 
every farm. 


VIRGINIA-CAROLINA CHEMICAL CORP., East St. Louis, Ill. - Cincinnati, Ohio 
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Add WOR-MOR to 
your poultry roe 
an 


iicrease 


LABORATORIES y 
POULTRY HEALTH our 
PROFIT! 
EASY AND ECONOMICAL 
One pound of Hilltop’; WOR-MOR Pow- 
der will treat 100 lbs. of feed—sufficient for 
200 birds. This treatment is wonderfully 
efficient in aiding the elimination of round 
and cecal worms. For individual treatment 
WOR-MOR tablets are large and easy to 
handle. Hilltop’s K-M, used in the drink- 
ing water, acts as a tonic to birds run 
down with worms, 


STILL MORE PROFITS 

Feed Dealers are admirably situated to sell 
Hilltop’s Sanitation and Medicinal Prod- 
ucts. Why not make these extra sales and 
pocket extra profits? Our line includes: 

-M, an economical Drinking Water Anti- 
septic; BRO-NO-MOR, for respiratory 
troubles; MOR-EEN, a preventive for in- 
testinal troubles; LEDERLE and AMERI- 
CAN VACCINES and many other profit- 
able items. 


. Write for Full 0k, Particulars 


LABORATORIES 


ids to Poultyy Health 


718 Washington Ave. No. 


Minneapolis |, Minn. 


= 
e 
“se @ Vitamin A and D 
Oil. 


@ Fish Meal and 
@ Semi-Solid Dis- 


ll 
=: tillers Solubles. 


@ Alfalfa. 
@ Liver Meal. 
@ Bone Meal. 
See @ Dried Distillers 
Solubles. 


E MARYLAND FEED CO. 


National Marine Bank Bldg. 
BALTIMORE 2, MARYLAND 


IRY For 

EVERYTHING 
: YOU NEED IN 
+ 108 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 
Any Grade—Any Quantity 


\ always something new 


It's been a basic @ 
policy for 60 years to look ahead in 
your interest ... to provide for you 
“always something new” in sales- 
building bag ideas, printing methods, 
and materials. 


And when conditions permit, you 
can again look to @ for leadership 
in the field of quality bag design. 


PERCY KENT 
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RED 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


POST WAR PLANS? 


During the war our RED 
BRAND Feed Products 
have beenheld at the same 
high quality to which we 
are irrevocably committed. 

We shall take up, under 
peacetime conditions, where 
we left off. Quality will con- 
tinue to be our watchword. 

[WIL SON & 
ine. 


City Chicago Oklahoma City 


Omaha Albert Lea Cedar Rapids 


BRAND 


When You Want 
CAPACITY 


"It's better to have it 
and not need it; than 
to need it and not 
have it." 


SUPERIOR 


ELEVATOR CUPS 
Will meet all your require- 

ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 


WRITE TO: 


K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


— protein 
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vitamins in such amount that fulfill the 
requirements of poultry for these factors, 
It would be unfair to soybean oil meal to 
say that it does not contain vitamins and 
minerals, as it contains several important 
minerals and vitamins in significant 
amounts but not in such quantities as to 
supply the requirements of poultry. Soy- 
bean oil can best be used in feeds when 
complete information is at hand concern- 
ing the requirements of poultry for the 
various nutritional factors. 

What about the completeness of soybean 
protein? Proteins are made up of simpler 
organic compounds known as amino acids, 
about 10 of which are indispensable to 
poultry. Does soybean oil meal contain 
all of the essential amino acids? It does. 
One amino acid in soybean oil meal, 
known as methionine, however, is not 
present in large enough amounts to do 
the best job of nutrition if soybean oil 
meal is to be used as the sole source of 
protein in the poultry diet. Because of 
the fact that soybean oil meal does not 
contain large quantities of methionine, it 
will function best when used along with 
some high quality animal protein, as good 
animal protein contains more methionine 
than soybean oil meal. Dried milk and 
{ish meal are especially good protein sup- 
plements to use with soybean oil meal to 
insure the nutritional adequacy of the total 
protein of the diet. 

Milk and fish meal are excellent sources 
of water soluble vitamins and help make 
diets containing soybean oil meal ade- 
quate in this respect. The careful maker 
of feeds, with the knowledge of the re- 
quiremenis of poultry for all of the known 
factors and of the protein, vitamin, and 
mineral makeup of the ingredients to be 
used, can compound diets that are com- 
pletely adequate nutritionally. 

Soybean oil meal is used today in all 
types of die's for poultry. To find a 
poultry mash not containing soybean oil 
meal is the exception rather than the rule. 
It is widely used in high quality feeds for 
chickens, turkeys, ducks, and other kinds 
of poultry. It is used in feeds for growing, 
laying, and breeding stock. 

Many producers of soybeans on the 
farm have wondered if they cannot effec- 
tively use ground soybeans for feeding 
poultry. Ground soybeans contain more 
fat than poultry can use effectively and 
the quality of protein in raw soybeans is 
vastly inferior to properly processed soy- 
bean oil meal. The heat treatment that 
accompanies processing is beneficial in 
improving the value of the protein. 

With all of its virtues, soybean oil meal is 
not a high priced protein and the intelli- 
gent usage of this versatile produci in 
poultry feeds has done much to supply 
nutritionally adequate feeds to poultrymen 
at costs that have made poultry produc- 
tion profitable. 


@ MASTER FEED MILLS, INC., Janesville, 
Wis., has purchased the business of the 
West Side Feed & Seed Co., Inc. 
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W 
Any Time 
BU egRPORNTION 
R 
} 
BAG C0., MME. 
Plants and Offices: KANSAS CITY * BUFFALO 4 
NEW YORK * MINNEAPOLIS OG 
CHICAGO * WICHITA * OKLAHOMA CITY '@ Sak 
Specialishs in COTTON bags since 1885 


Turkey Production 
Continues to Rise 


Turkey production has taken a remark- 
able upward trend in the last 15 years, ac- 
cording to a report by the United States 
department of agriculture. On a dressed- 
weight basis production in 1929 was 213 
million pounds, and by 1939 it had reached 
422 million pounds. During 1941-43, pro- 
duction was between 450 million and 500 
million pounds annually, and in 1944, out- 
put was 547 million pounds. This year 
production may reach 600 million pounds. 
Based on a sample survey of commercial 
hatcheries, hatching of turkey poults this 
year is running about 20 per cent ahead 
of last year. 

Consumption of turkeys has also in- 
creased, the department reported. Per 
capita consumption rose from 2.5 pounds, 
wholesale dressed weight, in the early 
1930's to 3.7 pounds in 1942. Wartime 
restrictions brought a slight reduction in 
1943 and 1944. Purchases by the armed 
forces comprised about 20 per cent of 
turkey production in 1944. This year, with 
army procurement, turkey supplies, though 
greater than in previous years, will be 
insufficient for civilian demands. 

Prices received by farmers will probably 
be somewhat higher in 1945 than in 1944. 
From October 1944 through January 1945, 
prices received by farmers for turkeys 
averaged 34 cents per pound. 

Turkey meat production in 1946 will 
probably show further increases, the de- 
partment said. If feed supplies are ade- 
quate, favorable returns for the past three 


years will result in a record production 
in 1946. 


Seedburo Introduces 
New Bag Holder 


Seedburo Equipment Co., Chicago, has 
announced that it is now handling the 
Gibbons bag holder, which is said to be a 
big time saver for busy feed men. When 
mounted on a platform scale, the bag 
can be filled and weighed, then removed 
from the scale; while with other type bag 
holders, it is usually necessary to fill the 
bag before placing it on the scale for 
weighing. The bag is removable from 
three positions, sides or front, and is ad- 
justable for bag lengths from 27 inches 
to 40 inches. Additional information may 
be obtained by writing Seedburo Equip- 
ment Co., 223 W. Jackson boulevard, Chi- 
cago 6, Ill. 

@ FRED BEADLES, Huron, S. D., has been 
named manager of the Russell-Miller Mill- 
ing Co. warehouse, succeeding O. S. 
Gutormson, who has retired after 23 years 
and plans to devote his time to farming. 

NAME MUELLER VICE PRESIDENT 

Fred Mueller, for the past year general 
sales manager of the Corn Products Re- 
fining Co., New York, has been elected 
vice president of the company. V. D. 
Braidwood, who has been treasurer of the 


company since 1942, has been named to 
thé board of directors. 
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A Glidden Dealer Franchise Means 
Good Feeding Results for Your Cus- 
tomers and Good Business Results for 
You... Write 


NY, GLIDDEN FEED MILLS 


Division of The Glidden Co. 
1160 W. 18th e INDIANAPOLIS, IND. ¢ Riley 5531 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry-Dairy Cows-Pigs 
EXCELSIOR MILLING COMPANY 


“All in’ 
one bag” 


Minnesota 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


HAMMERMILL 


VERTICAL FEED JAN CUTTER 
Here 4 CORN CU 


AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


* Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


Forget Shortages 
Minneapolis 
Duplex. | 
| 


EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


Handles Larger Volume. 
WRITE FOR ™ Speeds Up Elevating 
CAPACITY * Prevents Delays. 


ANALYSIS Labor Utilized More Effectively. . 


FORM No.76 #& You Serve Customers Better. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


peter Oats 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


REPAIR GRAIN BAG 
with 


TEHR-GREEZE 
FABRIC CEMENT 


This water-proof adhesive 
is ideal for repairing sacks 
and burlap bags. Works 
equally well on cloth, can- 
vas, leather goods and 
many other materials, Write 
for trade prices. 


VAL-A-COMPANY 


700 W. Root, Chicago 9, Illinois 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. BARNES, Pres. W. P. JONES, Sec'y 
F. J. FABER, Vice-Pres. C. E. DONEGAN, Treas. 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal * Malt Sprouts 
5 Mill Feeds 
4 CORN OIL MEAL 
CORNGLUTENMEAL @ 


CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


LOOK 


To LOWER FEED COST 
and 
TO RAISE FEED QUALITY 


THE AMBURGO COMPANY 
1421 CHESTNUT ST. - PHILA. 2. PA. 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


Linseed Millfeeds 


Meal 
Soybean Pulverized 


Meal : > Oats and 
Barley 


E.K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer's Representative 


For quality, satisfaction and service 
handle these popular feeds. 


CLINTON) 


Corn Gluten Feed 
Corn Gluten Meal 
Toasted Soybean Meal. .. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 


Get our prices when in the market. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


Specialize in 


GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


ANIMAL-POULTRY 
YEAST FOAM 


REGULAR and FORTIFIED 


NORTHWESTERN YEAST CO. 
1750 N. Ashland Ave. Chicago 22, Ill. 


ORDER 
YOUR 
CAR 


NOW! 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices © Minneapolis 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange * New York City 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton—floor level feed—with or without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and 50 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 
CORN CRACKER FOR SALE 
Cutter with or without grader and aspirator. 
Belt or motor driven. Write Box 47, The Feed 
Bag, Milwaukee 2, Wis. 
FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee 2, Wis. 
CORN CRACKER AND GRADER FOR SALE 
Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee 2, Wis. 


SALESMEN 


Connect now for steady posi- 
tion with salary and commis- 
sion territory. Opening in In- 
diana, Ohio, Michigan, Penn- 
sylvania, Illinois, New Jersey, 
North Carolina, South Caroli- 
na and Kentucky. Chance for 
both territory and district 
managers. Experience not nec- 
essary but helpful. Please 
write in detail. Our organiza- 
tion knows of this ad. 


Write Box FG-911, The Feed Bag, 
Milwaukee 2, Wis. 


WANTED 
Representatives in Pacific, Middle West and 
Eastern U. S. A., contacting feed mixers, large 
and small, offering full line of Vitamin A and 
D Oil, also dry form. Prefer men well known 
to the trade, either brokers or direct salesmen. 
Also need men with technical feed training and 
with advertising experience. We are an old 
established company. All men know of this ad. 
eo Box JF-919, The Feed Bag, Milwaukee 
. Wis. 
MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer eleva- 
tor legs, screw conveyor, cob crusher magnets. 
he) Box SS-621, The Feed Bag, Milwaukee 
1s. 


FOR SALE 
One ton No. 20 Burton Feed Mixer—floor 
level feed-motor and starter—good operating 
condition—$290.00. Call or write Kafers Feed 
Mills, Eureka, Wis. 


NUTRITIONIST-CHEMIST 


Progressive Southern feed manufacturer, 
laboratory-equipped, has vacancy for 
college trained nutritionist capable of 
formulating efficient feeds by application 
of modern research on nutritional require- 
ments. Should be able to judge new 
products, conduct some experiments, and 
give guidance to farm service depart- 
ment, Plant specializes in poultry and 
dairy feeds, Give full background and 
qualifications, and salary desired. Infor- 
mation will be kept confidential, 


J. T. GIBBONS, INC. 
P.O. Box 284 New Orleans 9, La. 


FOR SALE 
Kelly-Duplex Corn Cracker in good shape. 
. H. Van Gorden & Sons, Nellsville, Wis. 
FOR SALE 
Soybean processing plant. 300,000 bushel 


FOR SALE 
J. B. Hammer Mill, direct connected with 30 
HP motor and starter. Mounted on cast iron 
base. S. A. Meier Co., Milwaukee 13, Wis. 
Phone Bluemound 2240. 


annual capacity. 175,000 bushels storage. Pur- 
chased 191,000 bushels direct from farmers in 
1944. Now operating 24 hours daily, seven days 
a week. Together with grain elevator handling 
370,000 bushels grain annually. On best railroad 
in the heart of the bean and corn section of 
Indiana. Two full time salesmen merchandising 
feed. Retail and wholesale business established. 
Trucks, equipment and labor sufficient to handle 
operations. Write Box AK-438, The Feed Bag, 
Milwaukee 2, Wis. 


WANTED 

Several young men needed to manage large re- 
tail feed establishments in Southern Wisconsin. 
Salary and percentage of profits offered. Possi- 
bilities to earn up to $10,000 annually. Feed 
and management experience desirable, but not 
necessary. We will train you. White Box 
AC-263, The Feed Bag, Milwaukee 2, Wis. 


WANTED 
Head miller who is capable of installing and 
operating feed plant. Fine steady position for 
right man. Write Box AF-231, The Feed Bag, 
Milwaukee 2, Wis. 


WANTED 
Manager for well established Farm Seed busi- 
ness. A splendid opportunity for a capable man 
who can take complete charge of the department 
and show results. Must have experience in 
merchandising, buying, processing and sales with 
country elevators, and farmers. All inquiries 
will be kept strictly confidential. Please give 
full particulars in first letter. Michigan firm 
over forty years old. White Box JJ-106, The 

Feed Bag, Milwaukee 2, Wis. 


UNIVERSAL YEAST 

Yeast enzymes are a great digestive aid in 
hog, poultry and daily feeds. Rice Laboratories, 
Dassell, Minn. 

Hatching Year ’Round — All Popular Breeds 
* * * U.S. Approved — Pullorum Tested. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


FOR SALE 

Well established feed business located in heart 
of grain country, doing large business. Possi- 
bilities of doubling present income. Well 
equipped with grinder, mixer, ear corn crusher, 
sheller and corn cracker. Fine location on 
state highway No. 2 and railway siding. Reason 
for selling, want to retire. Write Box 337, 
Rockton, 


FOR SALE 
1—24” Robinson Attrition mill complete with 
two 20 HP motors with compensator. Stearns- 
Magnetic separator as well as feed elevator. 
Priced to sell quickly. S. A. Meier Co., Milwau- 
kee 13, Wis. Phone Bluemound 2240. 


FOR SALE 
One ton mixer—Diamond Huller. Complete 
with motor and starter. Floor level feed. One 
year old. S. A. Meier Co., Milwaukee 13, Wis. 
Phone Bluemound 2240. 


FOR SALE 
One Bryant Hammermill. Two fan construc- 
tion. Direct connected to 60 HP motor. Com- 
plete with motor and starter. S. A. Meier Co., 
Milwaukee 13, Wis. Phone Bluemound 2240. 
FOR SALE 
No. 20 Blue Streak mill complete with 
30 HP motor and starter and crusher feeder 
with motor. S. A. Meier Co., Milwaukee 13, 
Wis. Phone Bluemound 2240. 


@ EDWIN L. SEVERSON, Leland, Iowa, has 
succeeded Norman K. Lackore as manager 
of the Leland Farmers Elevator Co. Mr. 
Lackore has purchased the Forest City 
grist mill. 


BOEKE FEED CO. EXPANDS 

Boeke Feed Co., Des Moines, Iowa, has 
purchased the Iowa Seed Co. building at 
204 S. Second street in Des Moines and 
will take possession Sept. 1. The three- 
story building, which is 66 by 132 feet, will 
give the Boeke company four times its 
present space. New machinery and 
equipment is being installed to increase 
the feed mixing capacity five times, ac- 
cording to Howard Boeke, president of the 
firm. The company’s elevator at Camp- 
bell, Iowa, is being retained for storage. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 
POULTRY FEEDS 
STALEY MILLING CO. 


KANSAS CITY 16, MO. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


a 


MARDEN-WILD CORP. 


50 


COLUMBIA STREET-SOMERVILLE, MASS. 


STATE BANK BLDG. 


75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N: Y. 
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FEED GRAINS .. 


. FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Bridgeport 3114 


MARIN SALES COMPANY 


Jobbers Feed Stuffs — Manufacturers Representatives 


327 So. LaSalle dt. 
Chicago 4, Ill. 


Chamber of Commerce 
Buffalo 2, N. Y. 


MILLIGAN oe SON, INC. 


Brokerage Department—C. S. Milligan, Mgr. 

Carlots 
Soybean Oil Meal 
Cottonseed Meal 
Cottonseed Cake 

Cottonseed Screenings 
Cottonseed Hulls Steamed Bone Meal 
Oyster Shells Mill Feeds 


Call Cc 4 A KK L E Y for Service! 


Phone 86549 at Sioux City, lowa. 


Suncured and Dehydrated 
Alfalfa Meal 
Tankage 
Meat Scraps 


FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS a 


QUALITY AND SERVICE UNEXCELLED 
FROM NEW ATLANTIC SEABOARD 


MOLASSES co. 


More Chicken Meat 
In View for U. S. 


Production of chicken meat during 1946 
will probably be somewhat greater than 
in 1945, according to the United States 
department of agriculture. The number 
of chickens raised in 1945 will probably 
be slightly larger than in 1944, 

With the exception of 1944, chicken meat 
production from commercial broilers has 
increased each year since 1934, when the 
output was 34 million birds. By 1943, out- 
put reached 251 million birds. In 1944, 
231 million birds were produced, a de- 
crease due to an unfavorable feed situ- 
ation and a drop in prices during the 
summer of 1944 when purchases by the 
armed forces were reduced. 

The estimate for commercial broiler 
production this year is close to 275 million 
birds, the department said. For the first 
part of 1946, output will probably be high 
because of favorable returns in 1945. 

Chicks and young chicks on farms June 
1 of this year totaled 621 million birds, 
1 per cent above last year. The increase 
from May 1 to June 1 was much larger 
than in 1944. During May, 164 million 
chicks were added to laying flocks this 
year, compared with 144 million in 1944 
and a prewar average of 156 million. 

The number of young chickens on farms 
June 1 is usually a good indication that 
the number of hens and pullets on farms 
on Dec. 31, 1945, will be about the same 
or slightly larger than on Dec. 31, 1944. 
However, high prices for poultry are an 
offsetting factor, the department said, and 
might possibly lead to some liquidation of 
flocks. 


@ J. ARTHUR JOHNSON, Humbird, Wis., 

has purchased the feed and warehouse 

equipment business from Angus Flood, 

who is retiring from active business. 

® OLSON MILLING CO., Whitehall, Wis., 

has installed a Gruendler grinder and 

dust collector. 


@ SORENSON & SON, Tomah, Wis., has 
installed a 60 h.p. Superior grinder and a 
Gruendler dust collector. 
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TRAMP IRON 
DISCHARGE 


The Stearns Magnetic Manufacturing 
Co., Milwaukee, Wis., has announced a 
new permanent magnet spout separator 
called type “PM.” The principal feature 
of the new magnet is the automatic dis- 
charge of tramp iron, eliminating any 
manual cleaning operation. 

When the magnet is lowered, the ac- 
cumulated tramp iron falls through a gate 
which operates in conjunction with the 
magnet release. When the magnet is 
returned to operating position, the gate 
is closed and the flow of material resumed. 
The magnet has a double-gap magnetic 
field and is held in position by magnetic 
attraction, eliminating latch arrangement. 
Because of a special magnet alloy steel 
providing a powerful magnetic field, no 
outside electrical energy is required. It 
is designed to fit a wide range of spout 
widths from 8” to 24” in standard sizes. 

@® WALWORTH LUMBER & FEED CO., 
Walworth, Wis., has built a 28 by 24 ft. 
addition to its mill. New equipment in- 
stalled included a 100 h.p. Superior grind- 
er, a Gruendler 2-ton mixer, and a 2-ton 


corn cracker and cleaner. 


NEW FEED PLANT 

Prie Olson, Blair, Wis., is building a 
new 85 by 60, two-story feed mill to re- 
place the one which was recently de- 
stroyed by fire. The building will be of 
concrete, steel and tile construction with 
storage capacity of 32,000 bushels. New 
equipment will include a 100 h.p. Superior 
grinder, two 2-ton Gruendler mixers, corn 
sheller, 2-ton corn cracker and cleaner, 


and a Union Special bag closer. 


C. L. JOHNSON TRANSFERRED 
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Pecos 


Valley Alfalfa Mill 
Hagerman,N.M. 


ahs 
SP 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 


CHANDLER, ARIZONA 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed . 
Kellogg’s Hominy Feed 
Hercules Dried Whey | 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 


(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


WRITE US FOR FURTHER INFORMATION 


SPEED REDUCERS 


FOR CONVEYORS AND SMALL LEGS 


Are frequent breakdowns of conveyors and small 
legs a bottleneck in your plant? Get them operating 
smoothly, surely, with LITTLE GIANT Speed Re- 
ducers. Convert 1200-1800 R.P.M. to the correct 
running speed. The LITTLE GIANT. is low in 
cost, simple, sturdy . . . needs practically no main- 
tenance. Let the LITTLE GIANT solve your speed- 
reducing problems. Write for information. 


Charles L. Johnson, for more than three 
years manager of the Kansas City office 
for Cereal Byproducts Co., has been trans- 
ferred to the Chicago office according to 
an announcement by company officials. 
Prior to joining Cereal Byproducts Co., 
= Johnson was a salesman for General 

ills. He will be succeeded at Kansas ' 

City by William Noel, for several years Compact — Quiet — Trouble-Free 


‘ in Oil—Massive Bearings— 
in the sales department of Armour & Co. -5 H.P. 


THE FEED BAG — August, 1945 


New Medel 
& 
Ly y & SEED OATS 3 
| GARDEN © 4 
i 
@,¢ 
=— 
2 
: MINNEAPOLIS, MINNESOTA | 
| 


Arcady Farms Milling Co...............-. 14 
Archer-Daniels-Midland Co. .............. 103 
Atkins & Durbrow, 7 
Badger By-Products Co., Inc..........--- 30 
W. H. Barber Co eri 
Bemis Bro. Bag Co 

Blatchford Calf Meal Co...........-+.+++ 2 
Brower Mfg. 99 
Bunge Elevator 106 
Calcium Carbonate 18 
Harry T. Campbell Sons’ Corp......-..... 102 
Roy I. Campbell. 59 
Capital Flour 108 
Cereal Grading 108 
28 
Herbert Clofime... 100 
Commercial Solvents 67 
113 
Corn Products Sales 77 
Criterion Laboratories 112 
Dailey Mills, 83 
Dawe's Products 45 
85 
Denver Alfalfa Milling & Products Co.....107 
Des Moines Oat Products Co............. 108 
Deutech & Sickert Co... 108 
Doughboy Mills, 98 
Dreyer Commission 112 
Duplex Mill & Mfg. Co..........--+++--. 107 
Eastern Commodities Corp............-.-. 108 
100 
Excelsior Milling 107 
Branke Grain Co... 12 
Bre@man Bag Co... -.114 
General Mills, Larro Feeds............... 38 
Golden Eagle Milling Co..............-+.. 50 
Gopher State Feed Co.................+-+ 108 
Gruendler Crusher & Pulverizer Co........ 103 
Hilltop Laboratories 

Jacobson Machine Works.............+.. 52 
Johnstone-Templeton Co. 58 
Kellogg & Sons, Inc., Spencer............ 57 
King Midas Flour Mills.................. 116 
LaBudde Feed & Grain Co............. 58-77 
Lindsey-Robinson & 40 
Manard Molasses Co., Inc.......-......+. 101 
Marblehead Lime Co............. ee! 
Marden-Wild Corp. ............ 
110 
Mathieson Alkali Works, Inc.............. 105 
McMillen Feed Mills, Inc................. 46 
Mill Mutual Fire Prevention Bureau...... 80 
Mohr-Holstein Commission Co............. 58 
Murphy Products Co.............. 115 
e112 e 


National Distillers Products Corp......... 84 
National Oil Products Co................. 48 
New England By-Products Corp........... 27 
Newsome Commission Co................. 101 
North East Feed Mill................00:. 112 
Northwestern Yeast 108 
111 
Oyster Shell Products Corp............... 96 
77 
Pecos Valley Alfalfa Mill Co.............. 111 
94 
112 
Russell-Miller Milling Co................. 31 
Dr. Salsbury’s Laboratories............... 54 
Seedburo Equipment Co.................. 89 
103 
Sidney Grain Machinery Co............... 6 
Specialty Feed Products Co............... 78 
Staley Milling Co...... 


A. L. Stanchfield & Co. 
Standard Brands, Inc 
N. H. Stark & Co 


Sunset Feed & Grain Co.................. 111 
Superior Packing 112 
113 
Thompson-Hayward Chemical Co.......... 63 
Ultra-Life Laboratories, Inc.............. 68 
Union Special Machine Co................ 114 
United Feed Products Co................. 113 
U. S. Industrial Chemicals, Inc............ 72 
Val-A Co 108-112 


PROTEIN 


REPLACEMENTS 


see 


W. C. PRATT CO. 


53 West Jackson Blvd. Chicago, Ill. 


Pep Up Pigs and Hogs with 


TON-A-POR 


Fed by Hog Men for Many Years 
INGREDIENTS 
Areca Nuts @ Kamala @ Ameri- 
can Worm Seed @ Galangol Root 
@ Quassia @ Mandrake @ Cop- 
per Sulphate @ Sulphur @ Nux 

Vomica and Foenugreek. 


Val-A Company 700w. root st. chicago 9, 


LEARY GRAIN CO. 
Bridgeport 1231 ‘ Minneapolis 15 


YEAST, MOLD, AND 
BACTERIA COUNTS 


Criterion Laboratories 


PRINCETON, ILLINOIS 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION co. 
(At it since ’92) 


414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


NOW! -Buy SUPERIOR’S - 


Meat and Bone Scraps 
Digester Tankage J 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


PURE OLD PROCESS 
LINSEED OIL MEAL 
A. L. Stanchfield & Co. 


Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


SAVE MONEY 
with 


SEA-COLL 


Feed Ingredients 
of All Kinds 
North East Feed. Mill Company 


Minneapolis 13 Minnesota 


DRY VITAMIN 
D 


MARION, IND. 


BAG) 


x covers 
y 
INDIANAPOLIS, 


WW 


Midland Hay & Feed Co. 
Millfeed — Ground Feeds 


712 FLOUR EXCHANGE 
MINNEAPOLIS, MINNESOTA 
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WILLIAM N. BROCK 


William N. Brock, formerly manager of 
Chase Bag Co.’s plant in Toledo, Ohio, 
has been promoted to the position of 
assistant to the general sales manager of 
the company, according to an announce- 
ment by F. H. Ludington, president. Suc- 
ceeding him as manager of the Toledo 
plant will be Henry C. Hancock. Mr. 
Brock will assume his new duties Sept. 
1 in Chicago as assistant to R. N. Con- 
ners, general sales manager. Joining 
the Chase company 11 years ago, Mr. 
Brock worked for a time in the Chicago 
sales department and then went to Grand 
Rap&ts to cover the western Michigan 
and northern Indiana territory. In 1938, 
he was made sales manager of the De- 
troit office, and three years ago he be- 
came manager at Toledo. 


@ HAYFIELD HATCHERY & FARM STORE, 
Kasson, Minn., has installed a new l-ton 
Brower feed mixer. 


@ G. A. BLACKWELDER, Sikeston, Mo., has 
purchased the Dixie feed store. 


@ LIPSCOMB GRAIN & SEED CO., Liberal, 
Mo., is constructing a 28 by 30 ft. yellow 


tile office and is installing a 20-ton deck 
scale. 


ZIEGENHAGEN JOINS ADM 

E. H. Ziegenhagen, formerly in the 
department of animal husbandry and 
the agricultural extension service at the 
University of Minnesota, has joined the 
research laboratory of the Archer-Dan- 
iels-Midland Co., Minneapolis, as a bi- 
ochemist in the animal nutrition section. 
His activities will be concerned with re- 
search and sales service on all feed 
materials manufactured by the company. 
Dr. George Hayward is director of 
ADM's biological research and develop- 


ment, of which animal nutrition is a di- 
vision. 
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Th 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


TENNANT & HOYT CoO. 


LAKE CITY, MINN. 


Brokers of ... 


205 W. WACKER DR. 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


CHICAGO, ILL. 


wih \ 
SOMEBODY to SELL 
KASCO FEEDS 


“When I talk to consumers,” 
says Pretty Kitty Kasco, “I 
sell them the outstanding value of the Kasco 
line of feed and the exceptional service 
TIE UP given by the Kasco Company. 
Our dealers and representa- 
WITH tives tell me that I have been 
KASCO successful,” says Pretty Kitty. 
*““Nowlam making the suggestion that some 
of you might find yourself better off if you 
were teamed up with the 
Kasco organization. 
1 would like to hear 
from you.” 


THE 


EASIEST 
WAY 


to tell the vitamin story 
to Feed Users so they'll 
get it—(by the bagful) 


is to have 


in stock when they— 


"Look for 

the 2 Big 

Red Letters 

on Every Bag” 


The G. E. CONKEY CO. 


6761 Broadway, Cleveland 5, Ohio 


Mills: Cleveland, Ohio; Toledo, Ohio; 
Nebraska City, Nebr. 


Promoted 
\ 
By 
° 
q 
| 
EGG MASH | 
co. 
| 
Toledo, Ohie Waverly, N.Y. EDS 
KASCO 
| 


ANY ONE TIME. 


Linseed Oilmeal 
Soybean Oilmeal 
Cottonseed Meal 
Calcium Carbonate 
Buttermilk Powder 
Gluten Feed and Meal 
Condensed Buttermilk 
Malt Sprouts 
Dehydrated Alfalfa Meal 
Colloidal Phosphate 
Kelloggs Fox Rations 
Friskies Dog Food 
Killer-Diller Rodent Poison 
Dehydrated Crabmeal 


YES, YES, YES 


WE WILL CONTINUE TAKING CARE OF 
COUNTRY FEED DEALERS ON HARD-TO- 
GET INGREDIENTS, BUT MAY HAVE TO 
LIMIT YOU ON AMOUNTS PICKED UP AT 


Calf Manna 

Pearl Calcium Grit 
Stonemo Granite Grit | 
Coquina Shells 
Sani-Flor Poultry Litter 
Skimmilk Powder 
Jumbo Peanut Oilmeal 
Brewers Grains 

Steam Bone Meal 
Corn Germ Meal 

Big “G” Brewers Yeast 
Kelloggs Dog Food 
Pilot Oyster Shells 
Vitamin Oils 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
North Milwaukee, Wis. 


ure we're proud 
though we hate to brag — 
your satisfaction is 
—“in-the bag’ 


fredman 


DA 4114-330 E CLYBOURN 


: locked stitch, Type 401; 


Company 


MILWAUKEE, WISCONSIN 


e114 


ESTABLISHED 1889 


The portability of this Style 20100 E bag 
closing machine, with the Class 80600 Heavy Duty 
Sewing Head, makes it a convenient and popular 
piece of equipment in feed plants. It is an ideal ma- 
chine for use in smaller plants and for utility duty in 
larger plants. The floating bag carrier returns auto- 
matically to its loading position when closed bag is 
removed. The carrier and the sewing head are both 
vertically adjustable. For closing light and medium 
weight fabric bags, the machine is available with Class 
14500 Sewing Head. Write for new Bulletin No. 200, 
giving information on all types of Union Special bag 
closing equipment, closures, and typical installations. 
UNION SPECIAL MACHINE 
COMPANY, 448 North Franklin 
Street, Chicago 10, Illinois. 


@ Union Special Class 
80600 sewing heads are 
the latest, fastest types 
in the heavy duty field. 
Enclosed for protection 
from dirt and foreign 
matter. Style 80600 AC 
produces the double 


Style 80600 AD pro- 
duces the chain stitch,. 


Type 101. Stitch range: 
3 to 4 per inch. 
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Meet 
Needs of Straight-Grain 
Feeders ... Double Sales 


Prospects 


Why be satisfied with only one-half the feed busi- 

ness in your locality? Surveys show that one-half 

of the feeders mix their own rations or depend 

entirely on home-grown feeds. These are good 
prospects for you. Many of them are wasting valu- 
_ able farm feeds because they fail to balance them 
_ up with needed concentrates. 


_ MURPHY’S CONCENTRATES are tailor-made for 
_ these home-mixers. CUT-COST CONCENTRATE bal- 
ances up and vitalizes farm feeds ...makes them into 
__ better, more efficient livestock rations, and enables 
hog feeders to save half their grain over straight 
corn feeding. VIG-O-RAY CONCENTRATE enables 
_ poultry raisers to produce nearly twice as many eggs 
__ with the same amount of farm grains and at the same 
_ time keep their flocks in better shape. Why not go 
B after this one-half of the trade you may now be losing. 
_ Supply them with what they need. This will increase 
_-'your customer list and greatly improve your profits. 


CONCENTRATE 
PROTEINS MINERALS VITAMINS 

FOR 


LIVE STOCK 


ANALYSIS 
PROTEIN «cr cess 
FAT woT LESS THO" a 
FIBRE 


o 
URPHY PRODUCTS CO 
BURLINGTON. W/SC 


® MURPHY’S VIG-O-RAY CONCENTRATE for Poole 
_@ MURPHY’S CUT-COST CONCENTRATE for Livestock 
MURPHY'S CALF MURPHY’S MINERALS 


COMPANY 


" BURLINGTON, WISCONSIN 


Copyright Dec., 1943 
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More Ecos. That’s what your customers want. And that’s what 
they get when they feed King Midas Egg Mash. 24 quality ingredi- 
ents in King Midas Egg Mash furnish hens the elements they need 
for steady egg laying. Vitamins, minerals, proteins all in the right 
amounts. You can recommend King Midas Egg Mash to your 
customers and know it will do a top-notch feeding job. 


APPLE RIVER MILL COMPANY, Feed Divison of 


KING MIDAS FLOUR MILLS 


Minneapolis, Minnesota 


King 
FLoup Mite 
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